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Eight years ago, Robbie Stallings, an eleven-year old Asperger child, was abducted by an unidentified assailant while riding his bicycle home
with his brothers along a stretch of deserted road near his home in Dickenson, North Dakota. His mother, claiming to have a psychic link with
the boy, seeks the help of Rick Mallory, a high profile detective whose exploits have been sensationalized in the New York Herald Gazette by
the famous crime reporter Moe Berg. Mallory takes the case, but where does he start to look for clues eight years after the fact? He retains a
vague recollection of the young reporter who covered the case on television. It was none other than Melissa Compton, the anchor of the toprated television news magazine Tunnel Vision. The book opens with Mallory visiting her at 30 Rock. The sexual tension between the
protagonists is craftily woven into a mystery that leads them across the country, from New York to Montana, and ultimately into each other's
arms.
Standing in an ID parade of incompetence, waiting to be picked out as Britain’s stupidest criminal, we’ve assembled a line-up of bungling
burglars, asinine assailants and thick thieves. Dipping their stolen bucket of opportunity into the well of other people's stuff, only to fall into the
well themselves (and get the bucket stuck on their head), this book chronicles the crimes against common sense committed by these dimwitted deviants. Also featured in this compendium of criminal idiocy are: the bank robber who used a No. 72 bus as his getaway vehicle (it
was almost as though the police knew where he was headed to next); the bag snatcher who robbed an elderly lady of the bad she'd just used
to clear up responsibly after her dogs; and the burglars who left their four-year-old son, and a wallet containing full ID, at the crime scene.
Also rounded up for routine questioning are the bank robbers who gifted the police a dropped map marking the preferred route from bank to
hideout, and armed robbers who raided a laundry van to steal used towels whilst their intended target, a wages van, drove slowly past.
Charged with being in possession of an idiotic plan and sentenced to a life term of stupidity, they're reversing the getaway vehicle into a
police car and handing over their belt to the custody sergeant with the inevitable consequence of their trousers falling down. As thick as
thieves indeed. It's a case (admittedly, a rather easy one) for the police to dial M for Muppet. This is an ideal gift book that will make you
laugh out loud.
New Scientist magazine was launched in 1956 "for all those men and women who are interested in scientific discovery, and in its industrial,
commercial and social consequences". The brand's mission is no different today - for its consumers, New Scientist reports, explores and
interprets the results of human endeavour set in the context of society and culture.
Former Marine sniper and CIA target man Atticus Steed, turned professional hit man, now only takes down special targets...people who for
one reason or another have literally gotten away with murder. Directed by an unknown, unseen employer who identifies himself simply as
Omega, Steed receives his sketchy instructions for the hits via text message from a burner phone. But who is Atticus Steed, really? And how
does his employer gain knowledge about cases from all over the country...cases involving those murderers who for whatever reason have
been set free by the system? Finally, who is funding the kind of money that pays the best hit man out there? Traveling with Steed is his
beautiful lady friend, Maria Cortez, who believes from Atticus’ night and day surveillance, he is simply a high-priced private investigator for a
large nationwide detective firm. Only days after they met two years before and fell in love, she gave up a career to go on the road with him,
finding herself enjoying not only their ever-developing relationship but a lavish lifestyle made possible by the man about whom she actually
knows very little. But as she now seems to be tiring of the hotels, boredom and nomadic life, she doesn’t realize that Atticus’ non-committal
attitude in their relationship is actually his way of keeping her from danger. Hot on Steed’s trail are two tenacious Special Agents for the FBI,
John Hickcock and Maggie Larsen, who having figured out who he is, find that their investigation of him leads them to the very hierarchy of
the Department of Justice. As the agents continue tracking Steed, they are suddenly alarmed to learn the name of his next target. But will
Steed carry out the hit? If he refuses, he knows there will be a new and final target in the making. Him. Will you hope he is caught or root for
him to get away? Down to the last chapter, you still may not have your mind made up.

Popular Mechanics inspires, instructs and influences readers to help them master the modern world. Whether it’s
practical DIY home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.
