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International Business Paper Topics
In this brand new textbook, Peter J. Buckley, Peter Enderwick, and Adam R.
Cross bring a wealth of experience and a truly global approach to the study of
international business. A thorough grounding in economic and international
business theory is complemented by examples and extended cases from six
continents. The Global Factory framework, developed by Peter J. Buckley, is
used throughout the book to form an overarching, coherent and accessible model
for understanding how businesses operate globally. The framework brings
together economics and other perspectives, including social anthropology,
political economy, and management, to explain how international businesses
integrate to produce goods and services, and places international business
theories firmly in their global context. An international range of examples and
extended cases link theory to management practices throughout, preparing
students for the challenges faced in the real world of business. Engaging
examples include internationally-recognised multi-national enterprises such as
Apple, Airbnb, and Uber, as well as companies from emerging markets such as
Laos, Brazil, and Ethiopia. Opening cases discuss real challenges confronted by
international businesses and invite students to devise their own solutions.
Closing cases and IB Insights allow students to engage and reflect on
international business practices at real, global companies. Additional learning
features include Topics for Debate, which encourage students to view
international business through a critical lens, and Research Insights, which
provide commentary on seminal international business research, and introduce
students to key scholarship. The accompanying online resources provide
superior ready-to-use support for both students and lecturers: For students: Links
to seminal articles as highlighted in the Research Insights feature, with
commentary encouraging students to critique them Internet activities to develop
skills in research, data collection, and analysis Web links to sources of data
accompanied by a brief critical commentary and user guide Multiple-choice
questions with instant feedback IB decision-aids For lecturers: Additional shorter
and longer case studies with exemplar answers Links to video clips including a
short paragraph of critical commentary Comprehensive customisable PowerPoint
slides Test bank Tutorial activities Suggested assignment and discussion
questions Instructor's manual including guidance from the authors on the case
study questions, IB challenges, and Topics for Debate features
The SAGE Handbook of Qualitative Business and Management Research
Methods provides a state-of–the-art overview of qualitative research methods in
the business and management field. The Handbook celebrates the diversity of
the field by drawing from a wide range of traditions and by bringing together a
number of leading international researchers engaged in studying a variety of
topics through multiple qualitative methods. The chapters address the
philosophical underpinnings of particular approaches to research, contemporary
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illustrations, references, and practical guidelines for their use. The two volumes
therefore provide a useful resource for Ph.D. students and early career
researchers interested in developing and expanding their knowledge and practice
of qualitative research. In covering established and emerging methods, it also
provides an invaluable source of information for faculty teaching qualitative
research methods. The contents of the Handbook are arranged into two volumes
covering seven key themes: Volume One: History and Tradition Part One:
Influential Traditions: underpinning qualitative research: positivism, interpretivism,
pragmatism, constructionism, critical, poststructuralism, hermeneutics,
postcolonialism, critical realism, mixed methods, grounded theory, feminist and
indigenous approaches. Part Two: Research Designs: ethnography, field
research, action research, case studies, process and practice methodologies.
Part Three: The Researcher: positionality, reflexivity, ethics, gender and
intersectionality, writing from the body, and achieving critical distance. Part Four:
Challenges: research design, access and departure, choosing participants,
research across boundaries, writing for different audiences, ethics in international
research, digital ethics, and publishing qualitative research. Volume Two:
Methods and Challenges Part One: Contemporary methods: interviews, archival
analysis, autoethnography, rhetoric, historical, stories and narratives, discourse
analysis, group methods, sociomateriality, fiction, metaphors, dramaturgy, diary,
shadowing and thematic analysis. Part Two: Visual methods: photographs,
drawing, video, web images, semiotics and symbols, collages, documentaries.
Part Three: Methodological developments: aesthetics and smell, fuzzy set
comparative analysis, sewing quilts, netnography, ethnomusicality, software,
ANTI-history, emotion, and pattern matching.
The AIB Fellows Group includes top researchers, educators, and administrators
in the IB field. This book covers the growth of several functional areas
(marketing, advertising, and finance). It reviews problems of methodological rigor
in IB research. It also traces the history and evolution of IB studies.
