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The party starts here! TwoMorrows and the Jack Kirby Collector magazine celebrate Jack Kirby’s 100th birthday in style with the release of
KIRBY100, a full-color visual holiday for the King of comics! It features an all-star line-up of 100 comics pros who critique key images from
Kirby’s 50-year career, admiring his page layouts, dramatics, and storytelling skills, and lovingly reminiscing about their favorite characters
and stories. Featured are Bruce Timm, Alex Ross, Walter Simonson, John Byrne, Alan Davis, Joe Sinnott, Steve Rude, Adam Hughes,
Wendy Pini, John Romita Sr., Dave Gibbons, P. Craig Russell, and dozens more of the top names in comics. Their essays serve to honor
Jack’s place in comics history, and prove (as if there’s any doubt) that Kirby is King! This double-length book is edited by John Morrow and
Jon B. Cooke, with a Kirby cover inked by Mike Royer.
Guides the serious Christian moviegoer into theological conversation with the movies. This second edition cites an additional 200 movies and
includes new film photos.
In today's hyper-connected world, any brand with a website or digital presence is 'global' by its very definition; yet in practice it takes an
enormous amount of strategic planning and adaptability to successfully manage an international brand. Global Brand Management explores
the increasingly universal scope of brand management. In an era when many brand managers will find themselves working for large
multinationals operating across varied territories, categories and consumer groups, developing an understanding of both the opportunities
and risks of multinational brands is truly essential. Meticulously researched, Global Brand Management shows readers how to manage an
existing global brand, while simultaneously equipping them with the skills to build one from scratch. The text uses fascinating case studies
including Oreo, Harley Davidson and Xiaomi to demonstrate the challenges of maintaining a stable brand identity when operating across
territories with different languages, cultural values and logistics. With helpful pedagogy throughout and built-in features to enhance classroom
learning, Global Brand Management is the perfect springboard for students to appreciate, enjoy and embrace the nuances and complexities
of brand management on an international scale.
Beauty is a multi-billion dollar global industry embracing make-up, skincare, hair care, fragrances, cosmetic surgery - even tattooing and
piercing. Over the years it has used flattery, seduction, science and shame to persuade consumers that they'll have to invest if they want to
look their best. In Branded Beauty, Mark Tungate delves into the history and evolution of the beauty business. From luxury boutiques in Paris
to tattoo parlours in Brooklyn, he talks to the people who've made skin their trade. He analyses the marketing strategies used by those who
create and sell beauty products. He visits the labs where researchers seek the key to eternal youth. He compares attitudes to beauty around
the world and examines the rise of organic beauty products. Full of fascinating detail on great names such as Rubinstein and Arden, Revlon,
Estée Lauder, L'Oréal and Max Factor, Branded Beauty also considers the future of the beauty business.
Tourism Management, Marketing, and Development revolves around the implementation of ICT applications in the tourism sector: technology
is engendering a major shift both in the performance of individuals and companies involved in the tourism sector and having an impact on the
way individuals consume services and enjoy experiences in space and time.
When he’s accidentally duplicated while teleporting, Joel Byram must outrun the most powerful corporation on the planet and find a way back
to his wife in a world that now has two of him. Dubbed the “next Ready, Player One,” by former Warner Brothers President Greg Silverman,
and now in film development at Lionsgate.
This document brings together a set of latest data points and publicly available information relevant for Hospitality Industry. We are very
excited to share this content and believe that readers will benefit from this periodic publication immensely.
Adland is a ground-breaking examination of modern advertising, from its origins and evolution to the current advertising landscape.
Bestselling author and journalist Mark Tungate examines key developments in advertising, from copy adverts, radio and television, to the
opportunities afforded by the explosion of digital media and then interviews leading names in advertising today, including Jean-Marie Dru, Sir
Alan Parker, Sir John Hegarty and Sir Martin Sorrell, as well as 20th century industry luminaries such as Phil Dusenberry and George Lois.
Exploring the roots of the advertising industry in New York and London, from Hopkins and Lasker to the Mad Men of the 50s, Tungate then
covers today's big communication groups and the emerging markets of Eastern Europe, Asia and Latin America. Adland offers a
comprehensive examination of a global industry and suggests ways in which it is likely to develop in the future.

Climate change is a major framing condition for sustainable development of agriculture and food. Global food production is a major
contributor to global greenhouse gas emissions and at the same time it is among the sectors worst affected by climate change.
