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Praise for The Art of Constructive Confrontation "There's no magic formula for building a successful enterprise,large or
small. If you're in the business of making a profit,you're in the business of building people. First you build yourpeople.
After that, your people produce the profit. The Art ofConstructive Confrontation is an easy-to-follow, systematic
processthat makes sure you don't get those things backwards. Constructiveconfrontation is the closest thing you'll ever
find to hold peopleaccountable for what they do, while at the same time reducing theconflicts that get in the way of
productivity and, ultimately,profits." --Spencer Hays, founder, The Tom James Company Executive
Chairman,Southwestern/Great American, Inc. "The Art of Constructive Confrontation is a clear and concise roadmap to
making the all-important conversations between team leadersand team members happen. More than that, the
constructiveconfrontation process keeps those conversations happening, keepsthem consistent and constructive, keeps
everybody accountable, andunleashes the leadership potential in everyone." --Angelo Valenti, PhD, leader of The
Company Psychologist andcoauthor, Unleashing Leadership "Embracing constructive confrontation builds a strong,
effectiveleader with a strong, effective team. This book covers thestep-by-step process to make you that kind of leader."
--Danny Cox, coauthor, Leadership When the Heat's On
Is it possible to have a music teaching career that is meaningful, artistically fulfilling, and financially self-supporting? The
Savvy Music Teacher unveils a clear, realistic, dollar-for-dollar blueprint for earning a steady income as a music teacher,
increasing impact and income simultaneously. This comprehensive resource reveals an entrepreneurial process with
lessons that cannot be found anywhere else. Armed with Cutler's expert guidance, readers will learn to develop: · A
thriving studio with an important curriculum · Multiple income/impact streams · Innovation strategies for every aspect of
business and art · Powerhouse marketing · Time management skills · Financial literacy and independence · An inspired
career outlook A must-read for independent music teachers of all levels, both beginning and those with established
studios, as well as the music performance graduates who so often become studio teachers, The Savvy Music Teacher
provides practical advice in down-to-earth language that includes real-life experiences from successful teacherentrepreneurs.
In You, Inc. Beckwith provides practical tips, anecdotes and insights based on his 30 years of marketing and selling his
advertising services. Beckwith learned early on in his career that no matter what product you're selling, the most
important component of the product is you. In You, Inc.: A Field Guide to Selling Yourself, Beckwith relates tantalizing
tidbits and real stories of how to harness your enthusiasm with an ability to impress your key accounts.Written in his
traditional homespun style, Beckwith offers doses of humour and pithy knowledge to anyone who wants to seal the deal
and thrive in business.
The only series of step-by-step guides to succeeding in the skilled trades and achieving the American dream. At Your
Best as a Painter is your playbook for learning if a career as a painter is right for you, progressing from pre-apprentice to
journeyman to master painter, and launching your own small business. Learn: What does a career as a painter look like?
Why should you consider becoming a painter? How do you become a successful craftsman as a painter? How much can
you make as a painter? What are your career options once you become a painter? How long does it take to be
successful at each stage in a painter's career? How and where do you find work as a painter? What does it take to strike
out on your own? What does it take to launch and build a successful small business? At Your Best is the only step-bystep handbook to finding if a career in the trades is right for you, educating yourself and earning the proper certifications,
establishing yourself as an excellent apprentice and journeyman in the industry, and moving on to start your own small
business in the trades. At each step of the way, your At Your Best playbook provides the information, recommendations,
outside resources, and concrete actions needed for taking the next successful step in You, Inc. Whether you are
beginning your first career, changing careers, or ready to move up and start your own business as a carpenter, plumber,
HVAC/R tech, or other tradesman, this is the book that will tell you how. There are currently over 6.5 million unfilled jobs
in the skilled trades in the US. Despite being well-paying and secure, these jobs remain open because enough qualified
candidates with the skills, attitude, and experience required do not exist. Moreover, plenty of opportunity exists for
established tradespeople to start their own business, but they have no guidance. The At Your Best Playbooks changes
that.
Inspirerende businessinzichten door de verhalen van ondernemers uit de populaire podcast How I Builkt This van Guy
Raz Geweldige ideeën komen vaak voort uit een simpele vonk. Twee jonge ondernemers, die onhandige, te grote
bagage beu zijn, besluiten een betere koffer te bouwen (Away). Een voormalige boeddhistische monnik besluit dat de
beste manier om zijn lessen over mindfulness- te verspreiden door een app is (Headspace). Een student aan een
business school ontwerpt een website om online kleding op maat te kopen (Stitch Fix). Bekroond journalist en
radiopresentator Guy Raz heeft meer dan 200 zeer succesvolle ondernemers geïnterviewd om verbazingwekkende
waargebeurde verhalen als deze te ontdekken. In How I built this deelt hij tips voor de reis van iedere ondernemer: van
het formuleren van je idee, het zoeken van investeerders en het werven van werknemers, tot de strijd met concurrenten
en uiteindelijk jezelf een echt salaris betalen. Dit is een must read voor iedereen die er ooit van gedroomd heeft om een
eigen bedrijf te starten of zich afvroeg hoe baanbrekende ondernemers hun dromen werkelijkheid maakten.
