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Provides details on over 550 internships and summer jobs.
Become a more competent consumer and producer of research with INTRODUCTION TO RESEARCH IN EDUCATION, 9th Edition! Known
for its exceptionally clear writing style and comprehensive coverage, this research methods guide helps you master the basic competencies
necessary to understand and evaluate the research of others. The authors familiarize you with common research problems in a step-by-step
manner through examples that clarify complex concepts, supported by strong end-of-chapter exercises. This book is a must-read for anyone
planning to conduct research or interpret the research of others. Available with InfoTrac Student Collections http://gocengage.com/infotrac.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Like library users, library donors hail from all walks of life. Regardless of the scope or complexity of library fundraising, successful efforts are
always about forging and strengthening relationships with the range of stakeholders throughout the community. Dowd and her team from
Library Strategies, a consulting group of the Friends of St. Paul Public Library, share proven strategies that have brought in more than $1
million annually. Believing that private fundraising is a natural for libraries large and small, they start with 12 facts about library fundraising
and focus on activities with the highest return. Tips and features include: The gift pyramid model for developing the culture of giving that leads
to big gifts Overcoming fears of sponsorship and embracing cause-related marketing Pitching the appropriate charitable gift Confronting
common fears of requesting major gifts The pros and cons of membership programs
Expert tips and 300 sample letters make business and personal correspondence a snap. When trying to close a sale, answer a complaint, or
offer thanks, a well-crafted letter can make all the difference. Packed with practical advice and 300 easy-to-adapt sample letters, this allpurpose guide shows readers how to write letters that get results -at work and at home. Covering the nuts-and-bolts of letter writing as well as
the secrets of high-impact prose, the book delivers proven recipes for attention-grabbing introductions, persuasive arguments, memorable
phrases, and closing clinchers. Best of all, it offers guidance on business and personal letters for every circumstance, from job hunting,
selling, fundraising, and asking favors to giving a reprimand, responding to criticism, expressing sympathy, and declining gracefully. It's the
only reference anyone will ever need to write the perfect letter, whatever the occasion.
This second edition of Erica Weintraub Austin and Bruce E. Pinkleton’s popular text, Strategic Public Relations Management, helps readers
move from a tactical public relations approach to a strategic management style. Building on the first edition, it demonstrates skillful use of
research and planning techniques, providing updated research methods that make use of the Internet and programs aiding data entry and
analysis. This version also expands its focus to communication program planning more broadly. Chapters in the book cover such critical
topics as: *creating a framework for planning; *identifying the elements of a campaign; *determining research needs and developing the
research plan; *gathering useful data for strategic guidance; *making research decisions; and *applying theory to professional practice. This
book is valuable as a text in public relations management and communication campaigns courses, while also serving as a reference for
practitioners. It introduces readers to the tools necessary for developing and presenting comprehensive, effective, and accountable public
relations plans, ensuring they are well prepared for managing and executing communication campaigns.
The survey process is a highly complex and situationally dependent one, in need of careful management. If poorly designed and
administered, surveys can create disappointment and even disaster. Little has been written so far for those responsible for designing and
implementing surveys in organizations. These authors have drawn on their extensive consulting experience to develop a concise, pragmatic,
seven-step model covering the entire process, from initiation, to final evaluation, to making the results meaningful to the future of the
organization. They pay special attention to the political and human sensitivities concerned and show how to overcome the many potential
barriers to a successful outcome.
Information design is an emerging area in technical communication, garnering increased attention in recent times as more information is
presented through both old and new media. In this volume, editors Michael J. Albers and Beth Mazur bring together scholars and
practitioners to explore the issues facing those in this exciting new field. Treating information as it applies to technical communication, with a
special emphasis on computer-centric industries, this volume delves into the role of information design in assisting with concepts, such as
usability, documenting procedures, and designing for users. Influential members in the technical communication field examine such issues as
the application of information design in structuring technical material; innovative ways of integrating information design within development
methodologies and social aspects of the workplace; and theoretical approaches that include a practical application of information design,
emphasizing the intersection of information design theories and workplace reality. This collection approaches information design from the
language-based technical communication side, emphasizing the role of content as it relates to complexity in information design. As such, it
treats as paramount the rhetorical and contextual strategies required for the effective design and transmission of information. Content and
Complexity: Information Design in Technical Communication explores both theoretical perspectives, as well as the practicalities of information
design in areas relevant to technical communicators. This integration of theoretical and applied components make it a practical resource for
students, educators, academic researchers, and practitioners in the technical communication and information design fields.