This book brings together a multidisciplinary group of authors exploring the ethical dimensions of climate change and food.
Conceptual clarifications provide a necessary basis for putting sustainable development into practice. Adaptation and mitigation
demand altering both agricultural and consumption practices. Intensive vs. extensive production is reassessed with regard to
animal welfare, efficiency and environmental implications. Property rights pay an ever-increasing role, as do shifting land-use
practices, agro-energy, biotechnology, food policy to green consumerism. And, last but not least, tools are suggested for teaching
agricultural and food ethics. Notwithstanding the plurality of ethical analyses and their outcome, it becomes apparent that
governance of agri-food is faced by new needs and new approaches of bringing in the value dimension much more explicitly. This
book is intended to serve as a stimulating collection that will contribute to debate and reflection on the sustainable future of
agriculture and food production in the face of global change.
"In Ten Commitments, leading environmental thinkers in Australia have written provocative chapters on environmental issues
facing the country. It is organised into three sections: by ecosystem (deserts, rangelands), by sector (fisheries, forestry); and crosssector and cross-ecosystem themes. Each chapter addresses the question: What are the 10 key things that must be urgently
addressed to improve Australia's environment? Readily accessible using straightforward language, this is a must-read for anyone
interested in the environment."--Provided by publisher.
Transmedia Directors focuses on artist-practitioners who work across media, platforms and disciplines, including film, television,
music video, commercials and the internet. Working in the age of media convergence, today's em/impresarios project a distinctive
style that points toward a new contemporary aesthetics. The media they engage with enrich their practices – through film and
television (with its potential for world-building and sense of the past and future), music video (with its audiovisual aesthetics and
rhythm), commercials (with their ability to project a message quickly) and the internet (with its refreshed concepts of audience and
participation), to larger forms like restaurants and amusement parks (with their materiality alongside today's digital aesthetics).
These directors encourage us to reassess concepts of authorship, assemblage, transmedia, audiovisual aesthetics and worldbuilding. Providing a vital resource for scholars and practitioners, this collection weaves together insights about artist-practitioners'
collaborative processes as well as strategies for composition, representation, subversion and resistance.
Chinese Women Business Leaders - Seven Principles of Leadership includes seven women who represent the characteristics of
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ShEOs in the wave of Chinese economic reform. Their unique life stories are also reflections of changes in Chinese society. These
women have each played a distinctive role In China’s rapid emergence. Reform and opening up has brought more opportunities
than ever before to Chinese women, though along with these opportunities come some questions and challenges. The fetters and
shackles of tradition have been shattered. A path for self-actualization has opened up. Women in mainland China have
experienced great changes, and struggled with conflicts between traditional heritage and modern values. Ever since reform and
opening up in 1978, the rapid emergence of women in leadership roles in business has paralleled significant upheavals in the
Chinese business landscape. Offers a new perspective on leadership using examples from successful woman leaders in Chinese
business Includes seven unique case interviews with successful women leaders in China Provides an overview of China’s
business environment over the past 30 years and the challenges unique to entrepreneurs working in China
The word "luxury" has almost lost its meaning. Once used to describe genuinely prestigious products or places, the concept of
luxury has been hijacked by a multitude of aspiring or overpriced commodities, from foot spas to chocolates. So what is real
luxury? Which are the genuine luxury brands, and how have they reacted to the rise of the "mass luxury" sector? What strategies
do they use to lift themselves into the realm of the truly elite? Who are their customers - and what kind of lives do these
remarkable people lead? How do luxury brands attract and retain them? And above all, where can the industry turn now excess is
out of fashion? With wit, accuracy and insatiable curiosity, Luxury World takes us on a voyage around the luxury universe, slipping
behind the facades of the world's most sophisticated businesses to demonstrate how they function. Among other destinations,
Luxury World visits Swiss watchmakers, the Champagne houses of France, the diamond district of Antwerp, the luxury enclave of
Monte Carlo, the discreet ateliers of the last craftsmen and a host of brands in Paris - the self-proclaimed capital of elegance.
Along the way, he uncovers the true face of today's luxury industry.
Praktisch stappenplan voor het concipiëren van ideeën voor nieuwe producten, het uitwerken ervan en de acceptatie door
betrokkenen van vernieuwingen.
