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This book advances the current literature on destination marketing by using innovative
up-to-date case studies from a wide geographical representation. The contributors
examine new methods and marketing approaches used within the field through a
combination of theoretical and practical approaches. With discussions of topics
including image, branding, attractions and competitiveness, the chapters in this volume
offer new insight into contemporary developments such as medical tourism, Islamic
tourism and film-induced tourism. Presenting detailed findings and a range of
methodologies, ranging from surveys to travel writings and ethnography, this book will
be of interest to students, scholars and practitioners in the fields of tourism and
marketing.
The COVID-19 outbreak is worsening an already fragile economic outlook. Since 2013,
growth has been modest and unemployment has been rising. Policy uncertainty has
been the main driver of low confidence and subdued investment. Following a sharp
fiscal deterioration in recent years, the crisis also heightened debt sustainability
challenges.
Innovation stimulates and facilitates entrepreneurship because the highest levels of
entrepreneurship are to be found in societies with the highest value creation and digital
dividends. The higher levels of consumption, employment, and cost reduction
generated by the implementation of digital technologies motivates entrepreneurs to
expand their activity and promotes the emergence of new entrepreneurs. Positive
outcomes can be generated by the implementation of innovation leaders to higher
competition and new markets, incentivizing entrepreneurs to introduce new innovations
to react to these higher levels of competition, which are accompanied by their
corresponding value creation. Analyzing the Relationship Between Innovation, Value
Creation, and Entrepreneurship is a pivotal reference source that analyzes the
theoretical and empirical aspects of innovation as a factor that enhances value creation
and the role of entrepreneurship. While highlighting topics such as data management,
social enterprise, and digital marketing, this publication explores enhanced economic
growth and the methods of higher levels of consumption in society. This book is ideally
designed for corporate managers, business executives, academicians, students, and
researchers seeking current research on interrelationships between financial variables,
strategies to apply them at the micro- and macro-level, and a consideration of the fiscal
effects once implemented.
The International Student Conference in Tourism Research (ISCONTOUR) offers
students a unique platform to present their research and establish a mutual knowledge
transfer forum for attendees from academia, industry, government and other
organisations. The annual conference, which is jointly organized by the IMC University
of Applied Sciences Krems and the Management Center Innsbruck, takes place
alternatively at the locations Krems and Innsbruck. The conference research chairs are
Prof. (FH) Mag. Christian Maurer (University of Applied Sciences Krems) and Prof. (FH)
Mag. Hubert Siller (Management Center Innsbruck). The target audience include
international bachelor, master and PhD students, graduates, lecturers and professors
from the field of tourism and leisure management as well as businesses and anyone
interested in cutting-edge research of the conference topic areas. The conference
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topics include marketing and management, tourism product development and
sustainability, information and communication technologies, finance and budgeting, and
human resource management.
This book features a collection of high-quality research papers presented at the
International Conference on Tourism, Technology & Systems (ICOTTS 2020), held at
the University of Cartagena, in Cartagena de Indias, Colombia, from 29th to 31st
October 2020. The book is divided into two volumes, and it covers the areas of
technology in tourism and the tourist experience, generations and technology in
tourism, digital marketing applied to tourism and travel, mobile technologies applied to
sustainable tourism, information technologies in tourism, digital transformation of
tourism business, e-tourism and tourism 2.0, big data and management for travel and
tourism, geotagging and tourist mobility, smart destinations, robotics in tourism, and
information systems and technologies.

Fully updated with new chapters linking strategic thinking and action in the
management of tourism, this comprehensive textbook provides an analytical
evaluation of the most important global trends in tourism. Strategic Management
in Tourism, 2nd Edition analyses the impacts of crucial environmental issues and
the major factors affecting international tourism management. Following a
successful first edition that is now a mainstream textbook for tourism courses,
this book also covers marketing strategy, eTourism, functional management and
strategic innovation. Presenting new insights and updated concepts, this text
provides an integrated synthesis that will benefit students in their future careers
and also be useful to professionals working in the tourism sector.
This book provides a comprehensive and readable overview of the critical
debates and controversies around tourism in Africa, and the major factors that
are affecting tourism development now and in the future. Drawing upon research
emerging from collaborations between a growing number of African academics
and practitioners based in the continent and in the African diaspora as well as
international colleagues, the Handbook offers key critical insights into the issues,
challenges and trends that Africa and African tourism is facing. Part I covers
continent-wide issues such as climate change, ICT, heritage and development.