You don't have to starve to be an artist. Build a career doing what you love. In this practical guide, professional artist Lisa
Congdon reveals the many ways you can earn a living by making art—through illustration, licensing, fine art sales, print
sales, teaching, and beyond. Including industry advice from such successful art-world pros as Nikki McClure, Mark
Hearld, Paula Scher, and more, Art, Inc. will equip you with the tools—and the confidence—to turn your passion into a
profitable business. LEARN HOW TO: • Set actionable goals • Diversify your income • Manage your bookkeeping •
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Copyright your work • Promote with social media • Build a standout website • Exhibit with galleries • Sell and price your
work • License your art • Acquire an agent • And much more
The only series of step-by-step guides to succeeding in the skilled trades and achieving the American dream. At Your
Best as an HVAC/R Tech is your playbook for learning if a career as an electrician is right for you, progressing from preapprentice to journeyman to master technician, and launching your own small business. Learn: What does a career as an
HVAC/R tech look like? Why should you consider becoming an HVAC/R tech? How do you become a successful
craftsman as an HVAC/R tech? How much can you make as an HVAC/R tech? What are your career options once you
become an HVAC/R tech? How long does it take to be successful at each stage in a HVAC/R tech's career? How and
where do you find work as an HVAC/R tech? What does it take to strike out on your own? What does it take to launch
and build a successful small business? At Your Best is the only step-by-step handbook to finding if a career in the trades
is right for you, educating yourself and earning the proper certifications, establishing yourself as an excellent apprentice
and journeyman in the industry, and moving on to start your own small business in the trades. At each step of the way,
your At Your Best playbook provides the information, recommendations, outside resources, and concrete actions needed
for taking the next successful step in You, Inc. Whether you are beginning your first career, changing careers, or ready to
move up and start your own business as a carpenter, plumber, HVAC/R tech, or other tradesman, this is the book that
will tell you how. There currently over 6.5 million unfilled jobs in the skilled trades in the US. Despite being well-paying
and secure, these jobs remain open because enough qualified candidates with the skills, attitude, and experience
required do not exist. Moreover, plenty of opportunity exists for established tradespeople to start their own business, but
they have no guidance. The At Your Best Playbooks series changes that.
Write Better Proposals Faster to Accelerate Your Writing Career! Whether you are a true beginner or a seasoned writer
looking to secure more book contracts, The Weekend Book Proposal shows you how to take your best ideas and create
powerful proposals--quickly and professionally. No need to spend months laboring over a proposal when in just a few
days you can write one that will ignite the interest of agents and editors. Ryan G. Van Cleave presents the tools you need
to craft an eye-grabbing proposal for your nonfiction, memoir, anthology, textbook, novel, and more. Jam-packed with
proven strategies, nuts-and-bolts advice, sample queries and proposals, interviews with publishing experts, and "Hit the
Gas" tips for speeding up the proposal process, The Weekend Book Proposal will show you how to succeed and prosper
as a writer--and sell your books before you've even written them! The Weekend Book Proposal explains how to: • Write a
catchy title and book description. • Create a compelling author bio and chapter outline. • Develop a targeted, engaging
concept statement. • Build a strong marketing plan and endorsements list. • Structure your proposals based on those
crafted by successful authors.
Brené Brown beschrijft in haar boek wat het betekent om je kwetsbaar op te stellen in een wereld die gericht is op perfectionisme en het
nemen van risico’s zonder dat succes gegarandeerd is. Of het nu om werk, relaties of opvoeding gaat: het is eng en moeilijk om je
kwetsbaar op te stellen, maar het is nog veel moeilijker om het niet te doen en jezelf af te blijven vragen: wat als ik het wel had geprobeerd?
We verwachten van onszelf en van anderen dat we elke dag de schijn ophouden om anderen te laten zien hoe goed we alles voor elkaar
hebben. Kwetsbaarheid is een emotie waar bijna niemand zich prettig bij voelt. We associëren het met onzekerheid en risico’s. Toch zegt
Brené Brown dat juist kwetsbaarheid de basis is van alle mooie dingen in het leven als liefde, vertrouwen en vreugde. Ze moedigt de lezer in
De kracht van kwetsbaarheid aan om perfectionisme te laten varen, kwetsbaarheid en te omarmen en uitdagingen aan te gaan.