The authors are proud sponsors of the 2020 SAGE Keith Roberts Teaching Innovations Award—enabling graduate students and early career
faculty to attend the annual ASA pre-conference teaching and learning workshop. Congratulations to Daniel F. Chambliss, winner of the ASA
Distinguished Contribution to Teaching Prize for 2018. The new Sixth Edition of Making Sense of the Social World continues to be an
unusually accessible and student-friendly introduction to the variety of social research methods, guiding undergraduate readers to understand
research in their roles as consumers and novice producers of social science. Known for its concise, casual, and clear writing, its balanced
treatment of quantitative and qualitative approaches, and its integrated approach to the fundamentals, the text has much to offer both novice
researchers and more advanced students alike. The authors use a wide variety of examples from formal studies and everyday experiences to
illustrate important principles and techniques. A Complete Teaching & Learning Package SAGE coursepacks FREE! Easily import our quality
instructor and student resource content into your school’s learning management system (LMS) and save time. Learn more. SAGE edge
FREE online resources for students that make learning easier. See how your students benefit. .

A concise, streamlined paperback that reflects the latest developments from the field, BASICS OF RESEARCH METHODS FOR
CRIMINAL JUSTICE AND CRIMINOLOGY, Fourth Edition combines accessibility and a conversational writing style with Michael
G. Maxfield's expertise in criminology and criminal justice. In fewer than 400 pages, this popular, student-friendly text introduces
students to the core of criminal justice research using the most current, real data available. It features coverage of such key topics
as ethics, causation, validity, field research, and research design, among others. The Fourth Edition includes expanded coverage
of qualitative research and interviewing, focus groups in criminological research, and snowball sampling, as well as additional
examples of student research. Balancing coverage of both qualitative and quantitative methods, the text is packed with real-world
examples, practical applications, and Internet research exercises. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Sponsorship is a vital area of contemporary sport business. This book offers a concise and practice-focused introduction to sport
sponsorship, including an explanation of key concepts, a survey of the key tools required to be a successful practitioner, and
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insights into real-world practice from authors with extensive industry and academic experience. Covering sport at all levels, from
professional to grassroots, and including international cases and examples throughout, the book demonstrates that sport
sponsorship works if done correctly. Drawing on the latest cutting-edge research, it introduces the core principles of sport
sponsorship and shows how to get maximum value at each stage of the sponsorship process, from plan to activation, servicing
and evaluation, for sponsor, property or agency. Requiring no prior knowledge of sport sponsorship, and full of real-world
examples of best practice, this is the perfect primer for any student or industry professional looking to improve and deepen their
understanding of this core element of modern sport business.
The Complete Guide to Running Successful Workshops & SeminarsEverything You Need to Know to Plan, Promote and Present a
Conference Explained SimplyAtlantic Publishing Company
Praise for the First Edition: "The book makes a valuable contribution by synthesizing current research and identifying areas for
future investigation for each aspect of the survey process." —Journal of the American Statistical Association "Overall, the high
quality of the text material is matched by the quality of writing . . ." —Public Opinion Quarterly ". . . it should find an audience
everywhere surveys are being conducted." —Technometrics This new edition of Survey Methodology continues to provide a stateof-the-science presentation of essential survey methodology topics and techniques. The volume's six world-renowned authors
have updated this Second Edition to present newly emerging approaches to survey research and provide more comprehensive
coverage of the major considerations in designing and conducting a sample survey. Key topics in survey methodology are clearly
explained in the book's chapters, with coverage including sampling frame evaluation, sample design, development of
questionnaires, evaluation of questions, alternative modes of data collection, interviewing, nonresponse, post-collection processing
of survey data, and practices for maintaining scientific integrity. Acknowledging the growing advances in research and technology,
the Second Edition features: Updated explanations of sampling frame issues for mobile telephone and web surveys New scientific
insight on the relationship between nonresponse rates and nonresponse errors Restructured discussion of ethical issues in survey
research, emphasizing the growing research results on privacy, informed consent, and confidentiality issues The latest research
findings on effective questionnaire development techniques The addition of 50% more exercises at the end of each chapter,
illustrating basic principles of survey design An expanded FAQ chapter that addresses the concerns that accompany newly
established methods Providing valuable and informative perspectives on the most modern methods in the field, Survey
Methodology, Second Edition is an ideal book for survey research courses at the upper-undergraduate and graduate levels. It is
also an indispensable reference for practicing survey methodologists and any professional who employs survey research methods.
