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INTRODUCTION Performance has been considered as an accomplishment
associated with companies concerning their decided objectives. This has been
inclusive of results accomplished, else achieved from input from people else
group towards the firm's strategic objective. Such terminology performance
included behavior and financial specific results. Brumbach considers
performance with greater understanding via including behavioral also as
outcomes. As per him, behaviors are results from their title which will get
evaluated break away outcomes. Performance has been such an effect. Such
part played by every control may get evidenced across 3 parts: being, doing also
as Relating.
Drawing together a wealth of research methods knowledge gained by trust
researchers into one essential volume, this book provides an authoritative indepth consideration of quantitative and qualitative methods for empirical study of
trust in the social
As research in tourism and hospitality reaches maturity, a growing number of
methodological approaches are being utilized and, in addition, this knowledge is
dispersed across a wide range of journals. Consequently there is a broad and
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multidisciplinary community of tourism and hospitality researchers whom, at
present, need to look widely for support on methods. In this volume, researchers
fulfil a pressing need by clearly presenting methodological issues within tourism
and hospitality research alongside particular methods and share their
experiences of what works, what does not work and where challenges and
innovations lie.
Community Leisure and Recreation Planning offers an up-to-date, evidencebased approach to planning community leisure and recreation facilities, programs
and services. It introduces readers to key theory and best practice in the planning
of effective leisure and recreation projects. The book defines planning, leisure,
recreation and other key concepts and explains why a thorough planning process
is essential to achieving effective outcomes. It presents a comprehensive,
integrative four phase model for undertaking leisure and recreation planning,
including: pre-planning, planning research, preparing a plan, and implementing,
monitoring and evaluating the outputs and outcomes of a plan. It provides a
conceptual rationale for each component of the planning process, a detailed
explanation of the tools and techniques that can be used, and extensive
examples and international case study materials to demonstrate their use. The
principles and techniques explained in the book are applicable at a range of
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community levels from small individual sites to regions, states and even
countries. This is an essential course text for all leisure and recreation courses,
and invaluable reading for academics, practitioners, stakeholders and students
working in leisure and recreation planning, events, culture and sport.
With a calming, reassuring tone, Nicholas Walliman gives you the ability and
confidence to plan, design, and prepare for your research project. The new
edition of this bestselling book will help you: - Explain research theory within the
context of your own project - Curate, structure, and format your literature review Anticipate the challenges of social media and web-based research - Apply ‘how
to’ tips quickly to your own research planning and design - Monitor your progress
in the field with checklists - Develop writing habits to use as a springboard for
dissertations, reports, and articles - Build a foundation of practical, general
research skills like time management, organization, and critical thinking to carry
you beyond your project. New to the 4th Edition: - New step-by-step chapter on
how to write a successful research proposal - New chapter 'Writing Strategies'
offers guidelines for different assignments to help carry students beyond their
research proposal - More ‘How To’ examples of literature reviews, proposals
and ethics applications - Expanded coverage of literature review strategies more emphasis on accessing on-line resources and use of the internet Page 3/21
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Enhanced checklists of issues for consideration or tasks students should
undertake in order to progress their work - More information surrounding online
and social media research and implications on information sourcing, ethics, and
methods - Increased coverage of the research methods section to include more
practical support and additional information on mixed-methods - Further stresses
the importance of avoiding plagiarism with an expanded section on this topic.
This practical and stimulating book explores in detail the issues and approaches
to inspiring and motivating students on required courses. Using a wide range of
case studies from around the world, it presents the ideas, approaches and
proven solutions to the problems faced by many, with the goal of enabling
readers to develop approaches to inspiring their own students to become
independent and well-motivated learners.
The thesis completed as part of the Doctorate in Business Administration, called
the DBA, requires the candidate to choose from a wide range of research
methods and tools so this project can become reality. Determining, choosing,
implementing and contextualizing research methods and tools are all crucial
steps for the success of the research work undertaken as part of the DBA thesis.
The 30 chapters of this book have been prepared to the attention of DBA
candidates, to orient and guide them in choosing research methods and tools.