Economics is the nexus and engine that runs society, affecting societal well-being, raising standards of living when economies
prosper or lowering citizens through class structures when economies perform poorly. Our society only has to witness the booms
and busts of the past decade to see how economics profoundly affects the cores of societies around the world. From a household
budget to international trade, economics ranges from the micro- to the macro-level. It relates to a breadth of social science
disciplines that help describe the content of the proposed encyclopedia, which will explicitly approach economics through varied
disciplinary lenses. Although there are encyclopedias of covering economics (especially classic economic theory and history), the
SAGE Encyclopedia of Economics and Society emphasizes the contemporary world, contemporary issues, and society. Features:
4 volumes with approximately 800 signed articles ranging from 1,000 to 5,000 words each are presented in a choice of print or
electronic editions Organized A-to-Z with a thematic Reader's Guide in the front matter groups related entries Articles conclude
with References & Future Readings to guide students to the next step on their research journeys Cross-references between and
among articles combine with a thorough Index and the Reader's Guide to enhance search-and-browse in the electronic version
Pedagogical elements include a Chronology of Economics and Society, Resource Guide, and Glossary This academic, multiauthor reference work will serve as a general, non-technical resource for students and researchers within social science programs
who seek to better understand economics through a contemporary lens.
Landscape and Infrastructure examines the relationships between landscape painting and landscape design from the seventeenth
century to the present, and contemporary infrastructure projects around the globe. These seemingly disparate subjects are united
by a shared concern for the pastoral middle ground; a traditionally productive landscape. By focusing an art-historical lens on preindustrial productive systems and the effects of the Industrial Revolution on the pastoral landscape tradition, we can gain a better
understanding of how to weave new approaches to productive infrastructure systems (such as power generation, water filtration
and food production) into our contemporary landscapes. With rising demand for clean energy, clean water, and locally-grown food,
this study offers a historical perspective on how such systems can be integrated into our suburban and urban areas. Vestigial
elements of the pastoral tradition have long held aesthetic sway in our suburbs, cities and national parks, both in Britain and
America. Now, as new energy and water related projects encroach on these spaces, remnants of the pastoral play a crucial role in
convincing neighborhood residents, municipal leaders, and energy companies or water authorities of the benefits of a neighboring
infrastructure. This book investigates the history of that tradition and highlights the advantages it brings as we re-imagine
infrastructure in the twenty-first century.
"Most measures of the American economy over the past two centuries or so produce a jagged sine wave--"irrationally exuberant"
highs leading to painful lows. Bubbles lead to panics, over and over again. Payne has written a short book on the 1920s to
demonstrate to undergraduates how this pattern emerges, especially how the highs get to be so high--specifically during the
1920s, which seem to offer instructive examples of the worst practices and circumstances. This "How Things Worked" volume
explains market mechanisms, popular pressures, and the workings or failings of regulation. While every drop in the economy has
its peculiar features, that of 1929 has the markings of a classic"-The Escape IndustryHow Iconic and Innovative Brands Built the Travel BusinessKogan Page Publishers
Really new products and services are scarce, yet the need for them is huge. That's why Innovation is an important managerial
instrument - but many of us struggle with how to approach it. Gijs van Wulfen's Creating Innovative Products and Services is an
essential read for anyone involved in new product or service design, brand development, new business development or
organizational development because it 'unfuzzies' the front end of innovation with practical tools, effective checklists and an
inspiring innovation route map. Gijs van Wulfen explains how to: ¢ Build a committed ideation team, compile a concrete innovation
assignment and identify opportunities; ¢ Explore trends, technology and potential customers, then choose the most positive
opportunities and customer insights to transfer to the next step - raise ideas; ¢ Develop twelve new promising innovative product
or service concepts; ¢ Check the concepts in qualitative research among potential clients and improve them; ¢ Work the best into
a tangible mini business case per product idea, and present them for decision making and adoption in the regular stage gate
development process. The effective 5-step FORTH method presented in this book, will jump start your product and service
innovations. The success of this practical approach is highlighted in a case study of one of the largest insurance companies in The
Netherlands: Univé VGZ IZA Trias and is suitable for both business-to-consumer and business-to-business markets. Creating
Innovative Products and Services has been written for directors, managers, advisors and innovation specialists in organisations
who are responsible for, or involved in, product innovation. In it you will find practical guidance through every stage.
