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This condensed paperback encyclopedia documents the enduring cultural impact and musical legacy of the Beatles, providing readers with a one-stop resource to the Fab Four's compelling
story and breadth of achievements. • Provides an easy-to-use, single-volume condensed version of the hardcover edition of Greenwood's The Beatles Encyclopedia: Everything Fab Four •
Presents expansive, detailed information about the Beatles' lives and their iconic music that secured their place in history • Analyzes the Beatles' body of work, including collective efforts and
solo releases, and identifies the significant people, places, and events that impacted their work • Includes a selected bibliography of print and electronic resources that are accessible and
useful to students and general readers alike
A portrait of the talented singer/songwriter traces the evolution of a musical prodigy, from her early years to become one of the most important female musical voices of contemporary music,
revealing how she has combined her talent on the piano with inspiration from some of the most tragic incidents of her life to create musical art. Original.
A guide to the work and life of the British rock musician and composer Elvis Costello.
Quarterly accession lists; beginning with Apr. 1893, the bulletin is limited to "subject lists, special bibliographies, and reprints or facsimiles of original documents, prints and manuscripts in the
Library," the accessions being recorded in a separate classified list, Jan.-Apr. 1893, a weekly bulletin Apr. 1893-Apr. 1894, as well as a classified list of later accessions in the last number
published of the bulletin itself (Jan. 1896)
John Philip Jones, has compiled a comprehensive guide to the seventy-seven key organizations and publications in the field of advertising and marketing communications. Entries are
arranged alphabetically and include a thorough description of each organization?s purpose, activity and contact information. The book covers industry trade organizations, research
organizations, academic organizations and pro-social organizations. The collection is global in scope, with twenty seven enteries from outside the United States. Key publications such as
AdWeek, Advertising Age and AdMap are icluded.
The preeminent synth-pop outfit for four decades, Depeche Mode have endured an ever-shifting musical landscape, rising above fads and battles with personal demons, somehow managing
to retain a hold on the charts and the audience, the latter which continues to grow as new generations discover them and become “devotees.” Depeche Mode FAQ: All That's Left to Know
About the World's Finest Synth-Pop Band shows how a group of schoolmates influenced by the likes of Kraftwerk, Joy Division, and mid-period David Bowie carved out their own musical
niche until they became one of the most influential bands to come out of England. Depeche Mode were Europe’s best-kept secret in the early '80s with the albums Construction Time Again
and the—perhaps—tongue-in-cheek-titled Music for the Masses. They became a worldwide phenomenon as the '90s dawned, with the landmark LP Violator, containing the smash hits "Personal
Jesus," "Enjoy the Silence," and "Policy of Truth." But success came at a price as depression, alcoholism, drug addiction, and personnel departures threatened to derail the band. It wasn’t a
question of whether the music of Depeche Mode would be able to withstand fickle industry changes, but rather if the members of the group themselves could make it out alive. Depeche Mode
FAQ shows how they did, becoming legends in the process.
The Battle of Jutland was the greatest naval engagement of the First World War, if not any war. Admiral Scheer had adopted a policy of launching attacks against the British coast. What he did
not know was that the British had broken his naval codes and that they knew of his plans. Consequently, when Scheer threw his entire fleet in a mission to attack the British mainland in May
1916, he could not know that the Royal Navy at Scapa Flow were underway.This is a fresh account of this greatest naval engagement, it offers fascinating insight into the events preceding the
action, the tactics during the battle and the political and military fall-out. The book draws on released official records and personal accounts.Jellicoe failed to ensnare Scheer and the bulk of the
German fleet which escaped battered, but intact. The Germans knew however that despite their great fleet, it was the Royal Navy that controlled the North Sea.
Tips and projects for group sewing events, on or offline: “All of the ideas here are accessible, well-designed, and clearly explained and illustrated.” —Publishers Weekly In this guide, the team
at Generation Q Magazine shows you the best way to organize and run a virtual or in-person swap. To help get you started, they recruited some crafty friends to share 25 inspiring projects. All
of the projects can be easily adapted to your taste, style, and skill level. Whether you’re looking to have fun, learn new things, or exchange some fabulous gifts with friends, this easy-to-use
book is your go-to resource for this popular community sewing activity.