Page 4/21

Download File PDF Quantitative Methods For Business 7th Edition
The first part raises the question of the choice of research methods; the second
one deals with data collection methods; the third part focuses on data analysis
methods; and the fourth surveys the contextualization of methods. Written so as
to ensure contents are accessible and to foster learning, the chapters provide the
foundations and resources to guide methodological choices. This book is the
English augmented edition of the French edition published as part of the
Business Science Institute collection. The aim is to produce reference books to
guide the academic work of doctoral candidates in the scientific training
curriculum of the DBA. The first collective book published in 2015, The Creation
of Knowledge by Managers (available in French), aimed to establish the main
guidelines for this new role assumed by managers in management practice: that
of new knowledge producers. Also part of the collection, the book How to
Successfully Complete Your DBA?, aims to guide the research elaboration and
execution of the DBA thesis.
Online business has been growing progressively and has become the major business platform
within the past two decades. The internet bulldozed the development of new business models
and innovations that substantially changed the way businesses run today. This led to a growth
of advanced technologies used in online business such as data analytics, machine learning,
and artificial intelligence. With higher internet connectivity and the exponential growth of mobile
Page 5/21

Download File PDF Quantitative Methods For Business 7th Edition
devices, shopping processes and behaviors were significantly affected as people are
consistently connected online. Consumers can easily gain helpful product information and
retail competitor information in myriad online channels. This led to a profound effect on
businesses where they began to invest in new technologies and business practices that aim to
align with the effects of globalization. Given the rapid technology advancements, both
businesses and customers are presently experiencing an exponential upsurge in the
implementation of new business processes and models. Impact of Globalization and Advanced
Technologies on Online Business Models explores the ever-changing field of running an online
busines and presents the current issues and challenges in online business triggered by global
shifts in the online environment and technological changes. The chapters draw from a wide
range of technologies used in today’s digital marketplace as well as recent development and
empirical researches on online consumer behavior. As such, this book aims to contribute new
dimensions in managing advancements in online business triggered by global and technology
transformation. This book is ideal for executives, managers, IT consultants, practitioners,
researchers, academicians, and students interested in globalization and the new technologies
affecting online business models.
This scholarly book focuses on the issue of high unemployment and the challenges related
thereto in South Africa. It demonstrates the urgent need for research into the contribution of job
creation to poverty alleviation and economic growth. This research is relevant from a legal,
economic and social sciences point of view. The main thesis of the book is to explore the
influence of labour legislation on job creation. It investigates sustainability regarding
employment relationships through the lens of the two primary participants: business and
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organised labour. This book adds value to the social justice context from both a societal and
business point of view. It provides business and unionised labour a voice from which the
influence of labour legislation on job creation and job sustainability can be addressed.
Develop a strong conceptual understanding of the role that quantitative methods play in today's
decision-making process. Written for the non-mathematician, this applications-oriented text
introduces today's many quantitative methods, how they work, and how decision makers can
most effectively apply and interpret data. A strong managerial orientation motivates while
actual examples illustrate situations where quantitative methods make a difference in decision
making. A strong Problem-Scenario Approach helps you understand and apply mathematical
concepts. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Essential Quantitative Methods for Business, Management and FinanceRed Globe
PressBusiness ResearchJuta and Company LtdQuantitative Analysis for Decision Makers, 7th
Edition (Formally known as Quantitative Methods for Decision Makers)Pearson UK
For management students this book, designed to be practical rather than theoretical, avoids
rigorous mathematics, describing mathematical proofs by example rather than theoretical
argument. The text takes a balanced view and relates all topics to real business and
management issues.
The subject of management research methodology is enthralling and complex. A student or a
practitioner of management research is beguiled by uncertainties in the search and
identification of the research problem, intrigued by the ramifications of research design, and
confounded by obstacles in obtaining accurate data and complexities of data analysis.
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Management Research Methodology: Integration of Principles, Methods and Techniques
seeks a balanced treatment of all these aspects and blends problem-solving techniques,
creativity aspects, mathematical modelling and qualitative approaches in order to present the
subject of Management Research Methodology in a lucid and easily understandable way.