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The male market is exploding. Thanks to emerging social and cultural trends, men are becoming consumers to reckon with. In
1990 only 4% of men claimed to regularly use a skin care product. By 2015 the figure will have risen to 50%. Branded Male
discusses the evolution of the male consumer and the desire of marketers to tap into the still underdeveloped male market.
Crammed with facts and anecdotes, Branded Male analyses how to effectively brand products and services for the male market.
Using a typical modern male's weekday as a template and examining all the influences affecting him, the book considers his
exposure to brands and the ways marketers can exploit these channels, taking you through popular strategies for marketing to
men. In his trademark style, Mark Tungate - the author of Fashion Brands: Branding Style from Armani to Zara - paints a portrait of
the male consumer. From razor blades to beer, from aftershave to hotels, he finds out which marketing messages have the most
impact on male wallets. Men's bank balances may never be the same again.
When General Motors and Chrysler declared bankruptcy in 2009 and immediately targeted thousands of dealerships for closure,
tens of thousands of jobs and billions of dollars were on the line. Staring down two of the largest manufacturers in the world - as
well as President Obama's Automotive Task Force - a determined triumvirate of car dealers banded together and went to
Washington, D.C. to make their voices heard. Alan and Alison Spitzer's fast-paced memoir takes readers behind the scenes as
"citizen's lobbyists" traverse throughout all of the major corridors of power in the nation's capital to make their case and bring
justice to thousands of small business across the country.
Cities across the world have been resorting to star architects to brand their projects, spark urban regeneration and market the city
image internationally. This book shifts the attention from star architects to star architecture, arguing that the process of deciding
about and implementing relevant architectural and urban projects is not the product of any single actor. Star architecture can, in
fact, be better studied and understood as assembled by multiple actors and in its relationship with urban transformation. In its 18
chapters, the book presents a multidisciplinary collection of expert contributions in the fields of urban planning, architecture, media
studies, urban economics, geography, and sociology, consistently brought together for the first time to deal with this topic. Through
a vast array of case studies and analytical techniques touching over 20 cities in Europe, the book shows the positive and more
problematic impacts of star architecture with reference to the preservation of built heritage, tourism and media. The book will be of
interest to architects, sociologists, urban planners, and public administrators.
With the iconic battles between the Mods and the Rockers serving as a centerpiece, author James Perone investigates the origins,
development, and consequences of the British Invasion.
Avoid The Tourist Herds. What could be more uninspiring than seeing the identical attractions that everyone else has for decades?
This Twisted Tour Guide escorts you to the places locals don’t want to talk about anymore…the same places people once couldn’t
stop talking about. Long after the screaming headlines and sensationalism has subsided, these bizarre, infamous and obscure
historical sites remain hidden awaiting rediscovery. Each visitation site in this guide is accompanied by a story. Many of the
narratives defy believability, yet they are true. The profiled cast of characters feature saints and sinners (with emphasis towards
the latter). Notorious crimes, murders, accidental deaths, suicides, kidnappings, vice and scandal are captivating human interest
tales. The photography from each profile showcases the precise location where each event occurred. The scenes can seem
ordinary, weird and/or sometimes very revealing towards clarifying the background behind events. If you’re seeking an alternative
to conventional tourism, this Twisted Tourist Guide is ideal. Each directory accommodates the restless traveler and even resident
looking for something unique and different. Scandals: Sister Aimee Semple’s disappearance, Zoot Suit riots, Howard Hughes’
collisions, George Michael sex sting, Dr. Lanterman’s abortions, Pio Pico shortsighted swap, Rodney King beating, Roman
Polanski’s flight from justice and Julian Oil, Valhalla Cemetery and Girard Swindles Famous Homicides and Killers: Billionaire
Boys Club, Barbara Graham, Black Dahlia, Bonnie Lee Bakely, Edward Allaway, Police Captain Walter Auble, Charles Crawford,
Christian Brando, Dominique Dunne, Dr. Raymond Finch, Efren Saldivar, Ennis Cosby, Geneva Ellroy, Haing Ngor, Johnny
Stompanato, Mickey and Trudy Thompson, Newhall CHP Shootout, Nicole Brown-Simpson, SLA Fuselage, Phil Spector, Ramon
Novarro, Rebecca Schaeffer, Ronni Chasen, Sal Mineo, Sam Cooke, Susan Berman, Ted Healy, North Hollywood Bank of
America Heist, Van Cleef & Arpels Hostage Standoff, William Desmond Taylor and the Wonderland massacres Serial Killers:
Charles Manson, Golden State Killer, Richard Ramirez and Hillside Stranger Murder-Suicides: Dorothy Stratten, Johnny Lewis,
Ned Doheny and Phil Hartman Assassinations and Contract Murders: Bugsy Siegel, Notorious B.I.G., Raymond Washington,