Research Methods for Public Administrators introduces students to the methodological tools public administrators and policy
analysts use to conduct research in the twenty-first century. Full of engaging examples and step-by-step instructions to illustrate
common research methods and techniques, this book provides future administrators with an unshakeable foundation in model
building, research design, and statistical applications. New to the Sixth Edition: Sections addressing recent developments in
research methods, such as Big Data and Exploratory Data Analysis Expanded coverage of digital media, including internet
surveys and survey data collection by tablet computers Greater focus on qualitative research methods and their strengths and
weaknesses relative to quantitative methods Updated study items, knowledge questions, homework exercises, and problem
assignments for each chapter
In the field of social work, qualitative research is starting to gain more prominence as are mixed methods and various issues
regarding race, ethnicity and gender. These changes in the field are reflected and updated in The Handbook of Soical Work
Research Methods, Second Edition. This text contains meta analysis, designs to evaluate treatment and provides the support to
help students harness the power of the Internet. This handbook brings together leading scholars in research methods in social
work.
Research Methods: Information, Systems, and Contexts, Second Edition, presents up-to-date guidance on how to teach research
methods to graduate students and professionals working in information management, information science, librarianship, archives,
and records and information systems. It provides a coherent and precise account of current research themes and structures,
giving students guidance, appreciation of the scope of research paradigms, and the consequences of specific courses of action.
Each of these valuable sections will help users determine the relevance of particular approaches to their own questions. The book
presents academics who teach research and information professionals who carry out research with new resources and guidance
on lesser-known research paradigms. Provides up-to-date knowledge of research methods and their applications Provides a
coherent and precise account of current research themes and structures through chapters written by authors who are experts in
their fields Helps students and researchers understand the range of quantitative and qualitative approaches available for research,
as well as how to make practical use of them Provides many illustrations from projects in which authors have been involved, to
enhance understanding Emphasises the nexus between formulation of research question and choice of research methodology
Enables new researchers to understand the implications of their planning decisions
A typical workshop doesn’t always sound intriguing — in fact, it’s something most people try to avoid attending. Still, seminars are
held each year in many fields and industries, and usually none are alike. While thousands of executives, employees, and other
professionals dread hours of lectures and preaching that the average conference involve, the one you’re planning doesn’t have to
be the norm. The Complete Guide to Running Successful Workshops & Seminarsis your complete guide to putting together an
effective conference that is sure to be a hitfrom start to finish, regardless of your field and audience. In this new book, you will
learn the ins and outs of planning a workshop,from general decisions about how long the event will last to the minutedetails such
as where each person will check in and sit. This completeguide will teach you how to effectively target and communicate withyour
audience so you can give your attendees the information they weremissing. You will learn about the basics of leading a training
program,such as what characteristics you should portray to show your authorityand credibility, as well as the general structural
elements of a workshop,seminar, and conference. This comprehensive book will help you define thereason why you are holding a
workshop, and will teach you to succinctlycreate an objective for your participants so that you are destined forsuccess. You will
even learn how to evaluate and measure your successduring and after the event to prove your true effectiveness and
determineyour program’s strengths and weaknesses. Filled with information abouthow to build a budget, planning, scheduling and
get funding for yourworkshop, this book addresses the financial aspect of holding an hour, day,or weekend workshop so that you
can adequately allocate your money.This comprehensive guide has it all — and will teach you everything youneed to know to plan,
promote, and present a conference.
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Thousands of Iranians fled their homeland when the 1978–1979 revolution ended the fifty-year reign of the Pahlavi Dynasty. Some
fled to Europe and Canada, while others settled in the United States, where anti-Iranian sentiment flared as the hostage crisis
unfolded. For those who chose America, Texas became the fourth-largest settlement area, ultimately proving to be a place of
paradox for any Middle Easterner in exile. Iranians in Texas culls data, interviews, and participant observations in Iranian
communities in Houston, Dallas, and Austin to reveal the difficult, private world of cultural pride, religious experience, marginality,
culture clashes, and other aspects of the lives of these immigrants. Examining the political nature of immigration and how the
originating and receiving countries shape the prospects of integration, Mohsen Mobasher incorporates his own experience as a
Texas scholar born in Iran. Tracing current anti-Muslim sentiment to the Iranian hostage crisis, two decades before 9/11, he
observes a radically negative shift in American public opinion that forced thousands of Iranians in the United States to suddenly be
subjected to stigmatization and viewed as enemies. The book also sheds light on the transformation of the Iranian family in exile
and some of the major challenges that second-generation Iranians face in their interactions with their parents. Bringing to life a
unique population in the context of global politics, Iranians in Texas overturns stereotypes while echoing diverse voices.
