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NOTE: You are purchasing a standalone product;
MyMarketingLab does not come packaged with this content.
If you would like to purchase both the physical text and
MyMarketingLab search for ISBN-10: 0134058496/ISBN-13:
9780134058498 . That package includes ISBN-10:
0133856461/ISBN-13: 9780133856460 and ISBN-10:
0133876802/ISBN-13: 9780133876802." ""For undergraduate
and graduate courses in marketing management. " The gold
standard for today's marketing management student. Stay on
the cutting-edge with the gold standard text that reflects the
latest in marketing theory and practice. The world of
marketing is changing everyday-and in order for students to
have a competitive edge, they need a textbook that reflects
the best of today's marketing theory and practices."Marketing
Management" is the gold standard marketing text because its
content and organization consistently reflect the latest
changes in today's marketing theory and practice. The
Fifteenth edition is fully integrated with MyMarketingLab and
is updated where appropriate to provide the most
comprehensive, current, and engaging marketing
management text as possible. Also available with
MyMarketingLab(TM)MyMarketingLab is an online homework,
tutorial, and assessment program designed to work with this
text to engage students and improve results. Within its
structured environment, students practice what they learn,
test their understanding, and pursue a personalized study
plan that helps them better absorb course material and
understand difficult concepts.
This book provides students of marketing with everything they
need to understand and prepare a comprehensive marketing
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plan. Written in Dr. Wong's vivid and interesting style, and
furnished with examples for new products and services, this
book helps students to demystify the ingredients of an
approved marketing plan. Advance Praise for Approved
Marketing Plans for New Products and Services Dr. Ken
Wong's latest work exemplifies the unassuming and
straightforward style he is so famous for. Ken has obviously
worked very hard to make things easy for the reader. The
work is a step-by-step, logical, detailed and multi-faceted
approach to writing the all-important Marketing plan. Maurice
Williams, PMC, Former Chief Marketing Officer, SingPost,
Singapore This book helps people to prepare the blueprint of
a marketing plan. I learnt a lot from this book and this is a
must read for anyone who wants to successfully plan for
marketing their products or services. Thanks Professor Ken
Wong for bringing out such an excellent textbook. Rajen
Kumar Shah, Chartered Accountant, DISA, Aditya Birla
Group, India
An Ingredient Brand is exactly what the name implies: an
ingredient or component of a product that has its own brand
identity. This is the first comprehensive book that explains
how Ingredient Branding works and how brand managers can
successfully improve the performance of component
marketing. The authors have examined more than one
hundred examples, analyzed four industries and developed
nine detailed case studies to demonstrate the viability of this
marketing innovation. The new concepts and principles can
easily be applied by professionals. In the light of the success
stories of Intel, GoreTex, Dolby, TetraPak, Shimano, and
Teflon it can be expected that component suppliers will
increasingly use Ingredient Branding strategies in the future.
Primarily, a review on theoretical foundations and the history
of Viral Marketing is shown. Based on this, different
definitions were analysed to set up a practical definition for
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this study. Thereafter, possible targets of Viral Marketing are
illustrated, followed by necessary elements of Viral Marketing
campaigns and finally by an approach to measure the
effectiveness. By means of an online questionnaire, a survey
was conducted to collect empirical data. These data provide
information about Viral Marketing within social networking
sites and detect useful information for the practical use of
Viral Marketing. The results of the analysis show the
accelerating influence of social networking sites and other
factors regarding the effectiveness of Viral Marketing. In
addition, specific characteristics which make Viral Marketing
messages appealing as well as the preferred types of Viral
Marketing messages are illustrated. They help to understand
how to create and design an effective Viral Marketing
Campaign.
The book would serve as a standard textbook on the subject
of Industrial Marketing, and thus, will be useful for students of
management. This book is aimed at providing better
conceptual understanding of the industrial marketing, as well
as, enhancing the skills required in its practice. The book
begins with the review of fundamentals of marketing,
concepts in industrial marketing, industrial marketing
environment, gathering market intelligence, organisational
buying behaviour, and segmentation and positioning in
industrial marketing. Then, it goes on to give an insightful
analysis of product mix, price mix, marketing channels,
marketing control, and project marketing. The text concludes
with a discussion on commercial terms, clauses and
documents involved in the practice of industrial marketing.