"This book charts the way Lady Gaga manages the celebrity persona in her relationships with her fans, the development of her gender identity, her parodying of other celebrities, and her
navigation of the legal and economic system that make up the music industry. For Gaga, treating celebrity as performance art means living the persona 24 hours a day"-Reaching nearly 1 million readers monthly, Better Nutrition celebrates 70 years as a leading in-store distributed magazine for health conscious consumers. Widely distributed to thousands of
health-food stores and grocery chains across the country, Better Nutrition provides authoritative, well-researched information on food nutrition, dietary concerns, supplements and other natural
products.
A comprehensive introduction for those studying communications at AS level. The authors introduce students to the main forms of communication & offer guidance on developing effective
communication skills.
Popular Science gives our readers the information and tools to improve their technology and their world. The core belief that Popular Science and our readers share: The future is going to be
better, and science and technology are the driving forces that will help make it better.
This perceptive book studies the Victorian woman in the home and in the family. One of the central purposes is to rescue Victorian woman from the realm of myth where her life was spent in
frivolous trifles and instead to show how she had a major part to play in the practical management of the home. The author makes judicious use of domestic manuals and other material written
specifically for middle-class women. With statistical data to quantify the image as well, this book presents a better understanding of what it was like to be a middle-class woman in nineteenthPage 1/4
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century England. Looking at the middle-class woman’s problems as mistress of the house, her problems with domestics, her problems as mother and her problems as woman we can begin
not merely to characterise the middle-class woman but to define her as an element of British social history and as a silent but significant agent of change. The book was first published in 1975.
English abstracts from Kholodil'naia tekhnika.

What drives people to crave fame and celebrity? How does fame affect people psychologically? These issues are frequently discussed by the media but up till now psychologists
have shied away from an academic away from an academic investigation of the phenomenon of fame. In this lively, eclectic book David Giles examines fame and celebrity from a
variety of perspectives. He argues that fame should be seen as a process rather than a state of being, and that 'celebrity' has largely emerged through the technological
developments of the last 150 years. Part of our problem in dealing with celebrities, and the problem celebrities have dealing with the public, is that the social conditions produced
by the explosion in mass communications have irrevocably altered the way we live. However we know little about many of the phenomena these conditions have produced - such
as the 'parasocial interaction' between television viewers and media characters, and the quasi-religious activity of 'fans'. Perhaps the biggest single dilemma for celebrities is the
fact that the vehicle that creates fame for them - the media - is also their tormentor. To address these questions, David Giles draws on research from psychology, sociology,
media and communications studies, history and anthropology - as well as his own experiences as a music journalist in the 1980s. He argues that the history of fame is
inextricably linked to the emergence of the individual self as a central theme of Western culture, and considers how the desire for authenticity, as well as individual privacy, have
created anxieties for celebrities which are best understood in their historical and cultural context.
Bringing together exciting new interdisciplinary work from emerging and established scholars in the UK and beyond, Litpop addresses the question: how has writing past and
present been influenced by popular music, and vice versa? Contributions explore how various forms of writing have had a crucial role to play in making popular music what it is,
and how popular music informs ’literary’ writing in diverse ways. The collection features musicologists, literary critics, experts in cultural studies, and creative writers, organised
in three themed sections. ’Making Litpop’ explores how hybrids of writing and popular music have been created by musicians and authors. ’Thinking Litpop’ considers what
critical or intellectual frameworks help us to understand these hybrid cultural forms. Finally, ’Consuming Litpop’ examines how writers deal with music’s influence, how
musicians engage with literary texts, and how audiences of music and writing understand their own role in making ’Litpop’ happen. Discussing a range of genres and periods of
writing and popular music, this unique collection identifies, theorizes, and problematises connections between different forms of expression, making a vital contribution to popular
musicology, and literary and cultural studies.