This Handbook explores the opportunities and challenges of new technologies for innovating
data collection and data analysis in the context of human resource management. Written by
some of the world’s leading researchers in their field, it comprehensively explores modern
qualitative research methods from good project design, to innovations in data sources and data
collection methods and, finally, to best-practice in data analysis.

This clearly written introduction is ideal for business students taking a course in
research methods, or undertaking their first dissertation or report on a work placement
project. Written in a concise and accessible style, it demonstrates the importance of a
scientific approach to business research and problem-solving projects. It shows
students how to formulate a problem, choose a research method, argue and motivate,
and how to collect, analyse and present the data.
Dit veelomvattende, toegankelijke en praktische tekstboek biedt een complete basis in
kwalitatieve en kwantitatieve onderzoeksmethoden voor sportstudies studenten. Het
boek omvat een stapsgewijze begeleiding vanaf het ontwerpen van een
onderzoeksproject tot het verzamelen en analyseren van data en het rapporteren
hierover. Het is rijk geïllustreerd met sportgerelateerde case studies en met
internationale voorbeelden. In deze compleet herziene en geactualiseerde uitgave
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omvat het boek de meest belangrijke onderwerpen zoals: Het uitkiezen van een
geschikt onderzoeksontwerp Het uitvoeren van een literatuuronderzoek Het gebruiken
van een aantal belangrijke onderzoeksmethoden zoals enquêtes, interviews,
inhoudsanalyse en etnografisch onderzoek Het interpreteren van gegevens inclusief
een inleiding in SPSS en richtlijnen voor beschrijvende en verklarende statistiek Het
schrijven van een onderzoeksrapport Het omgaan met ethische onderwerpen in
sportonderzoek Ethical issues in sports research Onderzoeksmethoden voor
sportstudies is geschreven als complete en onafhankelijke gids voor elk
onderzoeksmethoden vak en bevat een rijkdom aan bruikbare elementen zoals
definities van kernwoorden, voorbeeld tentamenvragen en praktische
onderzoeksvoorbeelden. Het boek is ook een belangrijke bron voor elke student die
bezig is met een afstudeerproject of een onderzoek tijdens de stage.
These proceedings represent the work of researchers participating in the 17th
European Conference on Research Methodology for Business and Management
Studies (ECRM) which is being hosted this year by Università Roma TRE, Rome, Italy
on 12-13 July 2018.
Cape Town, South Africa, 9 Sept. 2015 - 10 Sept. 2015. Theme: ‘Creating futures:
Sustainable economies?’, Purpose: To share continuous and collaborative research
outputs that review existing strategies and to propose mechanisms for the likely
achievement of a sustainable economy that is unique but inclusive to different entities in
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the world. Target audience: This year’s 7th International Conference on Business and
Finance (ICBF) continues its tradition of being the premier forum for presentation of
research results and experience reports on contemporary issues of finance, accounting,
entrepreneurship, business innovation, big data, e-Government, public management,
development economics and information systems, including models, systems,
applications, and theory. Editorial Policy: All papers were refereed by a double blind
reviewing process in line with the South African, Department of Higher Education
Training (DHET) refereeing standards. Papers were reviewed according to the following
criteria: relevance to conference themes, relevance to audience, contribution to
scholarship, standard of writing, originality and critical analysis.