Looking for a marketing book that ...Tells it like it is?... Can help you keep up in an ever changing world?... Is the right fit no matter your
business type or size? Mommy, Where Do Customers Come From? covers all aspects of marketing and selling products and services to a
new breed of customer. Customers have become less loyal, more demanding and have more choices. With the proliferation of vehicles such
as the Internet, Email, BLOGs, Podcasts and others, reaching the right customer with the right message is harder than ever before. Mommy,
Where Do Customers Come From? deals with these issues and breaks down barriers like no other marketing book. Helping businesses
decipher and deal with this changing online landscape and its effects on the ever changing customer is the purpose of this book. Allowing a
business of any size, location or type to not only understand when something needs to be done, but what that something is and what the
outcome should be. Mommy, Where Do Customers Come From? puts the business back in control of the message that is in front of its
customers. Empowering readers to take action by taking an active role in the understanding and execution of their visible details. In this book,
we strip away the nonsense from the common sense to uncover connective marketing messages that allow businesses to create what they
really need the most sales.
Close deals with major corporations, organizations or individuals who can propel your business to the next level When you think about it, our
entire lives revolve around selling. Whether we sell as part of our business, serve on a committee of a non-profit organization, or negotiate for
a new job/car/house, we are pitching, hearing, and closing deals every day. Let's Close a Deal articulates the intuitive process that identifies
how and why a deal will appeal, and then demonstrates in step-by-step detail how to present your deal in a compelling way. The sales
process is not about coercion; it's about compassion. The closing part of a negotiation should honor everyone involved instead of taking
advantage of them. We make our decisions based on the manner in which information is presented to us, and what we believe will be the
best deal. Let's Close a Deal explains how to present information so persuasively that it increases the likelihood of getting a yes.
Demonstratess how finding the human perspective is key to closing any deal Articulates the sale from conception, preparation, presentation
to close Author Christine Clifford is a sought-after professional speaker and author of eight books including You, Inc. The Art of Selling
Yourself, coauthored with Harry Beckwith. Author has direct experience closing major deals, having taken her company from a million dollar
per year loss to over $54 million in sales and having signed the largest contract in the history of her industry with Procter & Gamble, doubling
the size of her company overnight Increase your business's chance for success by improving your ability to secure profitable partnerships.
Let's Close a Deal shows you how.
Brené Brown heeft de afgelopen twintig jaar onderzoek gedaan naar de emoties en ervaringen die betekenis geven aan ons leven, en werkte
de afgelopen zeven jaar nauw samen met leiders en cultuurveranderaars over de hele wereld. Ze ontdekte dat allerlei bedrijfstakken, van
kleine start-ups tot Fortune 50-bedrijven, met dezelfde vraag worstelen: ‘Hoe ontwikkelen we moediger leiders en hoe verankeren we moed
en durf in onze bedrijfscultuur?’ In dit nieuwe boek combineert Brené haar onderzoeksresultaten met persoonlijke verhalen en voorbeelden
om deze vraag te beantwoorden. Durf te leiden gaat over echt leiderschap: vanuit het hart en vol moed.
Dit is geen feelgoodboek. (Maar ik weet zeker dat je je goed voelt nadat je dit boek hebt gelezen.) Dit is geen motivatieboek. (Maar ik beloof
je dat je als je het boek uit hebt gemotiveerd zult zijn om te bereiken wat je wilt.) Het uiteindelijke doel van het boek is vrouwen strategieën
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aan te reiken die ze nodig hebben om alles te bereiken wat ze willen. Chin-Ning Chu De klassieker De kunst van het oorlogvoeren van de
taoïstische filosoof-generaal Sun Tzu is veelgelezen, maar weinig begrepen. Het wordt al honderden jaren bestudeerd door militair leiders,
politici en zakenmensen. Eigenlijk gaat het boek helemaal niet over oorlogvoeren, maar leert je hoe je je doelen kunt bereiken op de
efficiëntste manier. De adviezen van Sun Tzu zijn er altijd op gericht om met zo min mogelijk conflict het beste resultaat te behalen. Het is
geen boek waar een set regels wordt gegeven die je in een bepaalde situatie moet toepassen. De strategieën van Sun Tzu vereisen een diep
begrip van de mensen en de omgeving waar je mee te maken krijgt. Maar nog belangrijker is dat je jezelf kent je sterktes en zwaktes, doelen
en angsten. De kunst van het oorlogvoeren voor vrouwen is het eerste boek waarin het meesterwerk van Sun Tzu specifiek voor vrouwen
wordt uitgelegd en geïnterpreteerd. In korte hoofdstukken met onderwerpen als Eerst winnen, dan vechten en Verander je zwakheden in je
sterke punten en aan de hand van voorbeelden uit het dagelijks leven laat Chin-Ning Chu zien hoe iedere vrouw kan bereiken wat ze wil.
