Acces PDF Journal For Entrepreneurs 6 X 9 108 Lined Pages Diary Notebook Journal

Journal For Entrepreneurs 6 X 9 108 Lined Pages Diary Notebook Journal
Front Cover Description Book Title : WOMEN MAKE BETTER ENTREPRENEURS 6" X 9" in size A green matte-finish
cover for an elegant, professional look and feel Back Cover Description Passions In Print Logo Interior Description 120
pages Lined white-color paper Journals Purpose Jot down notes about stocks and shares A trading or investment log
Gather research for future investments Daily, weekly or monthly notes of your financial journey. Track stocks and shares
that your interested in Household budgeting log Savings log Who Is This Journal For Investor Trader Entrepreneur Stock
Broker Financial sector Anyone with a love of money, saving and budgeting This journal is also available in 3 different
colours : Pink Blue Purple Also available as: Women Make Better Investors Women Make Better Traders Women Make
Better Stock Brokers To view other journals in collection click on Passions In Print Publishing at the top of page by title or
by Follow The Author under journal image. About The Author/Publisher Laura Gee is a postperson with over 22 years
loyal service with Royal Mail. She has always had an inner passion for all things entrepreneurial. Listening to books on
audible in her spare time has allowed her to gain a knowledge of investing in the stock market, sort out her finances and
to follow her dream of having her own brand. This brand is called Passions In Print and her logo can be seen on the back
cover of her journals. She has designed a selection of journals for both men and women in the financial/business sector
that she is passionate about and felt there was a lack of in the current market.
This volume addresses the current challenges for and future prospects of women’s entrepreneurship research, bringing
together a wealth of diverse insights with implications for research, education and practice alike. Presenting theoretical
and empirical research papers and case studies, the book not only offers a topical reference guide for entrepreneurship
researchers and educators, but also provides essential reading material for students interested in questions addressing
diverse aspects of the challenges to and future academic and practical prospects of women’s entrepreneurship.
A great journal for yourself or any entrepreneur who's name starts with the letter G.
'This highly original book focuses on human resource management issues in the context of entrepreneurial and small
firms, including original theoretical and empirical chapters. . . the book offers a unique insight into understanding the role
of HRM in developing sustainable entrepreneurship and entrepreneurial ventures as well as how HRM practices and
procedures can be used to help navigate, or indeed drive, the changing landscape in smaller and entrepreneurial firms. It
is a useful resource for many small firms, entrepreneurship and economic development researchers, and also for policymakers and post-graduate students interested in these areas. It provides a starting point to consider a variety of issues
with regard to HRM and, in this regard it is an interesting and useful Handbook.' – Qihai Huang, International Journal of
Entrepreneurial Behaviour & Research This invaluable reference tool has been designed in response to the growing
recognition that too little is known about the intersection between entrepreneurship and human resource management.
Paying particular attention to the 'people' side of venture emergence and development, it offers unique insights into the
role that human resource management (HRM) plays in small and entrepreneurial firms. A group of international scholars
contribute theoretical and empirical chapters on specific HRM issues in the context of entrepreneurial and smaller firms.
The Handbook offers a new understanding of the role of HRM in developing sustainable entrepreneurship and describes
how HRM practices and procedures can be used to help navigate and, indeed, drive the changing landscape in these
firms. Exploring the functional aspects and nature of managing HRM in new, small, growing, emerging and
entrepreneurial firms, this fascinating Handbook will not only be warmly welcomed by HRM students, researchers and
academics, but also by HR practitioners and managers.
This 6 x 9 Hustle Journal has 100 pages and plenty of room to keep your notes that will guide you to success. Organize
your end goals and the steps taken to meet them, and watch your dreams unfold as they're documented. Writing in a
journal daily can help with anxiety and depression, and this Hustle Journal can ge a great first start. The cover of this
journal shows a dot graph with an octagonal pattern and a title that reads "Hustle Journal for Entrepreneurs."