"This accessible and clearly written textbook provides a comprehensive and in-depth
treatment of philosophical, methodological and ethical aspects of conducting business
and management research. Illustrative case studies drawing on published research
studies are used throughout and readers are given multiple opportunities to consolidate
their learning through review and discussion questions, quizzes, and other exercises. At
the end of each chapter a case study takes the reader through the realities and
practicalities of applying the knowledge to a specific student research project. This will
be an invaluable guide for all students seeking to understand and undertake business
and management research." Professor Natasha Mauthner, Newcastle University With
over 400,000 copies sold, Research Methods for Business Students, is the definitive
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and market-leading textbook for Business and Management students conducting a
research-led project or dissertation. The fully revised 8th edition answers key questions
such as: How do I choose my topic and design the research? Why is research
philosophy relevant to my research? How do I collect and analyse my data? When and
what do I need to write? With the 8th edition you will discover: ü Fully updated chapters
incorporating visual methods throughout, detailed insights on drafting the critical
literature review, the latest EU data protection regulations, using audio recordings and
visual images in observation research, collecting data using diaries, the use of online
survey tools, and preparing and presenting an academic poster ü New cases using upto-date scenarios at the end of each chapter ü Boxed examples throughout of research
methods in the news, from student research and in published management research ü
A glossary of clear definitions of over 700 research-related terms ü Practical guidance
and opportunities for checking your learning and self-reflection to enable you to
progress your own research ü Detailed chapters on choosing your topic, critically
reviewing the literature, understanding philosophies, research design, access and
ethics, secondary data, data collection methods and analysis techniques and writing
about and presenting your research ü Teach yourself guides to research software
available at www.pearsoned.co.uk/saunders with practice data sets About the authors
Mark NK Saunders is Professor of Business Research Methods and Director of
Postgraduate Research Programmes at Birmingham Business School, University of
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Birmingham. Philip Lewis was a Principal Lecturer and Adrian Thornhill was a Head of
Department, both at the University of Gloucestershire.
In finance, understanding investors and their motivations is key for any business and
policy-maker. Understanding the Investor: A Maltese Study of Risk and Behavior in
Financial Investment Decisions offers a nuanced view of the Maltese investor and the
Malta Stock Exchange, and its implications on the wider financial world.
1 DATA ENVELOPMENT ANALYSIS Data Envelopment Analysis (DEA) was initially
developed as a method for assessing the comparative efficiencies of organisational
units such as the branches of a bank, schools, hospital departments or restaurants. The
key in each case is that they perform feature which makes the units comparable the
same function in terms of the kinds of resource they use and the types of output they
produce. For example all bank branches to be compared would typically use staff and
capital assets to effect income generating activities such as advancing loans, selling
financial products and carrying out banking transactions on behalf of their clients. The
efficiencies assessed in this context by DEA are intended to reflect the scope for
resource conservation at the unit being assessed without detriment to its outputs, or
alternatively, the scope for output augmentation without additional resources. The
efficiencies assessed are comparative or relative because they reflect scope for
resource conservation or output augmentation at one unit relative to other comparable
benchmark units rather than in some absolute sense. We resort to relative rather than
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absolute efficiencies because in most practical contexts we lack sufficient information to
derive the superior measures of absolute efficiency. DEA was initiated by Charnes
Cooper and Rhodes in 1978 in their seminal paper Chames et al. (1978). The paper
operationalised and extended by means of linear programming production economics
concepts of empirical efficiency put forth some twenty years earlier by Farrell (1957).
Research Methods: Information, Systems, and Contexts, Second Edition, presents upto-date guidance on how to teach research methods to graduate students and
professionals working in information management, information science, librarianship,
archives, and records and information systems. It provides a coherent and precise
account of current research themes and structures, giving students guidance,
appreciation of the scope of research paradigms, and the consequences of specific
courses of action. Each of these valuable sections will help users determine the
relevance of particular approaches to their own questions. The book presents
academics who teach research and information professionals who carry out research
with new resources and guidance on lesser-known research paradigms. Provides up-todate knowledge of research methods and their applications Provides a coherent and
precise account of current research themes and structures through chapters written by
authors who are experts in their fields Helps students and researchers understand the
range of quantitative and qualitative approaches available for research, as well as how
to make practical use of them Provides many illustrations from projects in which authors
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have been involved, to enhance understanding Emphasises the nexus between
formulation of research question and choice of research methodology Enables new
researchers to understand the implications of their planning decisions
Corporate social responsibility now touches upon most aspects of the interaction
between business and society. The approaches taken to research in this area are as
varied as the topics that are researched; yet this is the first book to address the whole
range of methods available. The book identifies the methods available, evaluates their
use and discusses the circumstances in which they might be appropriate. It also
includes forward-thinking guidance from experienced academics on the future
directions of research in the area.
