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In this book Dr. Michael Stankosky, founder of the first doctoral program in knowledge management, sets out to provide a rationale
and solid research basis for establishing Knowledge Management (KM) as an academic discipline. While it is widely known that
Knowledge is the driver of our knowledge economy, Knowledge Management does not yet have the legitimacy that only rigorous
academic research can provide. This book lays out the argument for KM as a separate academic discipline, with its own body of
knowledge (theoretical constructs), guiding principles, and professional society. In creating an academic discipline, there has to be
a widely accepted theoretical construct, arrived at by undergoing scholarly scientific investigation and accompanying rigor. This
construct becomes the basis for an academic curriculum, and proven methodologies for practice. Thus, the chapters in this book
bridge theory and practice, providing guiding principles to those embarking on or evaluating the merits of a KM program. As a
methodology itself for undertaking the development of a body of knowledge, a KM Research Map was developed to guide
scholars, researchers, and practitioners. This book presents this map, and showcases cutting-edge scholarship already performed
in this nascent field by including the dissertation results of eleven KM scholar/practitioners. *First book to provide cutting-edge
research from new scholars in Knowledge Management *Provides a rationale and research base for establishing knowledge
management as an academic discipline *Research from the first doctoral program in knowledge management in North America, at
George Washington University

As communication and leadership skills are both essential for personal and organizational success, new approaches and
management styles are continuously being sought. Emerging technologies, automation opportunities, and a diverse workforce are
just a few of the challenges business professionals must be prepared for in today’s workplace environment. The Handbook of
Research on Strategic Communication, Leadership, and Conflict Management in Modern Organizations provides emerging
research exploring the theoretical and practical aspects of managing and solving conflicts, and introduces updated approaches for
refining communication and leadership skills. Featuring coverage on a broad range of topics such as emotional intelligence,
organizational crises, and virtual team management, this book is ideally designed for professionals, leaders, managers, and
human resource specialists seeking current research on developing the skills and consciousness needed to effectively
communicate, negotiate, and collaborate in diverse organizations.

Environmental sustainability creates both tremendous business opportunities and formidable threats to established companies
across virtually all industry sectors. Yet many companies tackle the issue in a superficial or passive way, rather than considering
fundamental changes to their existing business models. By ignoring the opportunities of Green Business Model Transformations,
companies exclude themselves from a large variety of potential means to create economic value. In addition to ordinary product
and process innovations, they can change “the rules of the game” within an industry towards environmental sustainability. Green
Business Model Transformations, however, are challenging ventures: New, green business models with all their uncertainties and
inherent complex systemic characteristics are difficult to design, assess, and implement successfully, particularly in the context of
established companies that often entail complex structures and considerable inertia. As a result, there is a great need for guidance
In management practice. This publication addresses this need with a general approach to Managing Green Business Model
Transformations that is based on a broad theoretical foundation, illustrated by many real-world examples from various industry
sectors.