WOMEN MAKE BETTER ENTREPRENEURS: 6" X 9" 120-Page Journal For Women/Females With An Interest/Love For
Investing & Finance. This Journal Features: 120 Pages. 6" x 9" In Size. A Purple Cover Page. Lined White-Color Paper.
A Matte-Finish Cover For an Elegant, Professional Look and Feel. Perfect For Jotting Down Notes About Stocks/Shares
or Use as a Trading/Investment Log. Ideal Gift For Any Women/Female Into Trading & Investing & a Love For Finance &
All Things Money.
The new edition of this market-leading textbook provides a holistic introduction to the academic study of entrepreneurship
and offers practical guidance for prospective entrepreneurs. Adopting a life-cycle view of a business from start-up to
maturity, it explores the many stages and forms of entrepreneurship. With an international outlook and expert synthesis
of both theoretical foundations and lessons from real-life business practice, the book offers a complete course guide,
fostering entrepreneurial talent, thinking and skills. The author's engaging style and unrivalled expertise drawn from a
long-ranging career (as an academic, accountant and entrepreneur) make the book accessible and authoritative. This is
an ideal textbook for those studying Entrepreneurship or Small Business on undergraduate business or management
degree courses, as well as on MBA programmes. It will also appeal to those looking to launch their own businesses. New
to this Edition: - Updated international case studies from entrepreneurs and small businesses, ranging from Oman to
Australia - First-hand, detailed stories from real-life entrepreneurs in brand new video interviews integrated throughout
the text - Increased and integrated coverage of social and civic enterprise and hot topics such as effectuation and lean
entrepreneurship
This Ruled A5 Notebook Journal is made of high-quality laminate soft covering, so it can repel liquids and is such good
quality it will withstand and adventure. ? This notebook is perfect for School, College, University or Work. ? Making note
of you latest big ideas for social media networks and advertising campaigns. ?Remember to click the "LOOK INSIDE"
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feature above to inspect a sample page Technical dimension and Information ? Size: A5 6 X 9 Inches ? College Ruled ?
Paper: 90 GSM Acid Free White Paper ? Page Count: 100 Pages Remember to click our Author name to look at other
books we have on offer. If this book is something you are interested in the click the "BUY NOW" button to receive a highquality notebook that will serve you well. Take care. 1977 Publishing
This innovative book takes seriously the ordinary activities of entrepreneurship and maps out new pathways for scholars to
understand the nature, properties, and implications of studying practices for entrepreneurship studies. Entrepreneurship is neither
an art nor a science, but a bundle of practices, as Peter Drucker once observed. Curiously however, academic research on
entrepreneurship mostly abstracts away from practical activity. In contrast, Entrepreneurship As Practice takes ordinary activities
of entrepreneurship seriously by mapping out new pathways for scholars to consider the everyday practices through which
entrepreneurship occurs. Each chapter draws on contemporary theories of practice to illuminate the nature, properties, and
implications of studying the practices of entrepreneurship. The chapters in this book were originally published as a special issue of
the journal Entrepreneurship & Regional Development.
The Emerald Handbook of Women and Entrepreneurship in Developing Economies examines women's role in entrepreneurial
practices in a range of developing countries and applies unique strategic contextual frameworks to analyse, interpret and
understand individual processes, themes and issues.
Women Make Better Entrepreneurs6 X 9 Journal for Writing, Diary, Trading, Investing, Entrepreneur, Business, Notebook.
(Female Financial Themed Book in Green)
Our understanding of management in Asia has not kept pace with the demands of managers and students. The Handbook of
Asian Management provides in-depth critical reviews of central topics in strategy and organizational behavior research in Asian
contexts. Leading scholars take stock of what has been learned and give clear directions towards greater rigor and relevance for
research in this region.
Organizations, governments, and corporations are all concerned with distributing their goods and services to those who need them
most, consequently benefiting in the process. Only by carefully considering the interrelated nature of social systems can
organizations achieve the success they strive for. Economics: Concepts, Methodolgies, Tools, and Applications explores the
interactions between market agents and their impact on global prosperity. Incorporating both theoretical background and advanced
concepts in the discipline, this multi-volume reference is intended for policymakers, economists, business leaders, governmental
and non-governmental organizations, and students of economic theory.