Chin-Ning Chu is een nakomeling van de bedelaar die de eerste keizer van de Ming-dynastie werd. Op haar tiende begon haar vader haar
les te geven over de klassieke Chinese teksten. Als student werkte ze als televisieactrice en later als marketeer voor Taiwanese en Europese
farmaceutische bedrijven. Momenteel is ze een veelgevraagd spreker over de toepassing van de inzichten uit De kunst van het oorlogvoeren
van Sun Tzu. Ze werkt als consultant voor overheden en internationale bedrijven en ze is directeur van het Strategic Learning Institute en
Asian Marketing Consultants. Regelmatig wordt ze door de media gevraagd als expert over de politieke situatie in Azië. Haar boeken zijn
vertaald in zeventien talen.
Harry Beckwith, the bestselling author of the classic "Selling the Invisible," reveals how the secret to selling is to sell oneself first.
DAEMON: superspannende actie en een onthutsend toekomstbeeld dat sneller werkelijkheid wordt dan je denkt. Het begint allemaal als het
overlijdensbericht van Matthew Sobol online verschijnt... Sobol was een legendarische computerspelontwerper. Hij overleed vroegtijdig maar
hij liet iets achter op internet, een daemon, dat online overlijdensberichten scande en een hele reeks programma's activeerde. Programma's
die geld verplaatsen, die mensen rekruteren en vermoorden en maar één doel beogen: een totale herziening van de wereldorde. Daniel
Suarez is een onafhankelijke systeemconsultant voor de Fortune top duizend-bedrijven en heeft software ontworpen en ontwikkeld voor o.a.
de wapenindustrie en de entertainmentindustrie. Hij is een fervent gamer, gek op technologie en hij woont in Los Angeles. `Daemon is voor
romans wat The Matrix was voor films: de maatstaf voor toekomstige romans over technologie.' Rick Klau, Google
The only series of step-by-step guides to succeeding in the skilled trades and achieving the American dream. At Your Best as a Carpenter is
your playbook for learning if a career as a carpenter is right for you, progressing from pre-apprentice to journeyman to master carpenter, and
launching your own small business. Learn: What does a career as a carpenter look like? Why should you consider becoming a carpenter?
How do you become a successful craftsman as a carpenter? How much can you make as a carpenter? What are your career options once
you become a carpenter? How long does it take to be successful at each stage in a carpenter’s career? How and where do you find work as
a carpenter? What does it take to strike out on your own? What does it take to launch and build a successful small business? At Your Best is
the only step-by-step handbook to finding if a career in the trades is right for you, educating yourself and earning the proper certifications,
establishing yourself as an excellent apprentice and journeyman in the industry, and moving on to start your own small business in the trades.
At each step of the way, your At Your Best playbook provides the information, recommendations, outside resources, and concrete actions
needed for taking the next successful step in You, Inc. Whether you are beginning your first career, changing careers, or ready to move up
and start your own business as a carpenter, plumber, HVAC/R tech, or other tradesman, this is the book that will tell you how. There are
currently over 6.5 million unfilled jobs in the skilled trades in the US. Despite being well-paying and secure, these jobs remain open because
enough qualified candidates with the skills, attitude, and experience required do not exist. Moreover, plenty of opportunity exists for
established tradespeople to start their own business, but they have no guidance. The At Your Best Playbooks series changes that.
‘Could there be a more relevant book for our times? . . . Vengoechea implores us to truly hear other people (maybe for the first time) and is
the perfect author of a book on why we should listen like we mean it’ Nir Eyal, bestselling author of Hooked and Indistractable Hear me out.