How the British rock band Radiohead subverts the idea of the concept album in order to articulate themes of alienation and anti-capitalism is the focus of Marianne Tatom Letts's
analysis of Kid A and Amnesiac. These experimental albums marked a departure from the band's standard guitar-driven base layered with complex production effects.
Considering the albums in the context of the band's earlier releases, Letts explores the motivations behind this change. She places the two albums within the conceptalbum/progressive-rock tradition and shows how both resist that tradition. Unlike most critics of Radiohead, who focus on the band's lyrics, videos, sociological importance, or
audience reception, Letts focuses on the music itself. She investigates Radiohead's ambivalence toward its own success, as manifested in the vanishing subject of Kid A on
these two albums.
In August 1964 The Kinks released their third single. After a little noticed debut and a follow-up that had failed to chart at all, Pye Records were threatening to annul the group’s
contract. But with its unforgettable distorted guitar riff, 'You Really Got Me’ went on to reach No.1, entering the US Top Ten later the same year. Followed by a string of hits, it
marked the breakthrough of one of Britain’s most innovative and influential bands, and a turning point in the fortunes of two brothers whose troubled story is as tumultuous and
characterful as the music they produced: Ray and Dave Davies. Born into a deeply musical working-class family in London’s Muswell Hill, Ray and Dave grew up in a city
recovering from the bombs and privations of the Second World War. More than any other musicians of the Sixties, they crafted the soundtrack that made it swing again. In songs
such as ‘Dedicated Follower of Fashion’, ‘Sunny Afternoon’ – which toppled The Beatles to become the hit of Summer 1966 – ‘Waterloo Sunset’, ‘Days’ and ‘Lola’, they
drew on music hall, folk and rhythm and blues to craft a peculiarly English pop idiom, inspiring generations of songwriters from David Bowie to Jarvis Cocker and Damon Albarn.
Pocked by sibling rivalry, furious on-stage violence, walkouts, overdoses, a career-throttling ban from the US, gross self-indulgence, and the band's curious rebirth as eighties
stadium rockers, the story laid bare in God Save The Kinks is one of the greatest in British pop history.
David BowieCritical PerspectivesRoutledge
The latest edition of the bestselling guide to all you need to know about how to get published, is packed full of advice, inspiration and practical information. The Writers' & Artists'
Yearbook has been guiding writers and illustrators on the best way to present their work, how to navigate the world of publishing and ways to improve their chances of success,
for over 110 years. It is equally relevant for writers of novels and non-fiction, poems and scripts and for those writing for children, YA and adults and covers works in print, digital
and audio formats. If you want to find a literary or illustration agent or publisher, would like to self-publish or crowdfund your creative idea then this Yearbook will help you. As well
as sections on publishers and agents, newspapers and magazines, illustration and photography, theatre and screen, there is a wealth of detail on the legal and financial aspects
of being a writer or illustrator.
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This book analyses the relationships between contemporary media and popular music, both via the mediation of music, and music as mediator. It does so through a series of
original interviews with key practitioners: musicians, writers, magazine editors, radio presenters and major and independent label bosses. Those interviewed include Mark Ellen,
editor of Smash Hits, Q, Mojo and currently Word magazines; Mark Cooper, producer of Laterwith Jools Holland and CEO of Music Entertainment at the BBC; Ben Watt, half of
Everything But The Girl and owner of independent label Buzzin' Fly; and Fiona Talkington, original and current presenter of the Sony Award winning Late Junction on BBC Radio
3. Through these interviews, theory and practice are measured against each other and the book considers their experiences and observations in order to explore the ways
popular music is produced, marketed and mediated. Examining visual, print, radio and new media, Media and Popular Music draws together disparate elements odisparate
elements of music and media which formerly have not been considered together, and provides a fresh and innovative contribution to the swiftly growing field of popular music
studies.
Using a variety of print advertisements, this exciting and provocative study explores how the consumer is created by advertisements in terms of: * Sex * Class * Race. It also explores the figure of the citizen
and how this identity is produced by contemporary political discourses. Advertising and Consumer Citizenship will be essential reading for all those interested in the study of consumption, citizenship and
gender.