Small and medium-sized enterprises (SMEs) dominate the market in terms of sheer number of organisations; yet, scholarly
resource materials to assist in honing skills and competencies have not kept pace. This well renowned textbook guides students
through the complexities of entrepreneurship from the unique perspective of marketing in SME contexts, providing a clear
grounding in the principles, practices, strategies, challenges, and opportunities faced by businesses today. SMEs now need to
step up to the terrain of mobile marketing and consumer-generated marketing and utilise social media marketing tools. Similarly,
the activities of various stakeholders in SME businesses like start-up accelerators, business incubators, and crowdfunding have
now gained more prominence in SME activities. This second edition advances grounds covered in the earlier edition and has been
fully updated to reflect this new, dynamic business landscape. Updates include: A consideration of social media imperatives on
SME marketing; Discussion of forms of capital formation and deployment for marketing effectiveness, including crowdfunding;
Updated international case studies drawn from diverse backgrounds; Hands-on practical explorations based on real-life tasks to
encourage deeper understanding. This book is perfect for students studying SMEs, Marketing and Enterprise at both advanced
undergraduate and postgraduate levels, as well as professionals looking to obtain the required knowledge to operate their
businesses in this increasingly complex and turbulent marketing environment.
The SAGE Handbook of Small Business and Entrepreneurship offers state-of-the-art chapters on all aspects of this rapidlyevolving discipline. Original contributions from the best international scholars map the development of Entrepreneurship as an
academic field, explore its key current debates and research methods, and also consider its future directions. Part One: The
People and the Entrepreneurial Processes Part Two: Entrepreneurship and Small Business Management and Organization Part
Three: Entrepreneurial Milieu Part Four: Researching Small Business Entrepreneurship This handbook will be the leading
reference book for Entrepreneurship academics and researchers, as well as those from other associated disciplines including
business and management, psychology, marketing, sociology and anthropology.
The fields of entrepreneurship, innovation and regional development are inextricably linked, with people, organisations, and the
environment or their location, forming the main building blocks in an integrated model of value creation. This second edition of a
key textbook draws on the diversity of approaches in these areas to produce a unified understanding of this important subject and
its sub-sets. The author connects theory and practice using references to academic studies as well as industry sources. The
importance of technology is highlighted throughout to demonstrate the value of new technology-based ventures and the role of
technology for innovation in both organisational and spatial contexts. The economic and social contexts of entrepreneurship are
covered in dedicated chapters offering an appreciation of multiple perspectives on key themes of growth and development.
Drawing on insights and concepts from a wide range of disciplines such as business, sociology, economics, geography and
management, this unique textbook introduces entrepreneurship to students from different backgrounds and varied interests. With a
range of new case studies and coverage of emerging themes such as smart cities, ecosystems, female entrepreneurship, and
social and human capital, this book provides an expert exposition of the elaborate empire of entrepreneurship.

This book draws attention to the classic, seminal articles in entrepreneurship that have made profound contributions to
the field’s emergence, development, and maturity. In each chapter, a classic is identified, ideas contained therein that
are still relevant to the field are discussed, and subsequently follow-up research that is being conducted based on these
ideas is highlighted, including possible areas of future research. Scholars will embrace this systematic effort to identify
and reveal the contribution of classic articles in entrepreneurship research and their impact on subsequent scholarship.
This authoritative edited volume examines the drivers of higher education in the Gulf region. It offers insightful analyses
and examines contemporary pedagogical, management, strategic, and relevant issues on quality education that confront
higher education institutions. Written by higher education specialists, curriculum developers, and policy makers from
diverse international backgrounds, the book analyses issues affecting the Gulf Cooperation Council (GCC) region, with a
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particular focus on Oman and Saudi Arabia. It is divided into regional and non-regional drivers and considers drivers as
potent enablers of a management system and educational structure at the intersection of quality education and quality
management in higher education. Chapters include discussion of organisational, management, and policy issues
including strategic innovation, internationalisation, quality assurance, and global rankings of higher education institutes.