It is overwhelming how difficult it can be to find a job in Australia, whether you are seeking employer sponsorship, or already have
PR, WHV or working rights for Australia. The frustration I have felt over the years for people in this situation is what lead to the
birth of this introductory book, 'Find a Job in Australia'. The aim of this book is to do just what it says: to help people 'find jobs in
Australia'; and to introduce them to some of the strategies that have assisted other people to land a job in Australia. There are
definitely some secrets to successfully securing a job in Australia, otherwise you’d have one already, right? This book will not only
help you determine whether you qualify to migrate to Australia, but also prepare you for applying for jobs in Australia, as well as
help you to develop a successful job application strategy to ensure that you secure your ideal job in Australia as quickly as
possible. This book is an introduction to some of the key points that you will need to consider when applying for jobs in Australia
and how to be successful in your endeavour to secure employment. You will learn what some of the strategies that other people
have used to find a job in Australia are, and use their tips to apply to your own job search. The book concludes with 'Where to
Next', so that you have a choice of paths to walk down once you know where you're going. You are worth that job and life that you
really want in Australia, and this introductory book will point you in the right direction to achieve it. *This is a second edition of the
original book, including new insights into preparing yourself for a successful job search to Australia, including checklists, extra
success stories and tasks to complete.
"The Public Relations Practitioner's Playbook" is how-to and hands-on. Theory is woven into thousands of proven techniques, tips,
tactics, tools and strategies spread over nearly 600 pages. Explanations, examples and anecdotes are in a language that should
appeal to experienced practitioners, college students and organization volunteers who assist with public relations and publicity.
"The PR Practitioner's Playbook" - an anatomy of the public relations profession - relies on my experience as a reporter, editor,
public relations counselor, and strategic advisor and evaluator. It demonstrates that successful writers practice their craft with
poise and eloquence. It is an extension of the author's classroom, which many students call, "Litwin's laboratory for practical
knowledge." As former KYW Newsradio colleague Kim Glovas observed," Larry's voice is the voice of this book." Among those
considered mentors - and contributors to this book - are Nick George, former managing editor at ABC Radio News, ABC
sportscaster Howard Cosell, KYW Newsradio anchor Bill Bransome, print journalist extraordinaire Everett S. Landers and
legendary broadcast journalist Edward R. Murrow. They spent countless hours helping the author hone his skills and encouraging
me to be an open, honest, thorough and valid (relevant) communicator. They stressed tangible tools, and such attributes as
knowledge, loyalty, judgment, trust, credibility, ethics and integrity. "The Public Relations Practitioner's Playbook" serves as a
basic or supplemental text in introduction to public relations and graduate overview courses. It offers a refreshing, down-to-earth
approach to which many students are just not accustomed. Strategic advisors refer to it as a "potpourri of proven public relations
techniques." The companion CD-Rom contains, among its many tactics, three PowerPoints that summarize the 17 chapters.
Cathrine Kellison gives insight into the different roles and functions a producer needs in the field of television and video. Her text is
accompanied by interviews with working producers.
An updated and revised edition-offering new information on some of the most popular topics in grant writing. This new edition of
The Complete Idiot's Guide® to Grant Writing provides essential information on how to start a freelance business, covering such
topics as getting that first assignment, pricing, state regulations, organizing and customizing proposals, researching funders,
sponsorship, and much more. ? In the current economic environment, government and private sector grants will continue to be an
important way to acquire funds for projects. ? Includes grant writing samples. ? This book's templates and other resources will now
be easy to find and use on idiotsguides.com.