The Best of SlashNOT is a collection of short satirical stories ranging from true observations of humorous events to
hilarious absurdity that any true geek will love. The Best of SlashNOT takes the most humorous stories from posted on
SlashNOT.com and presents them in the order that the SlashNOT community ranked them. You won't find Geek humor
funnier or more laser focused on technology than The Best of SlashNOT. Articles include all the community favorites,
like: Einstein returns from grave to bitch-slap dark matter Quaker: The non-violent first person shooter Microsoft seeking
two letters cooler than X and P Science reverts to mad science Universe even darker and scarier than previously thought
Google arrested while dumping body Gates and Torvalds to finally settle this thing Schrodinger arrested on cruelty,
weapons charges IBM developing Artificial Stupidity Microsoft releases Windows XP Homeless edition SlashNOT is a
satirical website that parodies Slashnot.com, the ridiculously popular open-source advocacy website. In addition to the
stories and comments from SlashNOT.com, The Best of SlashNOT includes exclusive commentary and insights from the
author and editor of the website.
Highlights U.S. industrial activities and features: economic assumptions; recent financial performance of U.S.
manufacturing corporations; the U.S. export boom and economic growth; highlights of the 1993 U.S. outlook; the top 50
trade events in 1993; Dept. of Commerce competitive assessments; industry reviews; trade finance; educational training;
and forecasts. Also lists industry analysts by name with a phone number.
PCMag.com is a leading authority on technology, delivering Labs-based, independent reviews of the latest products and
services. Our expert industry analysis and practical solutions help you make better buying decisions and get more from
technology.
Set in a near-future Bolivia, this “hybrid of cyberpunk and political thrillers [is] sleek, brisk, and clever” (Entertainment Weekly). Set
against a backdrop of advancing globalization, this award-winning, “fast-paced” literary thriller puts a cutting-edge digital spin on
the age-old fight between the oppressed and the oppressor (The Miami Herald). The South American town of Río Fugitivo is on
the verge of a social revolution—not a revolution of strikes and street riots, but a war waged electronically, in which computer
viruses are the weapons and hackers the revolutionaries. In this war of information, the lives of a variety of characters become
entangled: Kandinsky, the mythic leader of a group of hackers fighting the government and transnational companies; Albert, the
founder of the Black Chamber, a state security firm charged with deciphering the secret codes used in the information war; and
Miguel “Turing” Sáenz, the Black Chamber’s most famous codebreaker, who begins to suspect his work is not as innocent as he
once supposed. All converge to create a “propulsive” novel about personal responsibility and complicity in a world defined by the
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ever-increasing gulfs between the global and the local, government and society, the virtual and the real (Publishers Weekly,
starred review). Turing’s Delirium “combines the excitement of a political thriller with the intellectual ambition of a literary novel”
(San Francisco Chronicle). “If William Gibson were a Bolivian, this might be the kind of novel he’d be writing.” —Chicago Tribune
Reputation management is the most important theme in corporate and organizational communication today. Leading corporate
communicators and educators John Doorley and Helio Fred Garcia argue that most CEOs don't actually pay much heed to
reputation and this is to their peril. Heads of government and non-profit agencies don't do much better managing the reputation
asset, as recent scandals demonstrate. Yet, when leaders get reputation right over the long term, they follow certain principles, like
the ones described here for the first time by Joe Hardy, one of the world's most successful builders. This book is a how-to guide for
professionals and students in public relations and corporate communication, as well as for CEOs and other leaders. It rests on the
premise that reputation can be measured, monitored, and managed. Organized by corporate communication units (media
relations, employee communication, government relations, and investor relations, for example), the book provides a field-tested
guide to corporate reputation problems such as leaked memos, unfair treatment by the press, and negative rumors--and it is this
rare book that focuses on practical solutions. Each chapter is fleshed out with real-world experience by the authors and their 25
contributors, including Lynn Appelbaum, The City College of New York; Gail Belmuth, International Flavors & Fragrances, Inc.;
Kenneth Berkowitz, Healthcare Marketing and Communications Council; Roberta Bowman, Duke Energy Carolinas (formerly,
Duke Power); Sandra Boyette, Wake Forest University; Andrea Coville and Ray Thomas, Brodeur; Lou Capozzi, Publicis; Steve
Doyal, Hallmark; Anthony Ewing, Logos Consulting Group; Ed Ingle, Microsoft Corporation; James Lukaszewski, The Lukaszewski
Group; Tim McMahon, McMahon Marketing; and Judy Voss, the Public Relations Society of America.