The definitive biography of one of the world’s most famous women. Madonna is the biggest-selling female recording artist in the world and one of our greatest living pop stars. With each pioneering album
she has consistently reinvented her music and her image, transcending the world of pop to become a global cultural icon. In 2018, unbelievably, she is hitting her 60th birthday – yet she still remains as
relevant as ever. Lucy O’Brien’s extensive and well-researched biography looks at Madonna the artist, offering a detailed analysis of her music with input from acclaimed musicians and producers, as well
revealing interviews from her intimate inner circle. She follows Madonna from her difficult childhood and those frenetic early years in New York, through the shocks and scandals of the 1990s Sex era to her
twenty-first-century incarnation as an outspoken activist. Providing a fascinating insight into her life, relationships and what motivates her as a woman and an artist, Madonna: Like an Icon is the definitive
biography of one of the biggest stars in the world.
For over twenty years the battlecruiser HMS 'Hood' toured the world as the most iconic warship in the Royal Navy. Unmatched in her beauty and charisma, 'Hood' is one of history's greatest warships. During
the twilight years of the British Empire the 'Hood 'toured the world showing the flag as a symbol of British power. As the Royal Navy's show-ship, 'Hood' came to command a special place in the hearts and
minds of the British public. Such was the regard for HMS 'Hood' that her destruction in the Denmark Strait on the morning of 24 May 1941 by the German battleship 'Bismarck' created dismay across the
world. Within minutes of entering battle 'the Mighty Hood' as she was affectionately known, was destroyed by a catastrophic explosion which had echoes of Jutland a quarter of a century earlier. Out of a crew
of a crew of 1,418, only 3 survived. The sinking of HMS 'Hood' was the single largest disaster ever sustained by the Royal Navy. This book charts the life and death of this legendary battlecruiser in both
peace and war from her early origins, through the interwar years, to her destruction.
Bruce Springsteen has always taken interviews seriously. As he told critic Neil Strauss in 1995, "If I have some work that I've done and want to talk about, that's why I end up doing interviews". Here is an
unprecedented collection of Springsteen on Springsteen, spanning the past four decades. It begins in 1973, when he is earning $75 a week and struggling to emerge from the New Jersey bar circuit. It ends in
2012, by which time The Boss has achieved worldwide fame and has shared a platform with the likes of John Kerry and Barack Obama. This collection features interviews by well-known media figures
including, US talk show host Charlie Rose, novelist Nick Hornby, and rock critics Paul Williams and Neil Strauss. It also includes rare gems from smaller periodicals that even serious Springsteen fans may not
know. In addition are transcripts of radio and TV interviews that have not previously appeared in print. Taken together they trace the unique trajectory of an incomparable artist hanging onto his integrity
throughout the days of youthful ambition and – a bigger challenge – the years of superstardom.
From the concert stage to the dressing room, from the recording studio to the digital realm, SPIN surveys the modern musical landscape and the culture around it with authoritative reporting, provocative
interviews, and a discerning critical ear. With dynamic photography, bold graphic design, and informed irreverence, the pages of SPIN pulsate with the energy of today's most innovative sounds. Whether
covering what's new or what's next, SPIN is your monthly VIP pass to all that rocks.
A team of internationally respected scholars identify and explore how philosophical reflections on travelling and landscapes have shaped East Asian aesthetics and religion.
Media Today gives your students the media literacy skills they need to think critically about the role of media in their lives. This book uses a media systems approach to look closely at the production,
distribution, and exhibition of media, from Hollywood films to Facebook, to discover cultural, political, and economic forces that shape media now. Completely revised and updated, this 4th edition connects
the latest trends, debates, and technologies to the history of media, highlighting the impact and meaning of today's changes to the media landscape, especially how traditional industry boundaries have
blurred with digital convergence. Students and instructors will find a full range of supporting materials including interactive quizzes and online video resources at www.routledge.com/textbooks/mediatoday4e.