Does this sound like you? You end a team meeting and can’t recall a single thing that was said. You leave a conversation with a friend
feeling disconnected and unfulfilled. You think you and your boss are on the same page, only to find out you haven’t been meeting
expectations. Fortunately, listening, like any communication skill, can be improved, and Ximena Vengoechea can show you how. As a user
researcher, she has spent nearly a decade facilitating hundreds of conversations at LinkedIn, Twitter and Pinterest. It’s her job to uncover
the truth behind how people use, and really think about, her company’s products. In Listen Like You Mean It, she reveals the tips and tricks
of the trade, including: – How to quickly build rapport with strangers – Which questions help people unlock what they need to say – When it’s
time to throw out the script entirely – How to recover from listener’s drain
In 'Geluk zonder voorwaarden' helpt Michael Singer je jezelf te bevrijden van negatieve gedachten en om werkelijk vrij te zijn. De
internationale bestseller ‘Geluk zonder voorwaarden’ van Michael Singer is nu verkrijgbaar als midprice. Hoe kunnen we onszelf bevrijden
van negatieve gedachten, herinneringen en ervaringen? Hoe kunnen we ons vrijmaken van de verhalen over onszelf die ons gevangen
houden in patronen van angst en vermijdingsgedrag? Het antwoord is verbluffend eenvoudig, laat Michael Singer zien. Er is een ruimte in
onszelf, vrij van frustratie en egoïsme, waar we onvoorwaardelijke vreugde en lichtheid ervaren. ‘Ik kon het niet meer wegleggen, en moest
er iedereen over vertellen.’ – Oprah Winfrey in gesprek met Michael Singer
"Het is volle maan maar de zware bewolking en lichte regen belemmeren het zicht. De vuurtoren zwaait met vaste regelmaat haar licht over
het trieste schouwspel. Het licht van mijn hoofdlamp gaat verloren in het donker. Langzaam begint het tot me door te dringen dat een stuk
van mijn leven wordt afgesloten".In "SoloMan" herbeleeft Jack van Ommen zijn ongelooflijk avontuur dat begon aan de Amerikaanse
westkust en negen jaar later tot een voorlopig einde kwam in een wilde storm in de Middellandse Zee. Hij begon zijn droom in een negen
meter zeilboot met $150 op zijn bankrekening. Na 51 landen en 48.000 zeemijlen in het kielzog, komt er een abrupt einde aan zijn
ontdekkingsreis. Hij verliest zijn boot en al zijn bezittingen.Dit is het verhaal van een levensveranderende ervaring op zee en hoe hij
tegenslagen te boven komt met doorzetten, hoop en houvast in zijn geloof in God en mensheid. Jack van Ommen, Amsterdam 1937.
Thuishaven: Gig Harbor, Washington, V.S. Eerdere uitgaves: "De Mastmakersdochters" 2012. www.DeMastmakersdochters.nl Artikelen van
Jack van Ommen verschijnen geregeld in Nederlandse en Amerikaanse tijdschriften. Website: www.SoloMan.nlBlog: www.ComeToSea.us
Praise for persuasion the art of getting what you want "Dave has exposed the secrets of the most powerful persuaders in the world. This book
is a step-by-step guide to changing minds and deeply influencing people in person, in print, on the air, or anyplace else you need to
persuade. This book makes persuasion so easy and predictable that it may be the most dangerous persuasion book ever written . . .
especially if it ends up in the hands of your competition." —Mike Litman, CEO, Connect To Success, Inc. and coauthor of Conversations with
Millionaires "Dave Lakhani tells you everything you've just got to know about persuasion in this book. It is written provocatively, yet clearly.
And it is sure to open your mind while enriching your bank account. I highly recommend it. Fasten your seatbelt when you read it. It takes you
on a thrilling ride!" —Jay Conrad Levinson, "The Father of Guerrilla Marketing" and author of the Guerrilla Marketing series of books "Dave
Lakhani understands persuasion like few do and is able to break the process down so anyone can understand and use it. I highly recommend
this book to anyone who hopes to improve their ability to sell, market, advertise, or negotiate." —Chet Holmes, Fortune 500 superstrategist
and author of the Mega Marketing, Business Growth Masters, and Guerrilla Marketing Meets Karate Master sales programs "Man, talk about
persuasive. Dave convinced me to read and review his book, and I don't even like the guy." —Blaine Parker, author of Million-Dollar Mortgage
Radio "Too few books actually put into practice what they promote. Dave Lakhani breaks the mold with this satisfying, powerful read." —John
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Klymshyn, author of Move the Sale Forward
A must-have guide of professional development resources for library staff at every phase of their career—from those just entering the field, to
paraprofessionals building a career trajectory, to seasoned librarians looking to explore additional career options. • A career lifecycle
approach to building a career in the library and information sciences field • Practical guidance and resources for every stage of a career •
Resource annotations detail the importance of a particular source • A comprehensive list of resources for further reading
How do you turn your dreams into reality? How do you make things happen for you, rather than let things happen to you? Don't be humble
about who you are and what you are capable of. Stand tall and stand out. Be known. Be recognized as a leader, and most of all, know you
are a leader," is Susan Bulkeley Butler's call to action for her readers to take responsibility for their lives. In this updated second edition of the
best-selling Become the CEO of You, Inc., Susan has provided strategies for improving your life and new techniques for advancing your
career. The book is focused around her "Make it Happen" model, which is based on three decades of experience working with Fortune 500
companies. The steps include: Develop a clear aspiration for You, Inc.; build your board of directors; develop your plan to make your
aspiration happen; and navigate your day-to-day journey. The second edition is completely revised and includes new topics such as: The
importance of executive coaching; developing your image in today's world; taking a long-term view of your life and career; new opportunities
for balancing career and family; use of social networking techniques... the good, bad and ugly; and preparing for promotion.