This book describes how surveys are conducted in such a way that they can be believed, explains how to read statistical reports
and analyze data, and provides guidelines that are useful in evaluating polls. Using examples from contemporary large surveys
and polls, as well as from the media, the authors stress the importance of understanding tables thoroughly before moving to
interval statistics. In addition, they cover: the design of surveys; the steps for sampling and question writing; interviewing and
coding strategies; survey analysis from frequency distributions and cross-tabulations through to control tables and
correlation/regression; the ethics of survey research; and how to read and write reports of survey research.
This volume includes the full proceedings from the 1985 Academy of Marketing Science (AMS) Annual Conference held in Miami
Beach, Florida. It provides a variety of quality research in the fields of marketing theory and practice in areas such as consumer
behaviour, marketing management, marketing education and international marketing, among others. Founded in 1971, the
Academy of Marketing Science is an international organization dedicated to promoting timely explorations of phenomena related to
the science of marketing in theory, research, and practice. Among its services to members and the community at large, the
Academy offers conferences, congresses and symposia that attract delegates from around the world. Presentations from these
events are published in this Proceedings series, which offers a comprehensive archive of volumes reflecting the evolution of the
field. Volumes deliver cutting-edge research and insights, complimenting the Academy’s flagship journals, the Journal of the
Academy of Marketing Science (JAMS) and AMS Review. Volumes are edited by leading scholars and practitioners across a wide
range of subject areas in marketing science.
Do you know what it takes to manage a performing arts organization today? In this comprehensive volume, more than 100
managers of top nonprofit and commercial venues share their winning strategies. * Financial management, building a funding
base, labor relations, much more * Explores the realities of running a performing arts organization today From theater to classical
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music, from opera to dance, every type of organization is included, with information on how each one is structured, key managerial
figures, its best-practices for financial management, how it handles labor relations, and more. Kennedy Center, the Brooklyn
Academy of Music, Lincoln Center, the Mark Morris Dance Company, the New Victory Theater, the Roundabout Theater, the
Guthrie Theater, Steppenwolf Theater Company, and many other top groups are represented. Learn to manage a performing arts
group successfully in today’s rapidly changing cultural environment with Performing Arts Management.
Discusses methodological options and procedures available to researchers.
Event Planning is an exciting option for individuals looking for a new and different career. There is an increasing demand for trained Event
Managers, to work in a wide variety of organizations, and as freelance entrepreneurs. Their task is to take on the responsibility for planning
and organizing events. Yes it is hard work, but it can also be quite enjoyable, especially when you see the results of your efforts, cumulating
in the successful staging of an event. Event Planning is a good option for an entrepreneur looking to earn extra money. The opportunities are
there, for an Event Manager to undertake varying assignments, exposing themselves to different types of events that require a wide variety of
skills. This text attempts to help readers to develop an understanding of how events should be researched, developed, planned and managed
leading up to the day of the event. It also examines the process of evaluation that takes place after the event has occurred. Its aim is to help
the reader build their practical skills in Event Management. Key areas that are addressed in this text include: Initial selection of an Event
Feasibility Study and Business Planning for an event The key processes that are involved in the planning and staging of an event
Promotional management for an event, and the production of promotional materials Methods of evaluation for an event After reading this text,
readers should have a greater understanding of what it takes to successfully plan and manage an event and this should encourage them to
put what they have learned into practice. Laurence Carter
Auctions are unique in the world of special events. They contain core elements of other fundraising events, but a critical factor is that they
also must procure auction items to match their clientele and then motivate those bidders to buy. True success requires the application of
creative strategy to every facet of the event, as well as the use of organized systems to stay on track. Auction Fundraising Simplified shows
how to think outside the box, provides examples and worksheets, and will help add thousands of dollars to the bottom line. Contained within
these pages is information about: Skills needed to be a successful auction director Insider tips and strategies for "thinking outside the box"
Identifying auction demographics and laying a strong foundation Examples, systems, timelines, and worksheets for all auction elements
Choosing an effective auctioneer Determining what committees are needed and how to keep them on track Ideas for recruiting sponsors,
donors, and attendees Targeted procurement techniques for obtaining auction items Packaging auction lots for the highest sale Catalog
writing processes and tips to save time Negotiating contracts with venues, caterers, suppliers, and others Food and beverage suggestions for
menu planning and service Ways to market and promote your auction Creating site plans and logistics schedules Contracting for production
(stage, sound, lighting, visual media, entertainment) Using volunteers for maximum effect Pre- and post-auction activities The easy-to-read
format and systems in Auction Fundraising Simplified have been successfully used by auction managers of all skill levels and by academic
institutions as a teaching tool. We guarantee this book will pay for itself many times over in time and financial gain.