The text provides eleven case studies which lend a practical
flavour to it, and illustrate the concepts discussed. Key
Features • Shows the importance and selection criteria of
marketing channels. • Explains commercial clauses and
contents of documents. • Explains difference between
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product marketing and project marketing. • Provides
questions at the end of every chapter. Interspersed with reallife examples, this book should also prove very handy to the
practicing manager. New to this edition • Four new chapters,
namely, Review of Marketing Fundamentals, Industrial
Marketing Environment, Negotiating Sales Deals and Key
Account Management have been added. • Keeping in mind
the importance of case studies for both the students, as well
as, practitioners, four new cases have also been added in this
edition. • Besides, material is added in most of the chapters
to discuss some topics in more detail, or some sub-topic
which were missing in the earlier edition. • Problem questions
added at the end of the chapters will help the students to
understand the practical applications of marketing concepts in
real business world. • The concepts are supported by real-life
examples, diagrams and tables to reinforce the
understanding of the subject-matter.
La 4è de couv. indique : "Marketing An Introduction
introduces students at all levels, undergraduate, postgraduate
and professional courses, to marketing concepts. It focuses
on how to build profitable customer relationships by
encouraging students to apply concepts to real commercial
practice through numerous case studies from around the
world. Now updated with the last ideas in digital marketing
such as big data, analytics and social marketing as well as upto-date case studies from a range of consumer and industrial
brands including Netflix, Aldi, Spotify, Phillips, Renault and
Airbus 380, this fourth edition combines the clarity and
authority of the Kotler brand within the context of European
marketing practice. Marketing An Introduction makes learning
and teaching marketing more effective, easier and more
enjoyable. The text's approachable style and design are well
suited to cater to the enormous variety of students taking
introductory marketing classes."
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Studieboek op hbo-niveau.
Global Marketing, 3rd edition, provides students with a truly
international treatment of the key principles that every
marketing manager should grasp. International markets
present different challenges that require a marketer to think
strategically and apply tools and techniques creatively in
order to respond decisively within a fiercely competitive
environment. Alon et al. provide students with everything they
need to rise to the challenge: Coverage of small and medium
enterprises, as well as multinational corporations, where
much of the growth in international trade and global
marketing has occurred; A shift toward greater consideration
of services marketing as more companies move away from
manufacturing; A shift from developed markets to emerging
markets with more dynamic environments A focus on
emerging markets to equip students with the skills necessary
to take advantage of the opportunities that these rapidly
growing regions present; Chapters on social media,
innovation, and technology teaching students how to
incorporate these new tools into their marketing strategy; New
material on sustainability, ethics, and corporate social
responsibility; key values for any modern business; Short and
long cases and examples throughout the text show students
how these principles and techniques are applied in the real
world; Covering key topics not found in competing books,
Global Marketing will equip today’s students with the
knowledge and confidence they need to become leading
marketing managers. A companion website features an
instructor’s manual with test questions, as well as additional
exercises and examples for in-class use.

You probably have a fairly good idea of what it took to
construct the building in which your congregation meets.
First, there was a recognized need for a building,
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followed by a budget, blueprints, fund-raising,
construction workers, and building materials, and voil!
The structure proudly stands as a monument to the
effective implementation of a well-thought-out plan.