The concentration of private power over media has been the subject of intense public debate around the world. Critics have long
feared waves of mergers creating a handful of large media firms that would hold sway over public opinion and endanger
democracy and innovation. But others believe with equal fervor that the Internet and deregulation have opened the media
landscape significantly. How concentrated has the American information sector really become? What are the facts about American
media ownership? In this contentious environment, Eli Noam provides a comprehensive and balanced survey of media
concentration with a methodical, scientific approach. He assembles a wealth of data from the last 25 years about mass media
such as radio, television, film, music, and print publishing, as well as the Internet, telecommunications, and media-related
information technology. After examining 100 separate media and network industries in detail, Noam provides a powerful summary
and analysis of concentration trends across industries and major media sectors. He also looks at local media power, vertical
concentration, and the changing nature of media ownership through financial institutions and private equity. The results reveal a
reality much more complex than the one painted by advocates on either side of the debate. They show a dynamic system that
fluctuates around long-term concentration trends driven by changing economics and technology. Media Ownership and
Concentration in America will be essential reading and a trove of information for scholars and students in media,
telecommunications, IT, economics, and the history of business, as well as media industry professionals, business researchers,
and policy makers around the world. Critics and defenders of media trends alike will find much that confirms and refutes their world
view. But the next round of their debate will be shaped by the facts presented in this book.
Popular Science gives our readers the information and tools to improve their technology and their world. The core belief that
Popular Science and our readers share: The future is going to be better, and science and technology are the driving forces that will
help make it better.
The Water Bearer Diaries is a personal journal I kept leading up to, during, and after an ...experience that took place in Portland, Oregon in
early 2003. Although a personal journal, my mindset was definitely global and there may be material in this book that will help modern
spiritual seekers. From The Water Bearer Diaries: During the time immediately before I was taken to the psych ward...I recall having
problems breathing and perceiving that I needed to keep things in my mind or contact with life, or else I'd die. From a series of visions
whizzing by I remember seeing (among other things I can't remember) my Mom, Dad, brother, nephew, some friends, the sun, an alien or
aliens, the earth -this after I laid down on the bed this image of Earth as seen from outer space is the clearest image I have of this period of
visions.]
LIFE Magazine is the treasured photographic magazine that chronicled the 20th Century. It now lives on at LIFE.com, the largest, most
amazing collection of professional photography on the internet. Users can browse, search and view photos of today’s people and events.
They have free access to share, print and post images for personal use.
The Best of Slashnot, 2002 - 2005iUniverse
Singapore's leading tech magazine gives its readers the power to decide with its informative articles and in-depth reviews.
Contemporary business-to-business (B2B) industries consist of networks of customers, competitors and other stakeholders. Firms which
manage their relationships with these important stakeholders are more likely to enjoy a sustained competitive advantage in the international
business environment. This book is the first to provide a comprehensive overview of the field from a broad and accessible perspective. The
authors bring an authoritative, scholarly understanding to the subject, taking readers through the entire process of creating, developing and
maintaining B2B networks. Case studies illustrating each chapter include: Apple, Panasonic, Johnson & Johnson, Epson and Samsung. In
providing a single and explicit established academic framework for understanding business networks in a global setting, this book is vital
reading for students and researchers involved with international management, international marketing and strategic management.
In its 114th year, Billboard remains the world's premier weekly music publication and a diverse digital, events, brand, content and data
licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about the latest music, video, gaming, media,
digital and mobile entertainment issues and trends.
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