The remaining parts are organised along geographic lines, with each chapter
covering the development of tourism, current trends and discussion of critical
issues such as community participation, gender, backpacking, urban tourism,
wildlife tourism and conservation. Combining an overview of key theories,
concepts, contemporary issues and debates, this book will be a valuable
resource for students, academics and practitioners investigating the role of
tourism in Africa.
India is exploring the possibility of implementation of 5G, the fifth generation
mobile technology, which ensures innovated end user experience, coupled with
improved performance and reliability. The same has transformative potential to
provide wide range of benefits to the economy. Enhancing the same with Artificial
intelligence provides intelligence to connected and autonomous systems.In the
present world, Cyber Security is one of the major areas needing immediate
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consideration. An ambitious cybersecurity method has plethora of layers of
protection spread across the various aspects such as computer systems,
varieties of networks, different programs, or data that one intends to keep safe.
The necessity for minimizing harm from the disruptive technologies, with effective
and world class cyber security best practices, is the need of the hour.The most
remarkable aspect about India is that, in the last few years, India had remarkably
improved its competitiveness in travel and tourism, improving from position of
65th in 2013 to 40th position in 2017 and then finally to 34th in 2019 in the
"Travel & Tourism Competitiveness Report 2019. Here comes the challenge of
maintaining that level in future. An environment need to be created for embracing
the digital revolution coupled with disruptive technology in the Tourism sector.The
transport policies in a developing Country like India emphasises on road
infrastructure creation to satisfy the pressing traffic needs. Considering the
pathetic condition of Indian cities, there is a need for policy which focus on
seeking a shift away from car possession and to address aspects of stickiness
and invasiveness that are an inherent consequence of private car possession. A
new transit city which lays more emphasis on improving 'Mobility' and
'Accessibility' is the solution.The role of cloud computing in the further growth of
services in general and Information Technology/Information Technology Enabled
Services (ITES) in particular will be paramount. But at the same time we need to
be aware of various risks & challenges to Cloud Computing.John P. Kotter's eight
step transformation process, the widely accepted leadership theory, when
perceived in a disruptive era, needs to have a clear execution method or detailed
implementation protocols for fostering the change in the present globalized world
characterized, by complex management process, dramatic innovations and its
diffusion, disruptive technology etc.As far as India's legal sector is concerned, big
data and machine learning can also transform how we handle dispute resolution.
India need to focus on some best practices on technology applications in legal
sector adopted across the World. The application of disruptive technology can
also do a lot in improving health sector especially for preventing spread of
communicable diseases in developing economies.The views expressed in this
book are personal. Errors and omissions excepted.
Here is an insightful look into the great changes in the hospitality and tourism
industry in China in recent years. The steady growth of the GDP in China, the
increasing middle-income population, lifestyle changes of the Chinese people,
and fast infrastructure development (speed trains, airports, highways, and
seaports, linking many mega cities, mid-level cities, and townships) have all had
a significant effect on the Chinese hospitality industry, which is booming in China.
With much more money in their pockets, the Chinese are spending more than
60% of their disposable income on food and travel. International food and hotel
chains have responded by increasing their presence in China, and in turn, new
domestic restaurant and hotel chains have sprung up to compete for the
business. With chapters by scholars from various universities in China and the
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United States, these issues and more are covered in this new volume. Readers
will gain a true understanding of the current development of Chinese hospitality
and tourism industry.
Bachelor Thesis from the year 2008 in the subject Tourism, grade: Upper
Second, New College Durham, language: English, abstract: This research project
assesses the current and likely future tourism development in Dubai. Particular
reference was given to the concept of sustainable tourism development. It was to
be answered, whether the current scale of tourism development in Dubai is likely
to be sustainable. In order to answer this question, the author has used several
frameworks for assessing Dubai’s current scale of tourism development and its
strengths and weaknesses as a tourist destination. Moreover the concept of
sustainability has been introduced in this project. The importance of sustainable
tourism development in Dubai had to be assessed; hence, the author
demonstrated a choice of Dubai’s approaches towards sustainability. Finally
recommendations are given of how to further tourism development in Dubai
should be realised. The research findings show that Dubai’s strategic tourism
development is focused on quantity rather on quality. 20 years ago, Dubai
consisted mainly of desert, today countless hotels, theme parks, and even
artificial islands are being built to meet the current demand and to attract more
tourists. Such a rapid development is not without criticism in terms of major
negative sociocultural and environmental impacts. This piece of work highlights
these impacts and points out whether they can be overcome or not.