Social Marketing for Public Health: Global Trends and
Success Stories explores how traditional marketing
principles and techniques are being used to increase the
effectiveness of public health programs-around the
world. While addressing the global issues and trends in
social marketing, the book highlights successful health
behavior change campaigns launched by governments,
by a combination of governments, NGOs, and
businesses, or by citizens themselves in 15 countries of
five continents. Each chapter examines a unique, current
success story, ranging from anti-smoking campaigns to
HIV-AIDS prev
Irrespective of the legal sphere and type of care
(primary, secondary, and continuing), providers must
ensure that users receive quality healthcare through the
efficient use of resources, responsiveness, affordability,
and the equal treatment of patients. Management and
marketing have been playing an important role in this
sector with the importance of branding growing in the
healthcare market. The chance for brand in healthcare is
determined by the challenges to increase and improve
consumer choice. That's something to which providers
and health systems, in general, have not been
familiarized. New Techniques for Brand Management in
the Healthcare Sector is a critical research publication
that explores the diffusion of new marketing knowledge,
tendencies, and qualitative and quantitative methods for
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brand management in the private, public, and social
health sectors and examines the movement from
healthcare as a priceless commodity to one that can be,
and is, commodified. Highlighting topics such as ehealth, medical tourism, and brand management, this
publication is essential for hospital directors, marketers,
advertisers, promotion coordinators, brand managers,
product specialists, academicians, healthcare
professionals, brand strategists, policymakers,
researchers, and students.
Marketing ManagementPrentice Hall
Inspired by the American ed. of same title.
This fascinating new book explores the benefits and
dynamics of social media storms and identifies the
possible opportunities that they present for further
engagement with customers. It provides actionable
managerial advice on planning for, measuring, and
innovatively navigating social media storms. Based on a
sound theoretical background and illustrated by vivid reallife examples and case studies throughout every chapter,
this book combines thorough explanations of the
elements of business decision-making, market
interaction, consumer psychology, branding, and
business communication. In comparison to the existing
literature, the book departs from the classical, but
insufficient crisis communication management
approaches to suggest novel frameworks and tools for
empowering businesses, consumers, and broader
societies in the digital age. Social Media Storms:
Empowering Leadership Beyond Crisis Management
provides advanced undergraduate and postgraduate
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digital marketing, marketing communications, strategy,
and crisis management students with a comprehensive
understanding of the social media storm phenomenon
and helps marketing and communications professionals
to leverage the opportunities that social media storms
are bringing.
Once only associated with North America and Europe,
formal athletic events are now becoming more prevalent
in Asia as well. With the expansion of this industry, there
is a need for efficient and strategic advertising to
promote competitions, events, and teams. Emerging
Trends and Innovation in Sports Marketing and
Management in Asia brings together research and case
studies to evaluate and discuss the effectiveness of
current methodologies and theories in an effort to
improve promotional activities and the organization of all
aspects of the sports industry. This publication is an
essential reference source for academicians,
researchers, industry practitioners, and upper-level
students interested in the theories and practices of
sports marketing and management with a special focus
on Asia.
Every manager could benefit from a solid grounding in
the history and evolution of business thinking. The Best
Business Books Ever is a uniquely organized guide and
an illuminating collection of key ideas from the 130 most
influential business books of all time. It places both
historical and contemporary works in context and draws
fascinating parallels and points of connection. Now fully
revised and more than 30 percent bigger, this one book
highlights the information you need to know and why it's
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important to know it, and does it all in a succinct, timesaving fashion. Business moves faster than ever these
days. For the businessperson who has a growing list of
tomes that they can never quite seem to get to, The Best
Business Books Ever is a must-have.

A comprehensive, classic principles text organized
around an innovative customer-value framework.
Students learn how to create customer value, target
the correct market, and build customer relationships.
ALERT: Before you purchase, check with your
instructor or review your course syllabus to ensure
that you select the correct ISBN. Several versions of
Pearson's MyLab & Mastering products exist for
each title, including customized versions for
individual schools, and registrations are not
transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use
Pearson's MyLab & Mastering products. Packages
Access codes for Pearson's MyLab & Mastering
products may not be included when purchasing or
renting from companies other than Pearson; check
with the seller before completing your purchase.
Used or rental books If you rent or purchase a used
book with an access code, the access code may
have been redeemed previously and you may have
to purchase a new access code. Access codes
Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the
wrong ISBN or a previously redeemed code. Check
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with the seller prior to purchase. -- Stay on the
cutting-edge with the gold standard text that reflects
the latest in marketing theory and practice.