In a world of increasing uncertainty it is vital that managers within the tourism industry are equipped with superior decision making
skills and expertise necessary to deal with crisis conditions. Tourism Crises provides an effective synthesis of crisis management
and tourism research with a solid theoretical foundation. It examines the principles and practices of crisis management within the
context of tourism as a multi-sector industry. Using up to date international case studies, it tackles the following areas: - Political
disturbance: the relationship between politics and tourism and political inspired tourism crises. - Social unrest: host-guest relations
and tourists as targets of unrest - Economic instability: crises arising from fluctuating exchange rates and lack of investor
confidence - Environmental conditions: natural disasters and health crises - Technological crises; transport accidents and crises
arising from technical failure - Corporate crises. Human resource issues and questions of finance With a user-friendly learning
structure, each chapter will assess the presence of and tendency towards particular types of crisis, supported by a series of
examples and cases, which describe organisational situations, challenges and responses. Approaches to managing crises will be
assessed and appropriate tools and techniques of crisis management are explored, enabling readers to gain an insight into this
critical aspect of tourism decision making and equipping them with the skills and expertise necessary to deal with crisis conditions.
A practical, real-world guide for implementing enterprise risk management (ERM) programs into your organization Enterprise risk
management (ERM) is a complex yet critical issue that all companies must deal with in the twenty-first century. Failure to properly
manage risk continues to plague corporations around the world. ERM empowers risk professionals to balance risks with rewards
and balance people with processes. But to master the numerous aspects of enterprise risk management, you must integrate it into
the culture and operations of the business. No one knows this better than risk management expert James Lam, and now, with
Implementing Enterprise Risk Management: From Methods to Applications, he distills more than thirty years' worth of experience
in the field to give risk professionals a clear understanding of how to implement an enterprise risk management program for every
business. Offers valuable insights on solving real-world business problems using ERM Effectively addresses how to develop
specific ERM tools Contains a significant number of case studies to help with practical implementation of an ERM program While
Enterprise Risk Management: From Incentives to Controls, Second Edition focuses on the "what" of ERM, Implementing
Enterprise Risk Management: From Methods to Applications will help you focus on the "how." Together, these two resources can
help you meet the enterprise-wide risk management challenge head on—and succeed.

How is it that the modest pace of change which typified the French economy a century ago gave way after 1945 to a new, revived
capitalism and a superior economic performance? Maclean traces the development of French economic and business life in the
context of the European and international economy over the past fifty years. She examines the main economic trends and events:
from nationalization to privatization; from war with Germany to reconciliation and ever-greater union; from the franc to the euro;
and from national champions to mega-mergers with foreign companies. Maclean argues that the new French capitalism of the
twenty-first century is the product of an ideological struggle in which the forces of modernization triumphed over the old guard of
French nationalism.

The vast majority of existing academic research of coastal tourism resort management has been undertaken in northern and
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southern Europe at the expense of a wider global consideration. This book aims to address this deficit and develop a global
perspective on the management issues facing coastal resorts. By drawing on examples, it incorporates a detailed analysis of a
range of economic, socio-cultural, political and environmental issues which are being experienced, to differing extents, by coastal
tourism resorts which are at different life-cycle stages of development. The major management themes highlighted include the
processes of restructuring, attempts to develop sustainable agendas and environmental issues of developing resorts in sensitive
areas. Written by key experts, this book provides a critical assessment of the key management issues facing coastal tourism
resorts globally. In doing so, it represents more than a mere amalgamation of existing literature as it aims to advance conceptual
understanding of resort evolution and change.

This new and thoroughly revised edition of the best selling Personnel Management text by Stephen Bach provides an authoritative
analysis of the latest developments in the field for students and professionals. new chapters reflect the importance of the EU
dimension; the new diversity/race agenda led by Brussels; the extended, network organization; new training practices; and the
growing importance of MNCs, both for the UK economy as a whole and as a guide to best practice; clearly and comprehensively
explains the current complex HR scene with its different levels and layers

This Short Introduction to Strategic Human Resource Management provides a concise treatment of the key elements of strategic
HRM using an innovative risk-management approach. It emphasizes the importance of the decisions, processes and choices
organizations make about managing people and shows how workforce management directly affects strategic organizational
outcomes. It provides guidance for managers on how to make better human capital decisions in order to achieve strategic success
more effectively. Reflecting an increasing uncertainty in global business, Cascio and Boudreau consider ways of dealing with risk
in managing human capital. Numerous examples in every chapter illustrate key points with real business cases from around the
world.