Senator Robert F. Kennedy and Vic Weiss Celebrity Suicides and Locations: Brian Keith, Carol Landis, Hotel Cecil, Pasadena’s
Colorado Street Bridge, Darby Crash, DeeDee Ramone, Del Shannon, Don Cornelius, Freddie Prinze, George Reeve, Herve
Villechaize, Hugh O’Connor, Keith Emerson, Lupe Velez, Margaux Hemmingway, Peg Entwistle, Pete Duel, Pier Angeli, Ross
Alexander, Tony Scott and Verne Troyer Shocking Celebrity Deaths and Overdoses: Dennis Wilson, Lenny Bruce, Janis Joplin,
John Belushi, Michael Jackson, Paul Walker, River Phoenix and Whitney Houston Prostitution and Renowned Madams: Lee
Frances, Hollywood Love Market, Heidi Fleiss, Calle de los Negroes and Hugh Grant’s Indiscretion

The Routledge Companion to Criticality in Art, Architecture, and Design presents an in-depth exploration of criticism and
criticality in theory and practice across the disciplines of art, architecture, and design. Professional criticism is a vital part
of understanding the cultural significance of designed objects and environments that we engage with on a daily basis, yet
there is evidence to show that this practice is changing. This edited volume investigates how practitioners, researchers,
educators, and professionals engage with, think about, and value the practice of critique. With contributions from a multidisciplinary authorship from nine countries - the UK, USA, Australia, India, Netherlands, Switzerland, South Africa,
Belgium, and Denmark - this companion provides a wide range of leading perspectives evaluating the landscape of
criticality and how it is being shaped by technological and social advances. Illustrated with over 60 black and white
images and structured into five sections, The Routledge Companion to Criticality in Art, Architecture, and Design is a
comprehensive volume for researchers, educators, and students exploring the changing role of criticism through
interdisciplinary perspectives.
Tourism is widely considered to be an important factor in socio-economic development, particularly in less developed
countries. However, despite almost universal recognition of tourism’s development potential, the extent to which
economic and social progress is linked to the growth of a country’s tourism sector remains the subject of intense debate.
Tourism and Development in the Developing World offers a thorough overview of the tourism-development relationship.
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Focusing specifically on the less developed world and drawing on contemporary case studies, this updated second
edition questions widely-held assumptions on the role of tourism in development and seeks to highlight the challenges
faced by destinations seeking to achieve development through tourism. The introductory chapter establishes the
foundation for the book, exploring the meaning and objectives of development, reviewing theoretical perspectives on the
developmental process, and assessing the reasons why less developed countries are attracted to tourism as a
development option. The concept of sustainable development, as the most widely adopted contemporary model of
development, is then introduced and its links with tourism critically assessed. Subsequent chapters explore the key
issues associated with tourism and development, including the rise of globalization; the tourism planning and
development process; the relationship between tourism and communities within which it is developed; the management
implications of trends in the demand for and uptake of tourism; and an analysis of the consequences of tourism
development for destination environments, economies and societies. A new chapter considers the challenges of climate
change, sustainability of resource supply (oil, water and food), global economic instability, political instability and
changing demographics. Finally, the issues raised throughout the book are drawn together in a concluding chapter that
assesses the tourism and development ‘dilemma’. Combining an overview of essential concepts, theories and
knowledge with an analysis of contemporary issues and debates in tourism and development, this new edition will be an
invaluable resource for those investigating tourism issues in developing countries. The book will be of interest to students
of tourism, development, geography and area studies, international relations and politics, and sociology.
The study of the reciprocal relationship between the Bible and popular culture has blossomed in the past few decades,
and the time seems ripe for a broadly-conceived work that assesses the current state of the field, offers examples of work
in that field, and suggests future directions for further study. This Handbook includes a wide range of topics organized
under several broad themes, including biblical characters (such as Adam, Eve, David and Jesus) and themes (like
Creation, Hell, and Apocalyptic) in popular culture; the Bible in popular cultural genres (for example, film, comics, and
Jazz); and "lived" examples (such as museums and theme parks). The Handbook concludes with a section taking stock
of methodologies and the impact of the field on teaching and publishing. The Oxford Handbook of the Bible and American
Popular Culture represents a major contribution to the field by some of its leading practitioners, and will be a key
resource for the future development of the study of both the Bible and its role in American popular culture.