World Economic Forum ReportThe Travel and Tourism Competitiveness Report
2007The Travel & Tourism Competitiveness Report 2009Managing in a Time of
Turbulence
Future economic development and the well-being of citizens in South East Europe
(SEE) increasingly depend on greater economic competitiveness. Realising the
region’s economic potential requires a holistic, growth-oriented policy approach.
Against the backdrop of enhanced European Union (EU) ...
Destination competitiveness and sustainability are important issues for many
stakeholders within the tourism industry. In recent years, destinations have faced some
challenges with respect to maintaining sustainability; they must be cleaner, greener and
safer in order to safeguard the life quality of holidaymakers and local residents.
Providing an invaluable review of the latests research on the topic, global case studies
provide a perspective of the worldwide challenges and solutions arising in the
management of tourism destinations. The analysis presents an interdisciplinary
approach, including contributions of economists, geographers, managers and
marketing professionals.
The European Journal of Tourism Research is an open access academic journal in the
field of tourism, published by Varna University of Management, Bulgaria. Its aim is to
provide a platform for discussion of theoretical and empirical problems in tourism.
Publications from all fields, connected with tourism such as tourism management,
tourism marketing, tourism sociology, psychology in tourism, tourism geography,
political sciences in tourism, mathematics, tourism statistics, tourism anthropology,
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culture and tourism, heritage and tourism, national identity and tourism, information
technologies in tourism and others are invited. Empirical studies need to have either a
European context or clearly stated implications for European tourism industry. The
journal is open to all researchers. Young researchers and authors from Central and
Eastern Europe are encouraged to submit their contributions. Regular Articles in the
European Journal of Tourism Research should normally be between 4 000 and 20 000
words. Major research articles of between 10 000 and 20 000 are highly welcome.
Longer or shorter papers will also be considered. The journal publishes also Research
Notes of 1 500 – 2 000 words. Submitted papers must combine theoretical concepts
with practical applications or empirical testing. The European Journal of Tourism
Research includes also the following sections: Book Reviews, announcements for
Conferences and Seminars, abstracts of successfully defended Doctoral Dissertations
in Tourism, case studies of Tourism Best Practices. The European Journal of Tourism
Research is published in three Volumes per year. There are no charges for publication.
The full text of the European Journal of Tourism Research is available in the following
databases: EBSCO Hospitality and Tourism Complete CABI Leisure, Recreation and
Tourism ProQuest Research Library The journal is indexed in Scopus and Clarivate
Analytics' Emerging Sources Citation Index. The editorial team welcomes your
submissions to the European Journal of Tourism Research.
The 2017 Fifth International Conference on Management and Technology in
Knowledge, Service, Tourism & Hospitality (SERVE 2017) was held on 21-22 October
2017 and on 30 November 2017, in Bali, Indonesia and at the Financial University
under the Government of the Russian Federation, Moscow, Russia. The theme of the
conference was "Financial and Economic Tools Used in the World Hospitality Industry".
Conference contributions dealt with various interdisciplinary research topics, particularly
in the fields of social sciences, economics, business, management, education, and
finance. Through this conference proceedings volume, we propose to launch a renewed
discussion of how financial and economic tools can be used in the world hospitality,
service, and tourism industries. The purpose of this volume is to develop new
theoretical and empirical knowledge that explores the possibilities of developing
tourism, hospitality, service industries in sharing economy. These proceedings should
be of interest to academics and professionals in the wider field of social sciences,
including disciplines such as education, psychology, tourism and knowledge
management.

International tourism is expected to be a major vehicle of economic development
in industrializing countries in the 21st century, especially for Asia. To generate
long-term growth, countries with tourism-based economies must develop
strategies for employing their comparative advantages to achieve competitive
advantages. However, competitiveness in the tourist industry is multi-dimensional
and complex. This study evaluates the competitiveness of the Taiwanese tourism
sector by a multi-dimensional framework. The theoretical model proposes that
the competitiveness of tourist destinations should be composed of Ricardian
comparative advantages (like the conditions of natural endowments and the
degree of technological change); Porterian competitive advantages; tourism
management, i.e., providing high quality education and job training, public goods,
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support services and reduced transaction costs to enhance comparative and
competitive advantages; and environmental conditions.