Cyber Security Management: A Governance, Risk and Compliance Framework by Peter Trim and Yang-Im Lee has been written
for a wide audience. Derived from research, it places security management in a holistic context and outlines how the strategic
marketing approach can be used to underpin cyber security in partnership arrangements. The book is unique because it integrates
material that is of a highly specialized nature but which can be interpreted by those with a non-specialist background in the area.
Indeed, those with a limited knowledge of cyber security will be able to develop a comprehensive understanding of the subject and
will be guided into devising and implementing relevant policy, systems and procedures that make the organization better able to
withstand the increasingly sophisticated forms of cyber attack. The book includes a sequence-of-events model; an organizational
governance framework; a business continuity management planning framework; a multi-cultural communication model; a cyber
security management model and strategic management framework; an integrated governance mechanism; an integrated
resilience management model; an integrated management model and system; a communication risk management strategy; and
recommendations for counteracting a range of cyber threats. Cyber Security Management: A Governance, Risk and Compliance
Framework simplifies complex material and provides a multi-disciplinary perspective and an explanation and interpretation of how
managers can manage cyber threats in a pro-active manner and work towards counteracting cyber threats both now and in the
future.

International HRM provides an important contribution to our understanding of the human resource management phenomenon,
encompassing groundbreaking research, both empirical and conceptual, on international policy and practice in this rapidly
developing area. Set within the context of Europe, this book brings together a collection of thought-provoking papers from
European experts in the field, adopting a broad and highly up-to-date approach to topical issues in international HRM. Drawing on
national experiences from a wide range of countries, contributors from Europe examine key issues and debates such as: the
internationalization of the world economy, the increasing importance of IHRM, and its implications for individuals, organizations
and researchers the divergence/convergence of IHRM policies and practices the balance between localization and standardization
the dynamics of culture and gender in relation to IHRM This book constitutes a valuable resource for researchers, teachers and
students in the field of international human resource management.

The cyclical boom-to-recession nature of the economics of cocoa supply is a major problem for the international cocoa industry -
and especially for countries whose economies depend on cocoa exports. Only through an understanding of the dynamics of cocoa
cycles can policy decisions be made through the various phases of supply cycles. Based on a major international cocoa
conference, this book presents seventeen edited papers from leading experts, making a major contribution to that understanding.
It explains the powerful economic, social and political factors which impact on the cocoa economy. It shows the laws of cocoa
supply are closely linked to environmental, ecological and institutional factors.

Looking ahead to the 21st century, Sustainable Tourism explains the current thinking process that underlies the emerging
international principles of more sustainable development in travel and tourism. Using international illustrations it draws on
experience and good practice as they are being increasingly applied around the world in the late 1990s. In sharp contrast to the
problem analysis approach adopted by so many authors to this subject, this book is focused on the pro-active role the private
sector industry can play in partnership with the public sector to achieve solutions through its day-to-day operations and marketing,
expecially in product enhancement and quality controls. Case material, contributed by senior professionals in the industry, include:
*Kruger National Park, South Africa *Quicksilver Connections, Barrier Reef, Australia *Edinburgh's Old Town, UK *Ironbridge
Gorge Museum, UK *Rutland Water, UK. Industry illustrations are drawn from British Airways, Grecotel, Inter-Continental Hotels
and Resorts, the International Federation of Tour Operators, P&O and TUI. Professor Victor Middleton has had some thirty years'
international experience of marketing practice covering most of the private and public sectors of travel and tourism. He holds
appointments as Visiting Professor at Oxford Brookes University and University of Central Lancashire. Dr Rebecca Hawkins runs
her own business specialising in environmental aspects of tourism projects and has undertaken a number of pioneering
programmes in this role. She was Deputy Director of the World Travel and Tourism Environment Research Centre at Oxford
Brookes University, where she worked with Victor Middleton.