Marketing Management is the gold standard
marketing text because its content and organization
consistently reflect the latest changes in today's
marketing theory and practice. Remaining true to its
gold-standard status, the fourteenth edition includes
an overhaul of new material and updated
information, and now is available with
mymarketinglab–Pearson's online tutorial and
assessment platform.
Multicriteria analysis is a rapidly growing aspect of
operations research and management science, with
numerous practical applications in a wide range of
fields. This book presents all the recent advances in
multicriteria analysis, including multicriteria
optimization, goal programming, outranking
methods, and disaggregation techniques. The latest
developments on robustness analysis, preference
elicitation, and decision making when faced with
incomplete information, are also discussed, together
with applications in business performance
evaluation, finance, and marketing. Finally, the
interactions of multicriteria analysis with other
disciplines are also explored, including among others
data mining, artificial intelligence, and evolutionary
methods.
This introductory textbook provides a thorough guide
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to the management of food and beverage outlets,
from their day-to-day running through to the wider
concerns of the hospitality industry. It explores the
broad range of subject areas that encompass the
food and beverage market and its five main sectors –
fast food and popular catering, hotels and quality
restaurants and functional, industrial, and welfare
catering. New to this edition are case studies
covering the latest industry developments, and
coverage of contemporary environmental concerns,
such as sourcing, sustainability and responsible
farming. It is illustrated in full colour and contains
end-of-chapter summaries and revision questions to
test your knowledge as you progress. Written by
authors with many years of industry practice and
teaching experience, this book is the ideal guide to
the subject for hospitality students and industry
practitioners alike.
Praise for the first edition: ‘An excellent text for
exploring marketing communications in the 21st
century.’ - Ann Torres, Lecturer in Marketing,
National University of Ireland, Galway ‘First rate and
comprehensive. This book has got it just right: a rich
blend of academic underpinning and practical
examples in a very readable style.’ - Martin Evans,
Senior Teaching in Marketing, Cardiff Business
School, University of Cardiff This book introduces
the core components and concepts of marketing
communications for those studying at both
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undergraduate and postgraduate levels. It covers
essential topics such as advertising, direct
marketing, corporate communications, public
relations, product placement, sales promotion, social
media, sponsorship and many more. The author
provides a set of managerial frameworks that include
analysis, planning and implementation to help
prepare those who go on to strategically create and
effectively manage marketing communications
campaigns. Every chapter includes Snapshots that
help you to apply theory to engaging real-world
examples. These include: BMW, Harrods, Levi’s,
Lynx, Tesco, Tencent, United Colors of Benetton
and Wonga. Additionally, Stop Points encourage you
to pause and critically reflect upon the topic for
deeper learning and higher grades. The Assignment
boxes invite you to test your knowledge in the form
of a task based on what you have just read to also
help push yourself further. The Companion Website
includes longer case studies, video feeds and other
useful web links, a larger glossary of key terms, and
links to SAGE journal articles. Password-protected
resources are also available to lecturers, including:
PowerPoint slides, a tutor manual, activities for the
classroom and indicative responses to the
assignments and discussion questions provided in
each chapter.
Conferences, symposiums, and other large events
that take place at far away hotels require many
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hours of preparation to plan and need a capable
event staff to market. Without the innovative
technologies that have changed the face of the
tourism industry, many destinations would be
unequipped to handle such a task. Impact of ICTs on
Event Management and Marketing is a collection of
innovative research on the methods and applications
of information and communications technologies on
almost all facets of hospitality and tourism-related
businesses including hotels, restaurants, and other
tourism areas. While highlighting topics including
digital marketing, artificial intelligence, and event
tourism, this book is ideally designed for business
managers, event planners, and marketing
professionals.