Although research on business model innovation is flourishing internationally, many important questions on the 'how',
'what', and 'when' of this process remain largely unanswered, particularly in regard to the role of top management. This
book answers some of those pressing questions by taking a deliberately managerial perspective. Based on new and
original findings derived from a survey among firms from various industries, and several case studies (including DSM,
NXP Semiconductors, Randstad, and TomTom), the authors provide new insights into how and when managers can
change a firm's business model. They turn their attention particularly to one key question: is it better to replicate existing
models or develop new ones? Business model renewal is regarded as being especially vital in highly competitive
environments. Nonetheless, whatever the environment, high levels of both replication and renewal will be key for a firm to
succeed. The book looks at four levers that can be used by managers to innovate their business model: management
itself, organizational structure, technology, and co-creation with external parties. It discusses the individual effects of
these levers on business model replication and renewal. It also analyses specific combinations that strengthen business
model innovation, including those which are technology oriented, internally oriented, externally oriented, and those which
combine all of the levers in an integrated way.
In many ways this title featuring the evolution of cross-channel boat trains and the many dedicated services responsible
for moving international passengers to and from transatlantic steamers, is an extension of luxury railway travel. But that’s
not the full story as it encapsulates more than 125 years of independent and organized tourism development. At the end
of the nineteenth century, faster and more stable twin-screw vessels replaced cross-channel paddlers resulting in a
significant expansion in the numbers of day excursionists and short-stay visitors heading to Belgium, France and the
Channel Islands. Continental Europe, as it had done since the end of the Napoleonic Wars beckoned, introducing ideas
of modern-day mass tourism. Numerous liners bestriding the globe were British domiciled. Major ports became hives of
commercial activity involving moving freight and mail, as well as transporting all manner of travelers. Not only was there
intense competition for passenger traffic between the Old and New World and Britain’s imperial interests, greater
numbers of well-heeled tourists headed off to warmer winter climes, and also experimented with the novel idea of using
ocean steamers as hotels to visit an array of diverse destinations. Cruise tourism and the itinerary had arrived as ‘Ocean
Special’ boat trains became essential components of railway and port procedures. While some railway operations were
dedicated to emigrant traffic, continental and ocean liner boat trains were also synonymous with the most glamorous
travel services ever choreographed by shipping lines and railway companies working closely in tandem. This well
illustrated book explores the many functions of boat train travel.
Selling Rights has firmly established itself as the leading guide to all aspects of rights sales and co-publications
throughout the world. The eighth edition is substantially updated to illustrate the changes in rights in relation to new
technologies and legal developments in the UK and the rest of the world. This fully revised and updated edition includes:
• coverage of the full range of potential rights, from English-language territorial rights through to serial rights,
permissions, rights for the reading-impaired, translation rights, dramatization and documentary rights, electronic and
multimedia rights; • more detailed coverage of Open Access; • the aftermath of recent reviews and revisions to copyright
in the UK and elsewhere; • updated coverage of book fairs; • a major update of the chapter on audio rights; • an updated
chapter on collective licensing via reproduction rights organizations; • the impact of new electronic hardware (e-readers,
tablets, smartphones); • the distinction between sales and licences; • the rights implications of acquisitions, mergers and
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disposals; • updates on serial rights; • new appendices listing countries belonging to the international copyright
conventions and absentee countries. Selling Rights is an essential reference tool and an accessible and illuminating
guide to current and future issues for rights professionals and students of publishing.