The book includes discussion of the challenges posed by the COVID-19 pandemic on teaching and learning policies,
practices, and programmes. This book will serve as an essential reference for quality management in higher education
institutions in the Gulf, and will be highly relevant reading for academics, researchers, and students of higher education,
education management, and quality education in the Gulf region.
This lined notebook makes the perfect gift for the future CEO. It makes a great gift for entrepreneurs and side hustlers
who want to dream big. 6x9 inches 110 pages Lined White paper Matte-finished cover
Front Cover Description Book Title : WORLD'S GREATEST ENTREPRENEUR - KI$$ MY A$$ET$ 6" X 9" in size A grey
matte-finish cover for an elegant, professional look and feel Back Cover Description Passions In Print Logo Interior
Description 120 pages Lined white-color paper Journals Purpose Jot down notes about stocks and shares A trading or
investment log Gather research for future investments Daily, weekly or monthly notes of your financial journey. Track
stocks and shares that your interested in Household budgeting log Savings log Who Is This Journal For Investor Trader
Entrepreneur Stock Broker Financial sector Anyone with a love of money, saving and budgeting This journal is also
available in 3 different colours : Orange Blue Green Also available as: World's Greatest Trader World's Greatest Investor
World's Greatest Stock Broker To view other journals in collection click on Passions In Print Publishing at the top of page
by title or by Follow The Author under journal image. About The Author/Publisher Laura Gee is a postperson with over 22
years loyal service with Royal Mail. She has always had an inner passion for all things entrepreneurial. Listening to books
on audible in her spare time has allowed her to gain a knowledge of investing in the stock market, sort out her finances
and to follow her dream of having her own brand. This brand is called Passions In Print and her logo can be seen on the
back cover of her journals. She has designed a selection of journals for both men and women in the financial/business
sector that she is passionate about and felt there was a lack of in the current market.
Enterprising Africa explores the future opportunities, challenges, growth areas and key themes that will shape
entrepreneurship in the African continent over the next decade. Entrepreneurship can be the key to unlock resilient
growth, but only if it is driven by both socially productive and growth-oriented new businesses. The book considers
entrepreneurship as an enabler for socio-economic growth and development in Africa, especially in the context of youth
unemployment and increasing youth population for which the traditional, and indeed emerging, industrial sectors will not
be able to produce sufficient jobs to meet demand. Organised around three thematic parts, Part I covers the notion of
inclusive growth and the role that entrepreneurs can play supporting this. Part II considers the dynamic between
entrepreneurs and the environment since social, economic and environmental concerns need to build upon each other
rather than vie for recognition. Finally, Part III offers chapters exploring policy contexts and the wider institutional
ecosystems that need to be developed and enhanced to ensure a strong and vibrant environment for the future
entrepreneurs of Africa to thrive. Edited and authored by leading experts in the field, this fascinating text will be of interest
to academics as well as students of International, Transformational and Social Entrepreneurship, and International and
African Business.
The field of social entrepreneurship is attracting attention from multiple industries. Social entrepreneurs are responsible
for finding ways to creatively contribute to society by providing affordable products and services. Creating Business Value
and Competitive Advantage With Social Entrepreneurship is a useful scholarly resource that examines the broad topic of
social entrepreneurship by looking at relevant theoretical frameworks and fundamental terms. Focused on topics such as
creating business value, promoting social entrepreneurship, and enacting programs of social change, this book provides
the latest research and practical solutions concerning social entrepreneurship. The source proves valuable to
academicians, researchers, entrepreneurship practitioners, and individuals interested in learning more about social
entrepreneurship.
Are you looking for a motivational gift for an entrepreneur or a boss? This blank, lined notebook journal is an ideal gift for
a boss lady, boss man, entrepreneur and can be a gift any time of the year. 110 pages size:6 x 9 - nice compact size
professional looking matte cover quality white paper perfect for journaling, taking notes, writing, list making.