A completely comprehensive overview of key research methods and the main choices
available when undertaking a dissertation. It is a clear, concise and practical guide
containing wealth of outstanding examples for each method covered.
Research can be a lonely path and there are myriad challenges and problems to face
with any research project. In this research methods book, novice and experienced
researchers tell stories of when things went wrong in their research projects. Drawing
on real life experiences, researchers from post graduate research students to
experienced professors will benefit from these insider insights, advice and lessons
about the practical difficulties and how they may be addressed. The result is an
engaging read and a helpful and reassuring guide to the research process. Arranged as
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a series of chapters interspersed with vignettes the researchers’ stories provide the
reader with insights into different facets and stages of the research process from finding
a supervisor thorough designing surveys and conducting interviews and analysing data,
to re-writing and dealing with feedback. It will be invaluable for doctoral and more
experienced researchers grappling with the realities of undertaking research.
Were you looking for the book with access to MyLab Math Global? This product is the
book alone and does NOT come with access to MyLab Math Global. Students, if MyLab
Math Global is a recommended/mandatory component of the course, please ask your
instructor for the correct ISBN and course ID. MyLab Math Global should only be
purchased when required by an instructor. Instructors, contact your Pearson
representative for more information. There's no doubt that a manager's job is getting
tougher. Do it better, do it faster, do it cheaper are the pressures every manager faces.
And at the heart of every manager's job is decision-making: deciding what to do and
how to do it. This well-respected text looks at how quantitative analysis techniques can
be used effectively to support such decision making. As a manager, developing a good
understanding of the quantitative analysis techniques at your disposal is crucial.
Knowing how, and when, to use them and what their results really mean can be the
difference between making a good or bad decision and, ultimately, between business
success and failure. Appealing both to students on introductory-level courses and to
MBA and postgraduate students, this internationally successful text provides an
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accessible introduction to a subject area that students often find difficult. Quantitative
Analysis for Decision Makers (formerly known as Quantitative Methods for Decision
Makers) helps students to understand the relevance of quantitative methods of analysis
to management decision-making by relating techniques directly to real-life business
decisions in public and private sector organisations and focuses on developing
appropriate skills and understanding of how the techniques fit into the wider
management process. Key features: The use of real data sets to show how analytical
techniques are used in practice “QADM in Action” case studies illustrating how
organisations benefit from the use of analytical techniques Articles from the Financial
Times illustrating the use of such techniques in a variety of business settings Fully
worked examples and exercises supported by Excel data sets Student Progress Check
activities in each chapter with solutions A 300+ page Tutors Solutions Manual
Planning an Applied Research Project in Hospitality, Tourism and Sports provides a
comprehensive and carefully structured treatment of all the aspects involved in planning
a research project. Instead of being a statistically oriented book, this text provides a
conceptual and process-oriented approach to planning and conducting research.
Written for both students and professionals, it is easy to read, short, and to the point,
i.e., practical. The book provides basic, yet comprehensive information about doing
research, and can be used not only in a “research methods” course where students
will have to plan and conduct a research project, but also in earlier course work to help
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students learn to write research papers. Planning an Applied Research Project in
Hospitality, Tourism and Sports covers a range of subjects including: selecting a topic,
conducting a literature review, developing a coherent design, and using various
research techniques such as interviews, questionnaires, and observations. It also
contains information on analyzing data once it has been collected and developing a
proposal to obtain support before undertaking a research project. Unique coverage
includes: 2 chapters on conducting and writing a literature review, 1 chapter on
analyzing data (from both a qualitative and quantitative perspective), 1 chapter on
writing a research proposal, and 3 detailed chapters on techniques.
Written for introductory marketing classes, this text explains what information is needed
to plan and implement a successful marketing campaign and how to find that data.