This book constitutes the refereed proceedings of the International RuleML
Symposium on Rule Interchange and Applications, RuleML 2010, held in
Washington, DC, USA, in October 2010 - collocated with the 13th International
Business Rules Forum Conference 2010. The 14 revised full papers and 7
revised short papers presented together with the abstracts of 3 keynote lectures
were carefully reviewed and selected from 42 submissions. The accepted papers
address a wide range of rule topics, including traditional topics, such as rules and
uncertainty, rule-based event processing and reaction rules, rules and
inferencing, rule transformation and extraction, rules, semantic technology, and
cross-industry standards, rules and norms, rule-based distributed/multi-agent
systems, and miscellaneous rule topics.
Teaching International Business: Ethics and Corporate Social Responsibility is a
collection of academic writings on the issues and challenges of incorporating
ethics and corporate social responsibility concerns into international business
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education. You will find frameworks and approaches detailing various
pedagogical issues presented here.
Asian Inward and Outward FDI brings together both works from researchers in
international business and economic geography. The book is aimed for both
scholars with interest in macro and micro economic impact of new flows of FDI.
Being the premier forum for the presentation of new advances and research
results in the fields of Industrial Engineering, IEEM 2014 aims to provide a highlevel international forum for experts, scholars and entrepreneurs at home and
abroad to present the recent advances, new techniques and applications face
and face, to promote discussion and interaction among academics, researchers
and professionals to promote the developments and applications of the related
theories and technologies in universities and enterprises and to establish
business or research relations to find global partners for future collaboration in
the field of Industrial Engineering. All the goals of the international conference are
to fulfill the mission of the series conference which is to review, exchange,
summarize and promote the latest achievements in the field of industrial
engineering and engineering management over the past year and to propose
prospects and vision for the further development.
THE ACADEMY OF INTERNATIONAL BUSINESS (UK and Ireland Chapter)
published in association with the UK and Ireland Chapter of the Academy of
International Business International Business: New Challenges, New Forms, New
perspectives. This book provides in-depth and new knowledge about some of the
most recent challenges for international businesses such as corporate social
responsibility, the phenomenon of outward foreign direct investment from China,
and the international growth of smaller firms, including international new
ventures. This volume also reflects on new perspectives in international business
by presenting the experience of successful business experts in the field in
managing large international projects, the issues they face and the strategies
they use to tackle them.
As globalization explodes, so has international business scholarship. This second
edition of the Oxford Handbook of International Business synthesises all the
relevant literature of the last 40 years in 28 original chapters by the world's most
distinguished scholars. Reflecting the changes and development in the field since
the first edition this new edition has a changed structure, all the chapters have
been updated to take account of the latest scholarship, and five new chapters
freshly written. The Handbook is divided into six major sections, providing
comprehensive coverage of the following areas: · History and Theory of the
Multinational Enterprise · The Political and Regulatory Environment · Strategy
and International Management · Managing the MNE · Area Studies ·
Methodological Issues These state of the art literature reviews will be invaluable
references for students in business schools, social sciences, law, and area
studies.
This edited volume explores how the rapid development of business model
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innovation changes innovation management at an international level. It discusses
the next phases in its development, and the impact that this could have on the
field. The authors identify and examine recent trends which have the potential to
disrupt the traditional way of managing innovation, notably in terms of creativity,
product development, and process change. In line with the constant globalization
of innovation, the second volume of Revolution of Innovation Management offers
a variety of international perspective on these topics with illustrations and
analysis coming from Asia, America, and Europe.
In this versatile and engaging textbook the authors integrate diverse, global
examples with coverage of all key topics to produce the most practical and multiperspective international business environment textbook. Students are supported
in their learning with chapter summaries, diagrams, and a comprehensive
glossary, but also challenged by counterpoint boxes, learning tasks, and review
questions in every chapter, encouraging critical thinking and research skills. Even
with its comprehensive breadth of coverage, The International Business
Environment remains concise and accessible through use of the PESTLE
framework to steer its analysis. Now in its fourth edition, this book is the ideal
companion to any international business environment course.New to this
EditionAn extensive refresh of case studies across the book ensures that the
most contemporary developments in global businesses are available for
exploration and analysis. These include the exploits of companies like Google,
Netflix, Uber, and Apple, as well as international developments such as Brexit,
the Trump presidency, China's One Belt One Road project, and Saudi Arabian
women's rights.New contributors join the author team to offer their relevant
expertise on the different contexts of the international business
environment.Figures, tables, and statistics have been updated throughout to give
the latest picture and provide the most up-to-date analysis.This title is available
as an eBook. Please contact your Sales and Learning Resource Consultant for
more information.