“This book will quickly take you from frustration to success in building your own network marketing business. It is loaded with practical ideas
to help you sell more and recruit faster than ever before.” —Brian Tracy, author Maximum Achievement “This book focuses on the key
ingredient for success in owning a business: YOU. You only sell you ...” —Dr. Denis Waitley, author The Psychology of Winning “In You, Inc.,
Rosie Bank presents network marketing not only as a business but also as a way of life and a vehicle to fulfill one’s life purpose.” —
Josephine M. Gross, PhD, editor-in-chief, Networking Times, dean of faculty, Networking University Are you ready to be in charge of your life,
your time, and your finances? If so, You, Inc. is the book for you. Learn about a business model that has enabled countless individuals to find
themselves on higher financial ground at at a time when some others may be out of work. Network marketing is known to thrive in a downturn
economy because more people are looking for solutions. Find out what you can do to become one of those whose life is changed favorably
and permanently. This book is all about who you become in the process of building wealth and your ability to practice the secrets of your
trade. There has never been a better time to become a business owner and share in the enormous profits being made by average men and
women who have above average dreams. The insights in this book will show you why being your own boss can be among the best decisions
of your entire life. Living life on your own terms and being in control of your finances has never had greater value than at this time.
A one-of-a-kind book that shows you how to cash in on the latestinvesting trend--short selling "The Art of Short Selling is the best description
of this difficulttechnique."--John Train, Train, Thomas, Smith Investment Counsel,and author of The New Money Masters "Kathryn Staley has
done a masterful job explaining the highlyspecialized art of short selling. Her approach to telling the truestories of famous investment 'scams'
will keep the readerspellbound, while teaching the investor many cruciallessons."--David W. Tice, Portfolio Manager, Prudent BearFund
"Selling short is still a misunderstood discipline, but even themost raging bull needs to know this valuable technique to masterthe everchanging markets."--Jim Rogers, author, InvestmentBiker On the investment playing field, there is perhaps no game moreexciting than short
selling. With the right moves, it can yieldhigh returns; one misstep, however, can have disastrousconsequences. Despite the risk, a growing
number of players areanteing up, sparked in part by success stories such as that ofGeorge Soros and the billions he netted by short selling
theBritish pound. In The Art of Short Selling, Kathryn Staley, anexpert in the field, examines the essentials of this importantinvestment
vehicle, providing a comprehensive game plan with whichyou can effectively play--and win--the short selling game. Whether used as a means
of hedging bets, decreasing the volatilityof total returns, or improving returns, short selling must behandled with care--and with the right knowhow. As Staley pointsout, "Short selling is not for the faint of heart. If a stock movesagainst the position holder, the effect on a portfolio and
networth can be devastating. Investors need to understand the impacton their accounts as well as the consequences of getting bought
inbefore they indulge in short selling." The Art of Short Sellingguides you--clearly and concisely--through the ins and outs of thishigh-risk, highstakes game. The first--and most important--move in selling short is to identifyflaws in a business before its share prices drop. To help
youtackle this key step, Staley shows you how to evaluate companyfinancial statements and balance sheets, make sense of returnratios,
detect inconsistencies in inventory, and analyze thestatement of cash flows. Through real-world examples thatillustrate the shorting of bubble,
high multiple growth, and themestocks, you'll proceed step by step through the complete processand learn to carry out all the essentials for a
successful shortsell, including quantifying the risk factor and orchestratingcorrect timing, as well as implementing advanced
valuationtechniques to execute the sell/buy. Packed with landmark, cutting-edge examples, up-to-the-minuteguidelines, and pertinent
regulations, The Art of Short Selling isa timely and comprehensive reference that arms you with thenecessary tools to make a prepared and
confident entrance onto theshort selling playing field.
What does it take to win success and influence? Some people think that in today’s hyper-competitive world, it’s the tough, take-no-prisoners
type who comes out on top. But in reality, argues New York Times bestselling author Dave Kerpen, it’s actually those with the best people
skills who win the day. Those who build the right relationships. Those who truly understand and connect with their colleagues, their
customers, their partners. Those who can teach, lead, and inspire. In a world where we are constantly connected, and social media has
become the primary way we communicate, the key to getting ahead is being the person others like, respect, and trust. Because no matter
who you are or what profession you're in, success is contingent less on what you can do for yourself, but on what other people are willing to
do for you. Here, through 53 bite-sized, easy-to-execute, and often counterintuitive tips, you’ll learn to master the 11 People Skills that will
get you more of what you want at work, at home, and in life. For example, you’ll learn: · The single most important question you can ever ask
to win attention in a meeting · The one simple key to networking that nobody talks about · How to remain top of mind for thousands of people,
everyday · Why it usually pays to be the one to give the bad news · How to blow off the right people · And why, when in doubt, buy him a
Bonsai A book best described as “How to Win Friends and Influence People for today’s world,” The Art of People shows how to charm and
win over anyone to be more successful at work and outside of it.