This book explores how companies combine technological innovation and
competitive actions that create new opportunities for business growth in the
international market. The complexity of designing today’s technology platforms
requires profound knowledge in multiple areas. Technology development and
commercialization as an ongoing competitive process involves enabling and
inhibiting mechanisms, which govern the speed and acceleration of technological
innovation. To compete more effectively, potential competitors are using
coopetition and pooling their resources for shared gain in areas where they do
not compete directly. Thus, a thorough examination of the current paradigms,
theories, and frameworks is needed to increase our understanding of the
technology-innovation-competitiveness linkages of business growth. This book
brings together recent developments and methodological contributions within
technological innovation, international competitiveness, and business growth that
bridge the existing gaps and simultaneously advances the debate on this
research topic.
As businesses seek to compete on a global stage, they must be constantly aware
of pressures from all levels: regional, local, and worldwide. The organizations that
can best build advantages in diverse environments achieve the greatest success.
The Handbook of Research on Global Competitive Advantage through Innovation
and Entrepreneurship explores the emergence of new ideas and opportunities in
various markets and provides organizational leaders with the tools they need to
take full advantage of those opportunities. With a focus on economic growth in a
fast-paced environment, this handbook is a critical reference for business
leaders, economists, and students of economic theory.
This book explores and challenges the relationship between tourism and
development and establishes a conceptual link between the discrete yet
interconnected disciplines of tourism studies and development studies. This new
edition includes fully updated chapters drawing on contemporary knowledge as
well as five new chapters that consider emergent themes in the study of tourism
and development.
Tourism has been gaining importance in recent decades with its increasing socioeconomic, geo-political, and ecological contributions, including its potential
contribution to GDP, foreign exchange, and international business. At this
juncture, an assessment and analysis of the scope, opportunities, and challenges
of tourism and hospitality entrepreneurship is essential to the economic
development of numerous countries. Global Entrepreneurial Trends in the
Tourism and Hospitality Industry is a pivotal reference source that provides
conceptualized ideas regarding the scope, prospects, and challenges of tourism
and hospitality entrepreneurship. While highlighting topics such as destination
tourism, multigenerational travel, and social entrepreneurship, this publication
explores the relationship among tourism, hotel management, transportations,
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international trade, cargo and supply chain management, as well as the interlinkages among various sectors and sub-sectors of the tourism industry. This
book is ideally designed for entrepreneurs, directors, restaurateurs, travel agents,
hotel management, industry professionals, academics, professors, and students.
This third edition analyses the T & T competitiveness of individual countries
around the world. Switzerland, Austria and Germany have the most attractive
environments for developing the travel and tourism industry, according to the
third annual Travel & Tourism Competitiveness Report, released today by the
World Economic Forum. France, Canada, Spain, Sweden, the United States,
Australia and Singapore complete the top ten. At the core of this Report is the
Travel & Tourism Competitiveness Index (TTCI). The aim of the TTCI, which
covers a record 133 economies this year, is to provide a comprehensive strategic
tool for measuring "the factors and policies that make it attractive to develop the
T & T sector in different countries." By providing detailed assessments of the T &
T environments in countries worldwide, the results can be used by all
stakeholders to work together to improve the industry's competitiveness in their
national economies, thereby contributing to national growth and prosperity. The
Report contains detailed profiles for each of the 133 economies featured in the
study, as well as an extensive section of data tables with global rankings
covering over 70 indicators included in the TTCI. In addition, the Report includes
insightful contributions from a number of industry experts. These chapters
explore issues such as the impact of higher oil prices on the tourism industry, the
importance of price competitiveness for attracting tourists, and the extent to
which the TTCI explains differences in travel intensity among countries.
Ranked among the top three destinations in Asia by the WEF's 2017 Tourism
Competitiveness Report, Singapore is one of the most attractive destinations in
the region due to its state-of-the-art infrastructure, low crime rates, cultural
diversity and the abundance of luxury market options. As tourism receipts hit a
record high in 2017, Singapore's tourism industry is looking to expand its
dominance even further by leveraging the latest technology and trends to reach
new and capture more of the existing markets."
This book will be a major resource for all academic researchers and practitioners
interested in issues dealing with the development of tourism, its potential and
challenges, and policy and regulatory issues in the Central Asian countries of
Kazakhstan, Uzbekistan, Turkmenistan, Kyrgyzstan, and Tajikistan. These
countries are gaining more attention as emerging destinations. There is limited
research that focuses on these countries with respect to their potential and
characteristics as tourism destinations. This book aims to be an invaluable
source for both practitioners and academicians who are in international marketing
and tourism. The central Asia region (also termed the Silk Road region) as an
emerging destination is ripe for future tourism development. The region is rich
with historical, cultural, and natural beauty that could provide significant utility to
many potential visitors. This book brings together key writings on this topic in a
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single resource.
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