International BusinessAn Emerging VisionUniv of South Carolina Press
This Handbook presents a comprehensive and contemporary compendium of the
field of cross-cultural management (CCM). In recognition of current trends
regarding migration, political ethnocentrisms and increasing nationalism, the
chapters in this volume not only cover the traditional domains of CCM such as
expatriation, global (virtual) teamwork and leadership, but also examine emerging
topics such as bi/multi-culturalism, migration, religion and more, all considered
from a global perspective. The result is a Handbook that acknowledges and
builds on a variety of research traditions (from mainstream to critical), updates
existing knowledge in relation to current challenges, and sets the direction for
future research and developments, making this an invaluable resource for
researchers in the field, and across related areas of international business,
management, and intercultural relations. Part 1: Multiple Research Paradigms for
the Study of Culture Part 2: Research Methods in Cross-Cultural Management
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Part 3: Cross-Cultural Management and Intersecting Fields of Study Part 4:
Individuals and Teams in Cross-Cultural Management Part 5: Global mobility and
Cross-Cultural Management Part 6: Developing Intercultural Competence
'This work is recommended for corporate libraries whose companies are involved
in international business, and for academic libraries affiliated with colleges of
business.' - Kay M. Stebbins, Choice This project is distinctive in that it really is a
'Who's Who' rather than a directory of all scholars engaged in international
business education and research.
Features essays in marketing and international business. This book illustrates
how individual research streams, whose foundations were established during the
doctoral program, took off and became primary areas of specialization for
individual alumni.
This handbook, which serves as a follow-up text to The Palgrave Handbook of
Experiential Learning In International Business, reviews theoretical and empirical
approaches of experiential learning pedagogy, and its role in increasing the
effectiveness in teaching and learning of international business, and also, in the
incorporation of international business-related concepts and competences in
business and non-business programs. This edition offers a broader and updated
perspective on experiential learning pedagogy for international business and
management, and beyond. The first part provides an updated overview of the
theories of experiential learning and effectiveness of teaching and learning in
international business through the use of experiential learning projects. Part two
provides a collection of specific applications of experiential learning in
International Business and related fields. This handbook is a one-stop source for
international managers, business educators, and trainers seeking to either select
and use an existing experiential learning project or develop new projects and
exercises of this kind.
?????????
?This volume includes the full proceedings from the 1999 Academy of Marketing
Science (AMS) Annual Conference held in Coral Gables, Florida. The research
and presentations contained in this volume cover many aspects of marketing
science including marketing strategy, consumer behaviour, international
marketing, advertising, marketing education, among others. Founded in 1971, the
Academy of Marketing Science is an international organization dedicated to
promoting timely explorations of phenomena related to the science of marketing
in theory, research, and practice. Among its services to members and the
community at large, the Academy offers conferences, congresses and symposia
that attract delegates from around the world. Presentations from these events are
published in this Proceedings series, which offers a comprehensive archive of
volumes reflecting the evolution of the field. Volumes deliver cutting-edge
research and insights, complimenting the Academy’s flagship journals, the
Journal of the Academy of Marketing Science (JAMS) and AMS Review.
Volumes are edited by leading scholars and practitioners across a wide range of
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subject areas in marketing science.?
In this final collection of his essays, John Dunning looks back on more than 40
years of research in International Business (IB), whilst at the same time
considering possibilities for the future
With stagnated demand in many home economies, the need to internationalize
and exploit foreign market opportunities has never been more paramount for
businesses to succeed at a global level. However, this process raises a number
of questions, such as: can firms use their knowledge of one market in the next?
Can firms pursue internationalization on several fronts at the same time? How
should firms handle cultural and institutional differences between markets? This
textbook provides students with the core research in international business and
strategy, including organization, efficiency, external relationships and the
challenges found in an increasingly multicultural world. Each part begins with a
presentation of the issues and controversies faced in that particular area,
followed by a synthesis of the research which provides avenues for future
research. To facilitate and encourage further debate and learning, each part also
includes at least one original case study. Compiled by two of the World's leading
scholars of international business, and supplemented with critical commentaries
and a range of integrative case studies, this comprehensive textbook provides
advanced students of international business and strategy with a resource that will
be invaluable in their studies and beyond.