Het heeft de carrières van jonge, veelbelovende genieën doen stranden. Het heeft fortuinen in rook doen opgaan en bedrijven aan de rand
van de afgrond gebracht. Het heeft tegenslag ondraaglijk gemaakt en leren van fouten in schaamte veranderd. Zijn naam? Ego, onze
innerlijke tegenstander. In een tijd waarin social media, reality-tv en andere vormen van schaamteloze zelfpromotie worden verheerlijkt, moet
de strijd tegen ego op vele fronten worden gestreden. Maar gewapend met de lessen uit dit boek zul je, zoals Holiday schrijft, ‘minder bezig
zijn met het vertellen van verhalen over hoe bijzonder jij bent en daardoor vrijer zijn om jouw wereldveranderende doelen te bereiken.’
A state-of-the-art guide to the world of library and information science that gives readers valuable insights into the field and practical tools to
succeed in it. Identifies a broad range of Library and Information Science (LIS) career options Identifies professional skills and strengths
needed in the LIS field Helps LIS students and practitioners perform a self-assessment to determine their "best fit" job preferences Examines
the pros and cons of traditional, nontraditional, and independent LIS career paths Provides tips on using networking and professional
reputation-building for career growth Enables readers to develop skills, attitudes, and aptitudes necessary to build a rewarding and resilient
career in LIS
An international bestseller, BUSINESS: The Ultimate Resource is a one-stop reference and interactive tool covering all aspects of today's
world of work. Unique, authoritative, and wide-ranging, it offers practical and strategic advice for anyone doing business today. Written with a
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team of world-class writers and editors, it is an essential desk reference for managers, MBA and business students and for small business
owners worldwide. Fully updated and revised for this new edition, BUSINESS features: Best Practice: over 170 essays from a stellar cast of
business thought leaders including C. K. Prahalad, Gary Hamel and John Kotter Actionlists: practical solutions to everyday business
challenges Management Library: time-saving digests of more than 100 of the world's best business books Dictionary: jargon-free definitions
of more than 7,000 terms Giants : revised biographies of many of the world's most influential gurus and pioneers
Freedom. It's the ability to do whatever you want, whenever you want. It's the ultimate reward of selling your business. But selling a company
can be confusing, and one wrong step can easily cost you dearly. The Art of Selling Your Business: Winning Strategies & Secret Hacks for
Exiting on Top is the last in a trilogy of books by author John Warrillow on building value. The first, Built to Sell, encouraged small business
owners to begin thinking about their business as more than just a job. The Automatic Customer tagged recurring revenue as the core element
in a valuable company and provided a blueprint for transforming almost any business into one with an ongoing annuity stream. Warrillow
completes the set with The Art of Selling Your Business. This essential guide to monetizing a business is based on interviews the author
conducted on his podcast, Built to Sell Radio, with hundreds of successfully cashed-out founders. What's the secret for harvesting the value
you've created when it's time to sell? The Art of Selling Your Business answers important questions facing any founder, including— • What's
your business worth? • When's the best time to sell? • How do you create a bidding war? • How can you position your company to maximize
its attractiveness? • Who will pay the most for your business? • What’s the secret for punching above your weight in a negotiation to sell
your company? The Art of Selling Your Business provides a sleeves-rolled-up action plan for selling your business at a premium by an author
with consummate credibility.
Are you just starting in Voiceover? Do you have some experience, but aren't getting booked? Are you a working pro who wants to expand to
new areas of VO work? The Art of Voice Acting is a must read if you are serious about a profession in voice over and looking to maximize
your efforts for success in the business. Packed with basic acting techniques in The Art of Voice Acting, you will discover * All new scripts *
20 more pages of new and updated information * A completely new chapter of studio stories and 'tricks-of-the-trade' from professional
voiceover talent around the world * Updated information for voiceover demos and marketing * A comprehensive index that makes it easy to
find what you're looking for * More voice and acting techniques * Contributions from some of the top voice talent in the world * Audio content
with the actual audio for every script in the book, http://voiceacting.com/aovaextras/ * PLUS: exercises, demos and more! Written in an
accessible and engaging style Alburger shares his experience as a performer, producer, director and performance coach to give you a clear
no nonsense introduction to the business and art of voice acting. Audio content and images from the books are available at
http://voiceacting.com/aovaextras/
Business branding is big business - but the biggest growth area of branding and marketing today is personal branding. In this highly
competitve business landscape it's easy to get lost in a field of red poppies.