This book covers the fundamentals of research, including all the basic elements of method, techniques and analysis. The presentation is from
primarily a pragmatic and user-oriented perspective which aides the student to evaluate the research presented to them. It explores cuttingedge technologies and new horizons while assuring students have a thorough grasp of research fundamentals. It: contains a wealth of
modern methods and techniques not found in competing texts; provides numerous illustrative cases at the end of each section; integrates
international marketing research throughout instead of placing it in a separate chapter; has a full chapter devoted to the essential topic of
online research.
Nowhere else will you find such a wealth of practical, experiential advice along with plenty of worksheets, checklists, samples, examples, and
anecdotes from the authors' years in nonprofit management. With wisdom, know-how, an eye on detail, the authors show you how to produce
a special event, whether a sidewalk sale or a glamorous gala, to make money and friends in the name of your cause.--Provided by
Amazon.com.
The study of research methodologies can be daunting to many students due to complex terminology, mathematical formulas, and lack of
practical examples. Now in its second edition, Criminal Justice Research Methods: Theory and Practice offers a straightforward, easy-tounderstand text that clarifies this complex subject matter, keeping perplexing research language and associated complexities to a minimum
and ensuring that students get a practical grasp of this essential topic. The authors discuss scientific inquiry, establishing a framework for
thinking about and understanding the nature of research. They examine various types of research methods in the broad categories of
quantitative, qualitative, and evaluation designs and provide coverage of analytical and experimental research designs. The book also
examines survey methods, survey instruments, and questionnaires, including wording, organization, and pretesting. It describes the
fundamental characteristics of the qualitative approach, setting the stage for an in-depth discussion of the participant observation and case
study methods of research. Other topics include ethical standards of conduct, topic selection, literature review, and guidelines for writing a
research report or grand proposal. The second edition features updated examples, reworked exercises, additional discussion points, and new
research-in-action sections. Defining a clear approach to the study of research, the book enables student experiencing their initial exposure to
this subject to be fundamentally prepared to be proficient researchers in criminal justice and criminology.
The Third Edition of this invaluable handbook provides a complete overview of the entire development function, from management and
strategic planning to hands-on, practical guidance for the various kinds of fundraising. Written by leading fund-raising professionals and
edited by James M. Greenfield, this volume is a classic in the field of fundraising.
Illustrates an integrated process of planning and writing persuasive grant proposals.

An informative, step-by-step guide for anyone considering pursing sponsorship, "The Athlete's Guide to Sponsorship" includes
worksheets and simple management contracts that will help the reader untangle the complicated contractual webs that
professional sponsorships can often weave. 40 photos.
Research Design for Social Work and the Human Services integrates a range of research techniques into a single epistemological
framework and presents a balanced approach to the teaching of research methods in the "helping professions." Jeane W. Anastas
begins with a discussion of the different philosophical perspectives within which social research occurs and continues with problem
formulation, research design, and methodological issues influencing data collection, analysis, and dissemination. She presents
both fixed (quantitative) and flexible (qualitative) methods of research, granting legitimacy, value, utility, and relevance to both
styles of inquiry. Utilizing complete case studies to illustrate different methodological approaches, Research Design for Social
Work and the Human Services integrates material on women and people of color, and draws attention to the ways racism,
heterosexism, sexism, and classism affect the conceptualization and conduct of research. Anastas not only exposes these biases
but actively addresses the experiences, needs, and concerns of clients of both genders and different races, ethnicities, sexual
orientations, cultures, and classes.
The new 2nd edition of this publication will help ease the task of communicating with clients, prospects and others. This book
contains numerous communication tools, including: business letters, announcement cards, invitations, survey forms, response
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cards, press releases, and thank-you notes.
Describing the fundamental elements of research methods for leisure, recreation and tourism, this new edition of a popular
textbook is updated throughout. It covers the measurement of variables, sampling, questionnaire design and evaluation methods,
and also a wider discussion of writing proposals, communicating research findings, cross-cultural research, and the use of new
technologies in conducting research. Written by internationally renowned researchers in an accessible style, this book introduces
both undergraduate and graduate students to the vital skills they will need to succeed in the leisure, recreation, tourism and
hospitality industries.
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