Exploring the issue of how educational staff can balance successfully their
research and teaching activities, this volume argues that the entire system
governing the relationship amongst research, teaching and learning should be
dismantled and rebuilt, focusing on symbiosis rather than conflict.
A defining work in the burgeoning discipline of international business.
?Founded in 1971, the Academy of Marketing Science is an international organization
dedicated to promoting timely explorations of phenomena related to the science of marketing in
theory, research, and practice. Among its services to members and the community at large, the
Academy offers conferences, congresses and symposia that attract delegates from around the
world. Presentations from these events are published in this Proceedings series, which offers a
comprehensive archive of volumes reflecting the evolution of the field. Volumes deliver cuttingedge research and insights, complimenting the Academy’s flagship journals, the Journal of the
Academy of Marketing Science (JAMS) and AMS Review. Volumes are edited by leading
scholars and practitioners across a wide range of subject areas in marketing science. This
volume includes the full proceedings from the 2009 Academy of Marketing Science (AMS)
Annual Conference held in Baltimore, Maryland.?
MCDM 2009, the 20th International Conference on Multiple-Criteria Decision M- ing, emerged
as a global forum dedicated to the sharing of original research results and practical
development experiences among researchers and application developers from different
multiple-criteria decision making-related areas such as multiple-criteria decision aiding,
multiple criteria classification, ranking, and sorting, multiple obj- tive continuous and
combinatorial optimization, multiple objective metaheuristics, multiple-criteria decision making
and preference modeling, and fuzzy multiple-criteria decision making. The theme for MCDM
2009 was “New State of MCDM in the 21st Century.” The conference seeks solutions to
challenging problems facing the development of multiple-criteria decision making, and shapes
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future directions of research by prom- ing high-quality, novel and daring research findings. With
the MCDM conference, these new challenges and tools can easily be shared with the multiplecriteria decision making community. The workshop program included nine workshops which
focused on different topics in new research challenges and initiatives of MCDM. We received
more than 350 submissions for all the workshops, out of which 121 were accepted. This
includes 72 regular papers and 49 short papers. We would like to thank all workshop
organizers and the Program Committee for the excellent work in maintaining the conference’s
standing for high-quality papers.
The Facts On File Guide to Research is a comprehensive guide to doing thorough and
accurate research. It includes a detailed listing of available resources and explains general
research methods and proper citation of sources. An invaluable reference, this book helps
researchers make use of the many new resources available today. Divided into four sections,
this easy-to-use guide helps students and general readers prepare for research papers and
class studies. Step-by-step guides, detailed explanations, and valuable appendixes covering
style guides, such as APA. MLA, and The Chicago Manual of Style, combine to create an
incredibly authoritative accessible reference.
Each number is the catalogue of a specific school or college of the University.
The best Business Web sites at your fingertips—24/7! The Core Business Web: A Guide to Key
Information Resources is an essential resource that saves you from spending hours searching
through thousands of Web sites for the business information you need. A distinguished panel
of authors, all active in business librarianship, explores Web sites in their subject areas,
selecting the very best from 25 functional areas of business. Each site was chosen based on
the timeliness, relevance and reliability of its content, the site's ease of navigation and use, and
the authority of the site's author or publisher. The rapid growth of the Internet has resulted in
an ever-increasing number of Web sites offering potentially useful business information. The
Core Business Web identifies, evaluates, and summarizes the most significant sites, including
gateways or portals, directories, and meta-sites, to organize online resources into easy-tofollow links that allow you to access information quickly. Sites are categorized and listed for 25
areas of business, including: banking—commercial banking, regulators, trade associations,
international links business law—statutes, regulations, decisions, antitrust, corporations,
international transactions, labor and employment, tax and taxation, uniform commercial code
career information and salary surveys—labor statistics, job hunters, career planning ecommerce—e-business news, statistics, “how-to” sites, technology sites, business-to-business
sites finance and investments—market analysis and commentary, market news, stock
screeners, brokers hospitality and tourism—lodging and gaming, restaurant and foodservice
small business and entrepreneurship—startup information, counseling, funding and venture
capital, and sites for women and minority-owned businesses, and much more! The Core
Business Web is an invaluable resource for saving valuable time that's intended for information
professionals but can be used by anyone seeking business information online.