This book considers management theories and approaches specifically in the context of developing countries. In recent years,
international business scholarship has increased its focus on the developing world, which represents 80 percent of the global
population and has doubled its share of value-added trade in the past two decades. This text will help readers to manage
successfully in this region by learning to assess, apply, and adapt established practices in developing countries. Punnett begins by

identifying the characteristics of the developing World—Afric%,gé%ia, the Caribbean, India, Latin America, and the Middle East—and



the companies therein to help students understand how the reality of these countries influences business and management. By
tracking a fictional product through the internationalization process, students will navigate the challenges of operating an
international company from a developing country base, using a traditional model of management focused on planning, organizing,
staffing, leading, and controlling. They will also gain insight into ethical considerations likely to arise, such as differential treatment
based on personal characteristics and age dispersion. Cases, discussion questions, personal stories, and end-of-chapter
exercises will help readers to grapple with issues and test their learning. Complete with chapter objectives and "Lessons Learned"
boxes to facilitate understanding, Managing in Developing Countries is an excellent supplement for international business or
international management students with a special interest in the developing world.

China is certainly doing its best to keep the world mesmerized by its e- nomic achievements. The Chinese economic growth story
that begun 30 years ago has in terms of dynamics and duration long since surpassed all those “economic miracles” which have
brought Germany, Japan, and the South East Asian Tigers into the top—league of the industrialized world. The rapid expansion of
the Chinese economy has gone along with a fu- fledged re-integration of China into the global economic system. In the course of
the last 30 years China has become a major player in the global economy and today is on a trajectory towards even greater
prominence. In recent years, the Chinese economy seems to have reached an imp- tant threshold line of economic development
and global integration. In the first quarter century of reform and global opening, Chinese enterprises have been largely confined to
a ‘passive’ role in the global division of - bor. Foreign enterprises as the proprietors of greatly superior business models,
production technologies, management models as well as very competitively established brands have been integrating Chinese
players in their value chains and global operations. Lacking the necessary production technologies, products as well as marketing
knowledge to successfully - dress OECD-consumers, Chinese enterprises have been hardly able to - ter the global markets
without such guidance. Now, this constellation is changing.

This book examines complex challenges in managing major strategic economic and social infrastructure projects. It is divided into
four primary themes: value-based approach to infrastructure systems appraisal, enabling planning and execution, financing and
contracting strategies for infrastructure systems and digitising major infrastructure delivery. Within these four themes, the chapters
of the book cover: the value and benefits of infrastructure projects planning for resilient major infrastructure projects sustainable
major infrastructure development and management, including during mega events improving infrastructure project financing
stakeholder engagement and multi-partner collaborations delivering major infrastructure projects effectively and efficiently whole-
life-cycle performance, operations and maintenance relationship risks on major infrastructure projects public-private partnerships,
design thinking principles, and innovation and technology. By drawing on insights from their research, the editors and contributors
bring a fresh perspective to the transformation of major strategic infrastructure projects. This text is designed to help policymakers
and investors select and prioritise their infrastructure needs beyond the constraining logic of political cycles. It offers a practical set
of recommendations for governments on attracting private capital for infrastructure projects while creating clear social and
economic value for their citizens. Through theoretical underpinning, empirical data and in-depth informative global case studies,
the book presents an essential resource for students, researchers, practitioners and policymakers interested in all aspects of
strategic infrastructure planning, project management, construction management, engineering and business management.

Risk management is ultimately about creating a culture that would facilitate risk discussion when performing business activities or
making any strategic, investment or project decision. In this free book, Alex Sidorenko and Elena Demidenko talk about practical
steps risk managers can take to integrate risk management into decision making and core business processes. Based on our
research and the interviews, we have summarised fifteen practical ideas on how to improve the integration of risk management
into the daily life of the organisation. These were grouped into three high level objectives: drive risk culture, help integrate risk
management into business and become a trusted advisor. This document is designed to be a practical implementation guide.
Each section is accompanied by checklists, video references, useful links and templates. This guide isn't about "classical” risk
management with its useless risk maps, risk registers, risk owners or risk mitigation plans. This guide is about implementing the
most current risk analysis research into the business processes, decision making and the overall culture of the organization.
Managing Information Qualitylncreasing the Value of Information in Knowledge-intensive Products and ProcessesSpringer
Science & Business Media

'‘Supply Chain Management Workbook' provides an overview of the supply chain process and addresses the key aspects involved
in a supply chain. A checklist is included to enable an assessment of a company's procedures and the facilities it offers. By
working through this list of questions the weaknesses in the management of the supply chain can be identified and subsequently
addressed. The combination of theoretical underpinning along with a means of self evaluation results in a practical guide which will
be invaluable for companies wishing to improve their supply chain management. Published in Association with The Institute of
Operations Management, http://www.iomnet.org.uk.