Contributing to academic discussions on entrepreneurship and gender in Africa, this book provides coverage of recent
trends and an exploration of the evolution of female entrepreneurship over time. This innovative new text, written from an
African woman’s perspective, fills a gap in the current literature on this topic and places important focus on the role of
female entrepreneurship in Africa’s development as a continent. Focussing on key issues such as social feminism and
the capability approach, the author addresses the possibility of a potential overlap between social entrepreneurship and
female entrepreneurship in Africa. Insightful accounts of women from countries such as South Africa, Namibia and
Ghana, along with theoretical research into the further development and advancement of female entrepreneurs, make
this book an important must-read for those interested in entrepreneurship and gender in Africa.
Sustainable entrepreneurship focuses on how the environment is embedded within business practices. This book examines
collaboration strategies and initiatives for sustainable entrepreneurs with a wide variety of partners, and demonstrates how they
can be used to increase overall performance and achieve global competitiveness. Based on the latest empirical evidence from
emerging economies, the book’s respective chapters address sustainability issues in connection with knowledge creation and
learning, outsourcing, and the roles of universities, consultants, and the public sector.
Though entrepreneurship has been studied for decades, in recent years, the study of “rural entrepreneurship” has emerged as an
upcoming subtopic of the area. With the growth and continual ease of utilizing digital technologies to support entrepreneurial
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activities, these technologies now provide unique opportunities for advancing rural entrepreneurship. Though prior research
focused on challenges for IT use in rural areas that specifically investigated investment and management issues, it is important to
study all challenges and opportunities involved in this developing area of research. Rural Entrepreneurship and Innovation in the
Digital Era is a pivotal reference source that provides vital research on the utilization of digital technologies in rural business
ventures. Unlike other references, this book studies the conceptualization process of rural entrepreneurship and innovation with
the intention of providing guidelines and support for entrepreneurs. While highlighting topics such as microfinancing, risk
management, and rural development, this publication explores innovative practices as well as the methods of IT investment and
management. This book is ideally designed for business professionals, entrepreneurs, business researchers, academics, and
business students.
This 6 x 9 Hustle Journal has 100 pages and plenty of room to keep your notes that will guide you to success. Organize your end
goals and the steps taken to meet them, and watch your dreams unfold as they're documented. Writing in a journal daily can help
with anxiety and depression, and this Hustle Journal can be a great first start. The cover of this journal shows a variety of people
designs and a title that reads "Hustle Journal for Entrepreneurs."
Talent has become the most important resource for organizations across a wide range of sectors throughout the world including
business, non-profit, and government. These organizations are now engaged in an increasingly fierce competition to acquire the
best talent as they seek to gain the upper hand in today’s fast changing environment. By combining the body of knowledge on
entrepreneurship and talent management from a global perspective, this book provides a synthesized understanding of
entrepreneurial mobility and talent management in the entrepreneurship and innovation ecosystem. The expert contributors
combine empirical evidence and case studies to provide a nuanced understanding of global talent management from an
international comparative perspective. The topics discussed include China’s return migration and its impact on Chinese
development, local engagement and transformation of Chinese communities in England, and reverse migration from the US to
China. Furthermore, from a comparative perspective, contributors examine global talent and entrepreneurial mobility in the
contexts of Silicon Valley, European university spin-off practices and entrepreneurial ecosystems in France, Italy, and South
Korea, respectively. Scholars and students in entrepreneurship and talent management will find the scope for future research
useful in their work. Entrepreneurs, managers, and policymakers will benefit from the examination of global perspectives and
different national contexts.
Volume Five of Business and Society 360 focuses on research from leading scholars in this discipline contribute to a 360-degree
evaluation of theory, including cross-discipline research, empirical explorations, cross-cultural studies, literature critiques, and
meta-analysis projects.