This book reviews, updates and enhances the basic
concepts surrounding the academic theory and
practice of Integrated Marketing Communication
(IMC). Since the introduction of IMC in the late
1980s, the concept has spread around the world. In
that expansion, many authors have written about
IMC; practitioners have adopted and adapted the
concept to fit their own market situations. Further,
dramatic changes have occurred in the technologies
used in marketing communications which consumers
have accepted and employed in their consumption of
marketers' messages and incentives. Thus, there
have been dramatic changes in how IMC was initially
envisioned and how it has developed over time. This
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book identifies and discusses these changes, how
they have occurred and what they mean going
forward for all types of marketers around the world.
Thus, IMC, and indeed integration of
communications at all organisational levels is an
essential in the 21st century organisations. This
book was published as a special issue of the Journal
of Marketing Communications.
Culture pervades consumption and marketing
activity in ways that potentially benefit marketing
managers. This book provides a comprehensive
account of cultural knowledge and skills useful in
strategic marketing management. In making these
cultural concepts and frameworks accessible and in
discussing how to use them, this edited textbook
goes beyond the identification of historical, sociocultural and political factors and their effects on
market outcomes. It builds understanding of the
cultural symbols, world views, and practices at the
heart of organizations and consumer collectives to
better comprehend their relationships in markets.
This book highlights the benefits that managers can
reap from applying interpretive cultural approaches
across the realm of strategic marketing activities
including: market segmentation, product and brand
positioning, market research, pricing, product
development, advertising, and retail distribution,
among others. With global contributions grounded in
the authors’ primary research with companies such
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as General Motors, Camper, Prada, Mama Shelter,
Kjaer Group, Hom, and the Twilight Community, this
edited volume delivers a truly innovative marketing
textbook. Marketing Management: A Cultural
Perspective brings a timely and relevant learning
resource to marketing students, lecturers, and
managers across the world.
Praktisch handboek voor ondernemers voor de opstelling van
een marketingplan.
This is the 13th edition of 'Marketing Management' which
preserves the strengths of previous editions while introducing
new material and structure to further enhance learning.
This book will broaden readers’ understanding of the links
between the music and fashion industries. It highlights the
challenges currently facing the fashion industry in terms of
hyper-competition, definition of ever-faster trends, changing
consumer demands etc. In fact, the fashion industry is heavily
influenced by the digital revolution in the music industry,
which has changed the face of individual music consumption
and social reference, and therefore, also has impacts on
fashion consumption and social reference. This
understanding is crucial in order to realign any fashion
company’s strategies to the demands of modern fashion
consumers. In terms of content, the book first discusses the
social perspective of fashion and music. This includes an
analysis of music as a key influencer of fashion trends, both
theoretically and on the basis of a case study on grunge
music. Then the role of music in the fashion business is
addressed, and covers in-store music and the role of music in
fashion communication. Following up, the role of fashion in
the music business is analyzed. This includes the trend of codesign of fashion collections, music artists’ role of
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differentiation by style, and the market for music fashion
merchandise articles (both theoretically and drawing on a
case study). In closing, potential lessons learned from the
music industry are developed for the fashion industry. This
includes an analysis of the digital revolution and the advent of
the crowdfunding idea (both theoretically and in a case
study).
In the next few years, it is expected that most businesses will
have transitioned to the use of electronic commerce
technologies, namely e-commerce. This acceleration in the
acceptance of e-commerce not only changes the face of
business and retail, but also has introduced new, adaptive
business models. The experience of consumers in online
shopping and the popularity of the digital marketplace have
changed the way businesses must meet the needs of
consumers. To stay relevant, businesses must develop new
techniques and strategies to remain competitive in a
changing commercial atmosphere. The way in which ecommerce is being implemented, the business models that
have been developed, and the applications including the
benefits and challenges to e-commerce must be discussed to
understand modern business. The Research Anthology on ECommerce Adoption, Models, and Applications for Modern
Business discusses the best practices, latest strategies, and
newest methods for implementing and using e-commerce in
modern businesses. This includes not only a view of how
business models have changed and what business models
have emerged, but also provides a focus on how consumers
have changed in terms of their needs, their online behavior,
and their use of e-commerce services. Topics including ebusiness, e-services, mobile commerce, usability models,
website development, brand management and marketing,
and online shopping will be explored in detail. This book is
ideally intended for business managers, e-commerce
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managers, marketers, advertisers, brand managers,
executives, IT consultants, practitioners, researchers,
academicians, and students interested in how e-commerce is
impacting modern business models.