"This book aims to bridge the gap in the current literature by addressing the overall problems present in major infrastructure in
society, and the technologies that may be applied to overcome these problems"--Provided by publisher.

The 2nd edition of this book shows how the quality of information can be improved in such knowledge-intensive processes as on-
line communication, strategy, product development, or consulting. The text offers proven principles for applying information quality
management to a variety of information products. Case studies show how information quality management can increase
satisfaction of knowledge workers and information consumers. Includes much new material.

This book constitutes the proceedings of the Third International Conference on Technologies and Innovation, CITI 2017,
held in Guayaquil, Ecuador, in October 2017. The 24 papers presented in this volume were carefully reviewed and
selected from 68 submissions. They were organized in topical sections named: cloud and mobile computing; knowledge
based and expert systems; applications in healthcare and wellness; e-learning; and ICT in agronomy.

Organization and Management is an introduction to theories and contemporary practice in cross-border business
management. The book reviews the practice of management where a home-market approach no longer achieves and
sustains success in an increasingly competitive global environment. Readers will learn about the experiences of
companies in many industries operating in countries such as Argentina, China, Britain, France, Germany, India, the
Netherlands, Poland, and the United States. This book is designed for students taking introductory courses in

organization, and international management. Through carefully developed case studies, exercises, and integrated text
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material, this book bridges theory and practice. The full colour layout of the book supports self-study, as well as group
study and team work.

Originally published in 1997, this book puts information management in the context of technology transfer,
industrialization and national development. As well as showing the necessity for the efficient use of information
resources, the book also examines the costs of poor information management in undermining negotiation, the
preparation of contingencies and the ability to let go of 'dead projects'. The book includes case studies of two technology
transfer projects in Kenya are included.

Global Taiwan examines the impact of globalization on the industry and economy of Taiwan since the spectacular growth
of the 1990s. Drawing on hundreds of interviews with firms in Taiwan, China, the United States, Japan, Europe, and
other areas, the book analyzes the strengths and weaknesses of Taiwanese firms at a time when they face new
competition from powerful global leaders and new producers in China. The contributors cover topics of enormous
importance for Taiwan as well as the rest of the world, including transformations in the international economy,
technological advances that enabled modularization and fragmentation of the production system, contract manufacturers,
regionalization, and links with Chinese industry. The book addresses such questions as: Can Taiwanese companies be
maintained and expanded with the same corporate strategies and public policies as in the past? Can these strategies still
work for other countries? If changes are required, what resources can be mobilized in the public and private sectors? As
massive relocation of manufacturing and services moves plants and jobs to low-wage countries like China and India,
what will remain at home in societies like Taiwan?

Information and communication technologies are widely used to improve organizational efficiency and ensure effective
workflows. Technology and software systems provide the opportunity to improve productivity and efficiency when used
correctly; however, professionals continue to encounter challenges in a variety of settings. Improving Organizational
Effectiveness with Enterprise Information Systems analyzes the challenges and solutions associated with integrating new
technologies in organizations, including key topics in cloud computing, project management, and operational procedure
development and implementation. This publication is an essential reference source for senior managers, CIOs, ICT
professionals, project managers, researchers, academicians, and upper level students interested in the applications and
advances in ICTs and IS.