The twin effects of the Saudi-Russian oil price war and the global COVID-19 pandemic in the first half of 2020 provided
an extraordinary challenge for the already embattled Duque administration. What was meant to be a year of stable
growth is virtually guaranteed to become the country's first recession since 1999. However, the quick and targeted
government response at the onset of the pandemic and Colombia's strong macroeconomic fundamentals have most
projections in agreement that Colombia will weather the storm among the best in the region, giving way to a strong
recovery period. The Business Year's country-specific publications, sometimes featuring over 150 face-to-face interviews,
are among the most comprehensive annual economic publications available internationally. This 172-page publication
covers finance, energy, mining, industry, security, IT, transport, infrastructure, real estate, agriculture, health, tourism,
and entertainment. The report features dozens of interviews, including:
Once a luxury that only the elite could afford, fashion is now accessible to all. High street brands such as Zara, Topshop
and H&M have put fashion within the reach of anyone, whilst massive media attention has turned designers such as Tom
Ford, Alexander McQueen and Stella McCartney into brands in their own right. Fashion Brands takes you 'behind the
seams', so to speak, exposing how the use of advertising, store design and the media has altered our fashion 'sense' and
how a mere piece of clothing can be transformed into something with mystical allure. Packed with first-hand interviews
with fashion brand gurus and industry insiders, this fully updated 3rd edition of the international bestselling Fashion
Brands has its finger on the fashion pulse more firmly than ever. It now includes more on celebrity fashion brands and the
rise of the 'It' girls and their influence to further analyse every aspect of fashion from a marketing perspective.
What makes the difference between great video game animation and the purely functional, and how does this relatively new
medium of non-linear animation creation differ from the more traditional fields of film and television? This book demystifies the
animation side of game development, explaining every step of the process while providing valuable insights and work philosophies
for creating the best possible game animation for beginners and professionals alike. Taking readers through a complete game
production, this book provides a clear understanding of expectations of the game animator at every stage, featuring game
animation fundamentals and how they fit within an overall project to offer a holistic approach to the field of game animation. Key
Features Accumulated knowledge based on nearly two decades of insightful experience in all areas of video game animation.
Reinterprets the classic 12 animation principles for video games, and establishes the fundamentals of creating great video game
animation, and how to achieve them. \ A step-by-step explanation of every stage of a game production from the animator’s
perspective, offering readers a complete understanding of the expectations of a video game animator. Interviews with notable
game animators featuring behind-the-scenes insight and advice. Accompanying animation rig, tutorials and other resources at
www.gameanim.com/book.
Increasingly, thinking Christians are examining the influential role that movies play in our cultural dialogue. Reel Spirituality
successfully heightens readers' sensitivity to the theological truths and statements about the human condition expressed through
modern cinema. This second edition cites 200 new movies and encourages readers to ponder movie themes that permeate our
culture as well as motion pictures that have demonstrated power to shape our perceptions of everything from relationships and
careers to good and evil. Reel Spirituality is the perfect catalyst for dialogue and discipleship among moviegoers, church-based
study groups, and religious film and arts groups. The second edition cites an additional 200 movies and includes new film photos.
Since 1932, the ten editions of Architectural Graphic Standards have been referred to as the "architect's bible." From site
excavation to structures to roofs, this book is the first place to look when an architect is confronted with a question about building
design. With more than 8,000 architectural illustrations, including both reference drawings and constructible architectural details,
this book provides an easily accessible graphic reference for highly visual professionals. To celebrate seventy-five years as the
cornerstone of an industry, this commemorative Eleventh Edition is the most thorough and significant revision of Architectural
Graphic Standards in a generation. Substantially revised to be even more relevant to today's design professionals, it features: An
entirely new, innovative look and design created by Bruce Mau Design that includes a modern page layout, bold second color, and
new typeface Better organized-- a completely new organization structure applies the UniFormat(r) classification system which
organizes content by function rather than product or material Expanded and updated coverage of inclusive, universal, and
accessible design strategies Environmentally-sensitive and sustainable design is presented and woven throughout including green
materials, LEEDS standards, and recyclability A bold, contemporary new package--as impressive closed as it is open, the
Eleventh Edition features a beveled metal plate set in a sleek, black cloth cover Ribbon Markers included as a convenient and
helpful way to mark favorite and well used spots in the book All New material Thoroughly reviewed and edited by hundreds of
building science experts and experienced architects, all new details and content including: new structural technologies, building
systems, and materials emphasis on sustainable construction, green materials, LEED standards, and recyclability expanded and
updated coverage on inclusive, universal, and accessible design strategies computing technologies including Building Information
Modeling (BIM) and CAD/CAM new information on regional and international variations accessibility requirements keyed
throughout the text new standards for conducting, disseminating, and applying architectural research New and improved details
With some 8,500 architectural illustrations, including both reference drawings and constructible architectural details, Architectural
Graphic Standards continues to be the industry's leading, easily accessible graphic reference for highly visual professionals.
“Not since the late Leonard Bernstein has classical music had a combination salesman-teacher as irresistible as Kapilow.”