You, Inc.The Art of Selling YourselfHachette UK

The only series of step-by-step guides to succeeding in the skilled trades and achieving the American dream. At Your
Best as a Plumber is your playbook for learning if a career as a plumber is right for you, progressing from pre-apprentice
to journeyman to master plumber, and launching your own small business. Learn: What does a career as a plumber look
like? Why should you consider becoming a plumber? How do you become a successful craftsman as a plumber? How
much can you make as a plumber? What are your career options once you become a plumber? How long does it take to
be successful at each stage in a plumber's career? How and where do you find work as a plumber? What does it take to
strike out on your own? What does it take to launch and build a successful small business? At Your Best is the only stepby-step handbook to finding if a career in the trades is right for you, educating yourself and earning the proper
certifications, establishing yourself as an excellent apprentice and journeyman in the industry, and moving on to start
your own small business in the trades. At each step of the way, your At Your Best playbook provides the information,
recommendations, outside resources, and concrete actions needed for taking the next successful step in You, Inc.
Whether you are beginning your first career, changing careers, or ready to move up and start your own business as a
carpenter, plumber, HVAC/R tech, or other tradesman, this is the book that will tell you how. There are currently over 6.5
million unfilled jobs in the skilled trades in the US. Despite being well-paying and secure, these jobs remain open
because enough qualified candidates with the skills, attitude, and experience required do not exist. Moreover, plenty of
opportunity exists for established tradespeople to start their own business, but they have no guidance. The At Your Best
Playbooks series changes that.
Web Content Rx is a hands-on primer that shows anyone—even technical novice—show to write high-quality, keywordladen, search engine optimized Web content. Based on the latest research on how people read the Web, it also includes
numerous tips, tricks, and techniques on writing a blog, training, and creating an audio or video podcast. This must-have
reference is for anyone working on the Web. Webmasters can avoid losing projects for lack of content. Business people
can now create effective, readily understood Web content about their services or products. eBay sellers can create
powerful online advertisements and photograph your products to maximize their appeal. Technical writers, and those who
write for industry, will appreciate the extensive safety-related material.
YOU, Inc. is all about you-and your future. The ideas, principles, and strategies in YOU, Inc. will enable you to launch
your life to the next level and beyond by discovering your passion and taking effective action to build the pillars of
personal greatness and reach your unique, powerful potential. YOU, Inc. is about re-inventing yourself, living by your own
rules, having big fun, and finding the happiness and contentment that you deserve. John takes you on a journey through
the depths of your psyche, asking tough questions and appealing to your deepest motivation to make life-launching
decisions and personal charges. His powerful stories and principles get to the heart of the matter, inspiring you to take
immediate action. To make your action steps effective and significant, you will learn how to apply the following innovative,
world-class strategies: Leadership Acuity, Imagineering, Mental Entrepreneurship, Personal Greatness, Raising
Standards, Impact Leadership, and Ultimate Possibility Thinking. John's humorous style and straightforward approach
makes sense and provides deep, compelling insights which will motivate you to commit to the life-long quest to realize
the loftiest of all achievements, personal greatness, and reach your unique, powerful potential-the essence of YOU, Inc.
power.
The only series of step-by-step guides to succeeding in the skilled trades and achieving the American dream. At Your
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Best as a Welder is your playbook for learning if a career as a welder is right for you, progressing from pre-apprentice to
journeyman to master welder, and launching your own small business. Learn: What does a career as a welder look like?
Why should you consider becoming a welder? How do you become a successful craftsman as a welder? How much can
you make as a welder? What are your career options once you become a welder? How long does it take to be successful
at each stage in a welder’s career? How and where do you find work as a welder? What does it take to strike out on your
own? What does it take to launch and build a successful small business? At Your Best is the only step-by-step handbook
to finding if a career in the trades is right for you, educating yourself and earning the proper certifications, establishing
yourself as an excellent apprentice and journeyman in the industry, and moving on to start your own small business in
the trades. At each step of the way, your At Your Best playbook provides the information, recommendations, outside
resources, and concrete actions needed for taking the next successful step in You, Inc. Whether you are beginning your
first career, changing careers, or ready to move up and start your own business as a carpenter, plumber, HVAC/R tech,
or other tradesman, this is the book that will tell you how. There are currently over 6.5 million unfilled jobs in the skilled
trades in the US. Despite being well-paying and secure, these jobs remain open because enough qualified candidates
with the skills, attitude, and experience required do not exist. Moreover, plenty of opportunity exists for established
tradespeople to start their own business, but they have no guidance. The At Your Best Playbooks series changes that.
Copyright: 64648e852bd01ded4be25a88bad95c6c

Page 6/6

Copyright : matula.hu