This reference book is an IGI Global Core Reference for 2019 as it provides trending research on family businesses. With the
recent boom in entrepreneurship and the maker market, this publication will provide the timeliest research outlining how family
businesses can enhance their business practices to ensure sustainability. The Handbook of Research on Entrepreneurial
Leadership and Competitive Strategy in Family Business is a collection of innovative research on business and leadership
strategies that can be applied to family firms in order to boost efficiency, competitiveness, and optimal use of resource allocation to
compete internationally. While highlighting topics including global leadership, knowledge creation, and market performance, this
book is ideally designed for business managers, management professionals, executives, researchers, academicians, and students
seeking current research on the entrepreneurship role of family businesses in the modern economic age.
The aim of this volume is to explore entrepreneurship and business from the perspective of Islamic principles, which are usually
based on collaboration, teamwork, generosity and altruism. The contributions deal with the confluence of Islamic Principles with
entrepreneurial and business ownership characteristics; resource use by entrepreneurs; means of entrepreneurial success, and
ethics and social responsibility.
" ENTREPRENEUR BLACK LIST " is a blank lined notebook can be used for any subject belongs to that term.- Dimensions: 6" x
9" - Page count: 60 Sheets (120 pages) - Cover: Matte

A great journal for yourself or any entrepreneur who's name starts with a letter E.
The development of entrepreneurial abilities in people with dyslexia is a subject of great interest. It has gained increasing
importance in economically difficult times because of its potential for the development of new business opportunities. This
book brings together contributions from researchers, educators, and entrepreneurs with dyslexia, investigating this
subject from many perspectives. Is there something different in the profile of a person with dyslexia that supports the
development of entrepreneurship? This book aims to draw out key themes which can be used in education to motivate,
mentor, and create the business leaders of tomorrow. It offers a fundamental text for this area of study with a
comprehensive, international examination of its topic. It includes views by new and established international writers and
researchers, providing up-to-date perspectives on entrepreneurship, dyslexia, and education. It is accessible to read, to
understand, and to learn from, and is suitable for recommended reading for graduate and postgraduate students. The
diverse views and perspectives demonstrated in this book make it as relevant as possible for a wide group of readers. It
informs study in the fields of business and dyslexia, and will be of interest to educators, researchers, and to anyone
interested in the overlap of entrepreneurship and dyslexia.
ICT has had a huge impact on businesses and organizations in general, with new business models, new marketing
channels, and new markets being reached using these technologies. ICT can promote new strategies and enhancers to
optimize various aspects of business, but this technology also provides important tools that can empower social
entrepreneurship initiatives to develop, fund, and implement new and innovative solutions to social, cultural, and
environmental problems. With the upheaval caused by the COVID-19 pandemic and its subsequent impact on the
economy, the methods and tools used within this field will be forever impacted. ICTs and the digital economy are huge
trends that will affect organizations in several dimensions, such as how to communicate and improve performance. Thus,
new perspectives and research are needed to identify the trends emerging in these fields. The Handbook of Research on
Entrepreneurship, Innovation, Sustainability, and ICTs in the Post-COVID-19 Era broadens the exploitation of
entrepreneurship, innovation, and ICTs in a global approach to draw attention to multidisciplinary perspectives of these
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contexts and their influence in modern organizations. In addition, the book explores and discusses, through innovative
studies, case studies, systematic literature reviews, and reports, the key developments in digital entrepreneurship,
circular economy and digitalization, digital business models, digital market and internationalization, digital economy,
trends and challenges for organizations, digital entrepreneurial ecosystems, IS/ICT in organizations, social aspects of
information systems, and more. This book is ideally intended for business managers, industry professionals,
entrepreneurs, practitioners, stakeholders, researchers, academicians, and students looking for how business and
organizations are going to shift and advance in the post-COVID-19 era.
This book focuses on the nature and role of entrepreneurship in modern developed and emerging economies and
societies, its relation to governments and universities, and its role in the often-forgotten informal economy. The aim is to
position entrepreneurship in the post-crisis context and explore how its relation to universities and governments
contributes to explain the countries’ and territories’ growth performance and resilience or vulnerability to the crisis. The
accent is particularly on processes and patterns at local level and in small and medium-sized enterprises in local
economic systems and districts, local systems of innovation, and the types and configurations of innovation these give
origin to. With globalization, entrepreneurship has become fundamental for the competitiveness of territories and
countries, for policy management and for development. The local dimension is fundamental because of agglomeration
economies and effects, the advantages of proximity and the nature of knowledge and information. Furthermore, territories
carry to the centre-stage tacit knowledge, localized social capital, embeddedness and interpersonal relations as
fundamental components of endogenous socio-economic development and of the competitiveness of territories. When
local systems are connected in a horizontal network, they contribute to the strength of national and international systems.