—Kansas City Star Few people in recent memory have dedicated themselves as devotedly to the story of twentieth- century
American music as Rob Kapilow, the composer, conductor, and host of the hit NPR music radio program, What Makes It Great?
Now, in Listening for America, he turns his keen ear to the Great American Songbook, bringing many of our favorite classics to life
through the songs and stories of eight of the twentieth century’s most treasured American composers—Kern, Porter, Gershwin,
Arlen, Berlin, Rodgers, Bernstein, and Sondheim. Hardly confi ning himself to celebrating what makes these catchy melodies so
unforgettable, Kapilow delves deeply into how issues of race, immigration, sexuality, and appropriation intertwine in masterpieces
like Show Boat and West Side Story. A book not just about musical theater but about America itself, Listening for America is
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equally for the devotee, the singer, the music student, or for anyone intrigued by how popular music has shaped the larger culture,
and promises to be the ideal gift book for years to come.
Travel as a concept is universally attractive and the opportunities for fun, engaging branding and marketing in this sector are
arguably limitless. Glamour and appeal aside, travel is a hugely competitive, multi-million pound industry and marketers of all
sectors can learn important lessons from it. Catering for mass consumer travel, from business travel and adventure travel, to
specialist and niche interests, the providers of escape have been impacted as much by technology as they have by the changing
habits and desires of travellers themselves. The Escape Industry presents an expert view of travel marketing and branding,
focusing particularly on how travel has been utterly transformed for both consumers and providers since the beginning of the 21st
century. Mark Tungate focuses on some of the travel industry's most famous brands and shares how all marketers can learn from
the industry's rich experience of digital transition. Tungate traces the evolution of this fascinating industry, from nineteenth century
trailblazers such as Thomas Cook and The Ritz, to today's innovations such as TripAdvisor, Couchsurfing and Airbnb, and
explores the branding secrets that have enabled them to survive. A lively read full of incidents, anecdotes, unexpected encounters
and a ground-breaking report from the final frontier and space tourism, The Escape Industry is at the cutting edge of this attractive
sector, examining some of the biggest names in the industry. It will take travel and tourism students, as well as marketing and
branding practitioners, on a journey to the heart of a rapidly changing business.
The changes Cuba experienced following the collapse of the Soviet Union compelled Cuban filmmakers to rethink the values
developed after the 1959 Castro revolution. Long-forgotten genres re-emerged, established auteurs incorporated new aesthetics
into their films and an influx of foreign capital led to the repackaging of revolutionary ideology into more visually attractive
narratives. Films such as Alice in Wondertown (1991), Strawberry and Chocolate (1993) and Juan of the Dead (2011) stirred
controversy, criticized revolutionary discourse and helped establish new models that allowed post-Castro cinema to find global
audiences on an unprecedented scale. This book offers a detailed analysis of key post-Cold War Cuban films. Recurrent
sociopolitical tropes are examined to reveal how Cuban cinema reflects the turbulent changes in the island.
Covering many aspects of the Vietnam War that have not been addressed before, this book supplies new perspectives from
academics as well as Vietnam veterans that explore how this key conflict of the 20th century has influenced everyday life and
popular culture during the war as well as for the past 50 years. • Addresses an especially eventful time in American history with
long-lasting consequences—a period that has parallels with more recent events involving military conflicts in Iraq and Afghanistan •
Provides coverage of Norman Lear, creator of the popular 1970s sitcom All In The Family, including information from a recent
interview • Includes viewpoints from Vietnam combat veterans regarding how film and television portrayed the war they
participated in and lived through • Supplies a chapter on the Vietnam veteran biker movement
When did Australian women first enter the advertising industry? The stereotypical advertising executive might be a pony-tailed,
Ferrari-driving, young-ish man, but women have worked in Australian advertising agencies from the first years of the modern
industry, and today they comprise half of the industry's workforce. Australian Women in Advertising in the Twentieth Century
rescues these women from their obscurity. By employing a broader definition of advertising than usual, this study reveals the
important role women have played in the development of the Australian advertising industry, sheds light on women's struggle to
reach the higher echelons of the industry, and considers why the popular image of the advertising executive is at such variance
from the reality. The experiences of these remarkable women across a century of Australian advertising provide valuable
information on the role of gender in the development of this ubiquitous industry, as well as the encroachment of consumer culture.
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