Including details on finding such relevant facts as the size of a potential market, the
shopping and buying habits of consumers in that market, and the competitive and
environmental factors that may affect a campaign, this primer will guide readers to
become savvy marketing managers.

This timely Handbook provides an excellent overview of our knowledge on the
drivers, influencing factors and outcomes of energy entrepreneurship. As the
world grapples with global resource crunches and fights to reap the rewards of
new energy technologies, a wide space for entrepreneurialopportunity has
emerged. The Handbook of Research on Energy Entrepreneurship offers critical
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insight on how nations the world over can make full use of those opportunities.
This book is an introduction to research methodology intended to be used by
students of undergraduate and post graduate courses and those seeking clarity
and an understanding of the key terminology used in research. The handbook will
provide the reader with the basic framework and summary of basic research
principles and techniques. This book has been written in simple language with
examples to elucidate the underlying concepts, terms, language of research,
paradigms of research, types of research, research methods, sampling, data and
measurement, data collection methods and report writing. The author has used a
practical approach to the principles of research to make it easier for the reader to
understand, apply and select the paradigms of research, research methods and
research methodology applicable to their research. This book endeavours to
make research easy to understand and apply to all readers.
Studying Learning and Development is the essential textbook for anyone
studying the field in order to further their professional development, and HR
practitioners wishing to extend their understanding of its background and
practical application. With a clear layout that is easy to navigate, it takes you step
by step through developing the knowledge and skills required for professional
practice, understanding the broader context of learning and development Page 18/21
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including the influential factors on achieving strategic objectives and developing
policies that suit your organisational needs - and fully utilising learning and
development data in order to build a business case for its value within your
organisation. Written and edited by experts in the field with a wealth of
experience in teaching, writing and examining, Studying Learning and
Development is the first and only text to map the unit learning outcomes of the
three core modules for the CIPD Level 5 Intermediate level qualification. Its broad
coverage means that it is also ideal for any students studying Learning and
Development as part of a wider HR or business degree and wanting to gain a
deeper appreciation for the knowledge, skills and planning required for the
success of its policies and activities in practice. The additional resources
available online, including multiple choice questions for self-assessment, web
links to further resources, extra case studies and a glossary of key terms, as well
as lecturer slides, guides and text banks, will enhance learning of the text and
ensure thorough grounding in the theory. There are also six ebooks available to
support the CIPD Level 5 Studying Learning and Development optional modules.
This book gathers the latest advances, innovations, and applications in the field
of information technology in civil and building engineering, presented at the 18th
International Conference on Computing in Civil and Building Engineering
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(ICCCBE), São Paulo, Brazil, August 18-20, 2020. It covers highly diverse topics
such as BIM, construction information modeling, knowledge management, GIS,
GPS, laser scanning, sensors, monitoring, VR/AR, computer-aided construction,
product and process modeling, big data and IoT, cooperative design, mobile
computing, simulation, structural health monitoring, computer-aided structural
control and analysis, ICT in geotechnical engineering, computational mechanics,
asset management, maintenance, urban planning, facility management, and
smart cities. Written by leading researchers and engineers, and selected by
means of a rigorous international peer-review process, the contributions highlight
numerous exciting ideas that will spur novel research directions and foster
multidisciplinary collaborations.
An incredible volume of data is generated at a very high speed within the supply
chain and it is necessary to understand, use and effectively apply the knowledge
learned from analyzing data using intelligent business models. However,
practitioners and students in the field of supply chain management face a number
of challenges when dealing with business models and mathematical modelling.
Supply Chain Analytics and Modelling presents a range of business analytics
models used within the supply chain to help readers develop knowledge on a
variety of topics to overcome common issues. Supply Chain Analytics and
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Modelling covers areas including supply chain planning, single and multiobjective optimization, demand forecasting, product allocations, end-to-end
supply chain simulation, vehicle routing and scheduling models. Learning is
supported by case studies of specialist software packages for each example.
Readers will also be provided with a critical view on how supply chain
management performance measurement systems have been developed and
supported by reliable and accurate data available in the supply chain. Online
resources including lecturer slides are available.
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