This book describes lessons learned from the implementation of research based learning at
Maastricht University. Well-known for its problem based learning (PBL) educational model,
Maastricht University implemented research-based learning (RBL) as a new educational
concept in addition to PBL, around 2009. The model has taken the shape of an excellence
programme offering third-year bachelor students an opportunity to conduct academic research
together with academic staff. The introduction of the research-based learning concept into the
programmes of all Maastricht University’s faculties has resulted in a range of RBL models that
vary to fit the various disciplines and programmes offered by the faculties. The book first
presents theoretical models and a description of the concepts of research-based learning and
undergraduate research (UGR). Next, by means of case studies, it describes the formulas
developed to suit the various programmes, the challenges encountered, the initial reservations
Page 7/9

Download Ebook International Business Paper Topics
on the part of the staff, the limitations caused by regulations and demands of the curricula, as
well as the successes and results of the excellence programme. The disciplines described in
the case studies include psychology and neuroscience, knowledge engineering, social and
cultural sciences, law, and business and economics.
The Handbook of Experiential Learning In International Business is a one-stop source for
international managers, business educators and trainers who seek to either select and use an
existing experiential learning project, or develop new projects and exercises of this kind.
Teaching Legal Research and Providing Access to Electronic Resources is an essential
guidebook to teaching lawyers and legal researchers how to find the information they need.
Law librarians and reference librarians will welcome its timely, effective, and innovative
techniques for facilitating their patrons’legal research. According to the MacCrate Report, legal
research is one of the ten essential skills for practicing law, and educating users in research
skills is a crucial part of the law librarian’s job. Teaching Legal Research and Providing Access
to Electronic Resources provides you with techniques for training your patrons in effective
search strategies. This comprehensive volume will help you offer much more than a list of
information on where the data is located. This helpful volume covers the full range of both
users and resources, from helping first-year law students find cases in print to helping
attorneys learn to use new Web sites and search engines. Its range includes academic,
company, and public law libraries. Teaching Legal Research and Providing Access to
Electronic Resources discusses formal ways to teach the skills of research, such as scheduled
workshops, one-on-one tutorials, for-credit courses in law schools, and CLE-credit courses in
law firms. In addition, it offers hints for seizing the teaching moment when a patron needs help
doing research. Teaching Legal Research and Providing Access to Electronic Resources
presents practical advice for all aspects of patron education, including: the rival merits of
process-oriented versus results-oriented learning strategies; coordinating library education
programs with courses in legal writing; teaching foreign and international legal research; using
learning style theory for more effective classes; helping patrons overcome computer anxiety;
lower-cost alternatives to Lexis-Nexis and Westlaw; using technology to deliver reference
services.
If today's business schools are to fulfill their obligation to produce the managers of the future,
academic training has to include environmental awareness. This book provides a better
understanding of the dramatic implications that environmental concerns are having on the
practice of business and on the teaching of business practices. It creates and enhances
environmental awareness, fostering creative thinking in a manner consistent with the
objectives of business schools. Environmental Issues in the Curricula of International Business
discusses the necessity and criticality of environmental awareness to business practices in the
1990s and beyond, drawing a link between this information and its application to business
curricula. Chapters discuss the many implications of the Green movement and increased
environmental concerns on international business and how this affects the obligations of
business educators. Additional chapters focus on environmental ethics and responsibilities.
Some specific topics covered include: the effects of the green challenge to business schools in
the light of the environmental needs of business organizations the impact of an ecological
approach to the development of a sustainable economy a description of six potential avenues
for academic business involvement in environmental business teaching, research, and service
curriculum development incorporating the theme of environmental ethics in international
business education a contrasting look at two models for including environmental ethics in the
international business curricula This groundbreaking book emphasizes the responsibilities of
educators and researchers for the inclusion of environmental consciousness in the present
curriculum in business schools. Marketing and management academics, professionals
specializing in the environment and ethics, and business school deans and university
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presidents will find this book a vital tool for incorporating environmental concerns into their
curricula.
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