David Bowie: Critical Perspectives examines in detail the many layers of one of the most intriguing and influential icons in popular culture. This interdisciplinary book brings
together established and emerging scholars from a wide variety of backgrounds, including musicology, sociology, art history, literary theory, philosophy, politics, film studies and
media studies. Bowie’s complexity as a singer, songwriter, producer, performer, actor and artist demands that any critical engagement with his overall work must be
interdisciplinary and wide-ranging in its scope. The chapters are organised around the key themes of ‘textualities’, ‘psychologies’, ‘orientalisms’, ‘art and agency’ and
‘performing and influencing’ in Bowie’s work. This comprehensive book contributes a great deal to the study of popular music, performance, gender, religion, popular media and
celebrity.
“Biographer Billy James managed to interview all band members and makes no bones about where his loyalties lay. To be honest, his pro-Funk enthusiasm makes for a
compelling read. There are some great anecdotes.”—Record Mart & Buyer “Break out the soda-pop wine, the definitive Grand Funk Railroad history is here!”—Booklist
Responding to the newly-emerging trend of organisations hiring journalists to create content on their behalf, Brand Journalism is the first comprehensive, practical guide to this
hybrid form of traditional journalism, marketing and public relations. This textbook takes a direct and practical approach to the subject, showing journalists and journalism
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students how they can apply their skills to working for a brand, and showing those who work for non-media organisations how their organisation can acquire the skills necessary
to become a multimedia publisher. Areas covered include: • Establishing the audience your brand wants to engage with • Identifying your organisation’s business goals •
Developing a brand journalism strategy to help deliver those business goals • Measuring the results of your brand journalism strategy The book also features a wealth of case
studies on the subject and offers an invaluable companion website - www.brand-journalism.co.uk.
Back to Schoolin' is the culmination of years of conscious and subconscious study in the school of music known as Led Zeppelin. Having studied the band and its music for
nearly thirty years, author Kevin Courtright has acquired a tremendous body of knowledge and insight into music and the music business which is modeled by Zeppelin. He
presents this knowledge through three major categories: The Music, the Presentation and Relationships, and the Business. Dispersed within these three major categories are a
total of thirty-two chapters, each of which is broken into three sections: The Inspiration, the Information, and the Implementation. Mr. Courtright's goal is to pass on this body of
knowledge to others, whether musicians or not. The book is fascinating in its presentation, and educational in its content. Back to Schoolin' is recommended reading for anyone
interested in not just rock music, but music in general. Kevin Courtright is a Los Angeles-based composer and author whose latest opus is the book Back to Schoolin': What Led
Zeppelin Taught Me About Music. With 25 years of composing and study behind him and a long-time devotion to the beauty and intricacies of progressive rock music, Kevin is in
a unique position to illustrate the far-reaching and lasting impact of one of the most influential musical groups of the 20th Century. Born outside the District of Columbia, raised
near the City by the Bay and transplanted to Los Angeles, Kevin manages to escape his schooling with his creativity intact. His skill as a writer leads to the writing and directing of
the hilarious mockumentary "Man On Top." He steps away from the keyboard once a week to teach from the greatest book ever written and on Sundays you will find him lending
his bass voice to the Choir of Grace Community Church.
In its 114th year, Billboard remains the world's premier weekly music publication and a diverse digital, events, brand, content and data licensing platform. Billboard publishes the
most trusted charts and offers unrivaled reporting about the latest music, video, gaming, media, digital and mobile entertainment issues and trends.
Dramatic, illustrated account of the biggest naval battle of the First World War. On 31 May, 1916, the great battle fleets of Britain and Germany met off Jutland in the North Sea. It
was a climactic encounter, the culmination of a fantastically expensive naval race between the two countries, and expectations on both sides were high. For the Royal Navy's
Grand Fleet, there was the chance to win another Trafalgar. For the German High Seas Fleet, there was the opportunity to break the British blockade and so change the course
of the war. But Jutland was a confused and controversial encounter. Tactically, it was a draw; strategically, it was a British victory. Naval historians have pored over the minutiae
of Jutland ever since. Yet they have largely ignored what the battle was actually like for its thousands of participants. Full of drama and pathos, of chaos and courage, JUTLAND,
1916 describes the sea battle in the dreadnought era from the point of view of those who were there.
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