A practical guide to adopting an accurate risk analysis methodology The Failure of Risk Management provides effective
solutionstosignificantfaults in current risk analysis methods. Conventional approaches to managing risk lack accurate
guantitative analysis methods, yielding strategies that can actually make things worse. Many widely used methods have
no systems to measure performance, resulting in inaccurate selection and ineffective application of risk management
strategies. These fundamental flaws propagate unrealistic perceptions of risk in business, government, and the general
public. This book provides expert examination of essential areas of risk management, including risk assessment and
evaluation methods, risk mitigation strategies, common errors in quantitative models, and more. Guidance on topics such
as probability modelling and empirical inputs emphasizes the efficacy of appropriate risk methodology in practical
applications. Recognized as a leader in the field of risk management, author Douglas W. Hubbard combines science-
based analysis with real-world examples to present a detailed investigation of risk management practices. This revised
and updated second edition includes updated data sets and checklists, expanded coverage of innovative statistical
methods, and new cases of current risk management issues such as data breaches and natural disasters. Identify
deficiencies in your current risk management strategy and take appropriate corrective measures Adopt a calibrated
approach to risk analysis using up-to-date statistical tools Employ accurate quantitative risk analysis and modelling
methods Keep pace with new developments in the rapidly expanding risk analysis industry Risk analysis is a vital
component of government policy, public safety, banking and finance, and many other public and private institutions. The
Failure of Risk Management: Why It's Broken and How to Fix It is a valuable resource for business leaders, policy
makers, managers, consultants, and practitioners across industries.

Marketing in the Emerging Markets of Latin America provides a much needed analysis of business and marketing in Latin
America. The book highlights the diverse characteristics of the Latin American business and marketing environment and
the dynamic nature of regional and country markets. Addressing a broad variety of historical, political, economic, social,
cultural and legal issues, the book offers unique insights into the enormous opportunities and challenges the region
presents for implementing effective marketing strategies. The book is an extremely valuable resource for academics,
practitioners and anyone interested in doing business in or with Latin America.

"This book focuses on environment information scanning and organization-wide support for strategic intelligence. It also provides
practical guidance to organizations for developing effective approaches, mechanisms, and systems to scan, refine, and support
strategic information provision"--Provided by publisher.

This book provides an understanding of Business Continuity Management (BCM) implementation for local/international
construction operations, with a primary focus on Indonesian construction firms as an illustrative example. It reviews the whole
spectrum of work relating to organizational culture (OC) and the institutional framework (IF) as one of the key ways for companies
to evaluate and implement BCM in construction operations. Once readers have acquired a sound understanding of BCM, OC and
IF linkages in construction firms, the lessons learned can be extended to other companies. This is facilitated through a systematic
assessment framework presented in the book using a Knowledge Based Decision Support System (BCM-KBDSS), which allows
these companies to evaluate their current status quo with respect to BCM, OC and IF, and then make informed decisions on how
and to what extent BCM should be implemented in their operations. As such, the book offers a unique blend of theory and
practice, ensuring readers gain a far better understanding of BCM implementation in the construction industry.

One of the critical issues facing both the Chinese government and businesses operating in China is the lack of trained managers.

This book, with contributions by internationally-known scholars from a wide range of countries, examines the Chinese response to
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the challenges of management training and development. It considers the development of business schools in the PRC and the
impact of foreign partnerships on their operation. It summarizes the current trends in management training and development and
outlines the likely course of future developments. Overall, this book is a comprehensive account of management training and
development in China, and is an important resource in an area that has hitherto seen little substantive research.

This guide is an introduction to English language sources, in electronic and conventional print forms, dealing with Central and
Eastern European business issues. It gives evaluative descriptions and costs of all listed sources, and concentrates on recent
sources. Sources in respect of some of these countries can be difficult to locate, and the author provides guidance on how to go
about finding them.

This book sets out the innovative practices that have been introduced from other industries and shows how the construction
industry has learnt from these.
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