To play a constructive role from this perspective, entrepreneurship must avoid local entrenchment and support the local
economy to upgrade and be competitive. To do this, the entrepreneurs’ interaction and alliance with universities and
governments is a must for those countries and localities wanting to emerge. This requires that enterprises, universities
and governments create synergies and spillovers to their mutual advantage.
China has grown to become the world’s second largest economy in merely three decades and entrepreneurship has
been identified as a key driver of China’s fast growth. Since the mid-2000s, the country has transitioned from a
predominance of necessity-based entrepreneurship to that of an opportunity-based entrepreneurship. The China Surveys
of Global Entrepreneurship Monitor in the last fifteen years consistently indicate the country’s high rate of
entrepreneurship. Furthermore, more Chinese entrepreneurs have started setting their sights on business
internationalisation. Against this backdrop of a thriving entrepreneurial economy, institutions and business environment
are, however, not often viewed as "friendly" to private entrepreneurs and businesses. The "re-emergence" of
entrepreneurship suggests a history of struggle to overcome opposition and obstruction, to survive and grow, including
"rule ambiguities", rent-seeking, subsidies, and institutional constraints, such as industrial barriers, difficulties in getting
access to critical resources, and weak property rights. China has also been experiencing economic slowdown, increase
in inequality and worsening environmental problems since the turn of the century, clearly indicating that the rapid
development of entrepreneurship in China presents a lot of puzzling questions. Entrepreneurship in China attempts to
deal with these unanswered queries as well as provide an insightful and updated understanding of entrepreneurship
development in China. The chapters in this book were originally published as a special issue of the journal,
Entrepreneurship & Regional Development.
Innovation stimulates and facilitates entrepreneurship because the highest levels of entrepreneurship are to be found in
societies with the highest value creation and digital dividends. The higher levels of consumption, employment, and cost
reduction generated by the implementation of digital technologies motivates entrepreneurs to expand their activity and
promotes the emergence of new entrepreneurs. Positive outcomes can be generated by the implementation of innovation
leaders to higher competition and new markets, incentivizing entrepreneurs to introduce new innovations to react to these
higher levels of competition, which are accompanied by their corresponding value creation. Analyzing the Relationship
Between Innovation, Value Creation, and Entrepreneurship is a pivotal reference source that analyzes the theoretical and
empirical aspects of innovation as a factor that enhances value creation and the role of entrepreneurship. While
highlighting topics such as data management, social enterprise, and digital marketing, this publication explores enhanced
economic growth and the methods of higher levels of consumption in society. This book is ideally designed for corporate
managers, business executives, academicians, students, and researchers seeking current research on interrelationships
between financial variables, strategies to apply them at the micro- and macro-level, and a consideration of the fiscal
effects once implemented.
The success, longevity, and survival of SMEs are deeply linked to the effectiveness of individual decision-making
processes, and established firms need to develop an entrepreneurial and innovative decision-making processes to
maintain competitive advantages in a continuously changing and increasingly turbulent environment.
Entrepreneurship has significant impacts on a nation’s economic infrastructure. Discovering new ways to promote
entrepreneurial growth within undervalued communities can help ensure financial growth, as well as provide a boost to
the current economy. Evolving Entrepreneurial Strategies for Self-Sustainability in Vulnerable American Communities is
an essential scholarly resource that identifies initiatives for entrepreneurs in underdeveloped areas to utilize. Featuring
pertinent topics that include poverty reduction, informal investment, and social entrepreneurship, this reference
publication is ideal for academicians, students, entrepreneurs, business owners, and researchers that are seeking
innovative strategies to boost the economy and provide more jobs across the nation.
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