With a view to continue the current growth momentum, excel
in all phases of business, and create future leadership in Asia
and across the globe, there is a felt need to develop a deep
understanding of the Asian business environment, and how to
create effective marketing strategies that will help growing
their businesses.
Sustainability is a growing area of research in ecology,
economics, environmental science, business, and cultural
studies. Specifically, sustainable waste disposal and
management is a growing concern as both solid and liquid
wastes are rapidly expanding in direct correlation with
population growth and improved economic conditions across
regions. The Handbook of Research on Waste Management
Techniques for Sustainability explores the topic of sustainable
development in an era where domestic and municipal waste
is becoming a concern for both human and environmental
health. Highlighting a number of topics relating to pollution,
green initiatives, and waste reduction in both the public and
private sector, this research-based publication is designed for
use by environmental scientists, business executives,
researchers, graduate-level students, and policymakers
seeking the latest information on sustainability in business,
medicine, agriculture, and society.
"This book provides a compelling collection of innovative
mobile marketing thoughts and practices"--Provided by
publisher.
As marketing professionals look for ever more effective ways
to promote their goods and services to customers, a thorough
understanding of customer needs and the ability to predict a
target audience’s reaction to advertising campaigns is
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essential. Marketing and Consumer Behavior: Concepts,
Methodologies, Tools, and Applications explores cutting-edge
advancements in marketing strategies as well as the
development and design considerations integral to the
successful analysis of consumer trends. Including both indepth case studies and theoretical discussions, this
comprehensive four-volume reference is a necessary
resource for business leaders and marketing managers,
students and educators, and advertisers looking to expand
the reach of their target market.

This volume focuses on the latest findings
concerning financial environment research and the
effects on business. Major topics addressed range
from finance-driven globalization, contagion risk
transmission, financial sustainability, and bank
efficiency, to oil price shocks and spot prices
research. Further topics include family business,
business valuation, public sector development and
business organization in the globalized environment.
This book features selected peer-reviewed articles
from the 16th EBES conference in Istanbul, where
over 270 papers were presented by 478 researchers
from 56 countries.
This volume presents selected papers from the 19th
Eurasia Business and Economics Society (EBES)
Conference held in Istanbul. Its primary emphasis is
on showcasing the latest empirical research on
social change, sustainable development and the
management of public and private organizations in
emerging economies. The respective articles also
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address more specialized and related topics such as
financial risk tolerance, international strategic
partnerships, female labor force participation, human
capital dynamics, and economic integration, among
others.
The overall success of an organization is dependent
on how marketing is able to inform strategy and
maintain an operational focus on market needs. With
an array of examples and case studies from around
the world, Lancaster and Massingham's vital study
offers an alternative to the traditional American
focused teaching materials currently available. This
second edition has been fully revised and updated,
including a new chapter on digital marketing written
by Dr Wilson Ouzem. Topics covered include:
consumer and organizational buyer behaviour
product and innovation strategies direct marketing
Social media marketing Designed and written for
undergraduate, MBA and masters students in
marketing management classes, Essentials of
Marketing Management builds on the successful
earlier edition to provide a solid foundation to
understanding this core topic.
Electronic Inspection Copy available for instructors
here For help preparing for, and support during your
MBA course, The Essential MBA brings together a
comprehensive overview of the main subjects taught
on MBA and business and management
programmes in one book. Each chapter is written by
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a specialized contributor and offers students a
helpful introduction to each topic of study, including:
Sections on research methods and study skills
Further reading recommendations and questions for
reflection A critical perspective of the subject matter
and reviews of alternative approaches. This text is
an invaluable guide for MBA students, as well a
useful introduction for undergraduate and
postgraduate students of business and
management. Susan Miller is Professor of
Organisational Behaviour at Hull University Business
School
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