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This book focuses on the practical, day-to-day requirements of working with SAP
ERP Financials (SAP FI). It guides you through the various Financial Accounting
functions step-by-step: documents, account reports, special postings, automatic
procedures, accounts receivable accounting, accounts payable accounting,
general ledger accounting, closing operations, and asset accounting. Numerous
tips and tricks designed to help maximize your daily work are included
throughout. For all users of all SAP releases from SAP R/3 4.6 to SAP ERP 6.0.
1. Comprehensive coverage of SAP FI Learn how to make the best use of SAP
FI in your daily work with comprehensive coverage of SAP General Ledger and
more. 2. Tips and tricks for daily work Maximize your time with numerous tips and
tricks designed to help you get the most out of the most common tasks, features
and programs. 3. Step-by-step walkthroughs Master even the most complex
functions in SAP FI using step-by-step walkthroughs enhanced with screenshots
and sample scenarios. 4. Up-to-date for SAP ERP 6.0 Understand the new
features in SAP FI and SAP Financial Supply Chain Management (FSCM). 5.
Helpful additional resources Find answers quickly in the appendices, which
include menu paths, a full glossary, and a complete index. Highlights: General
Ledger Accounting Accounts Receivable Accounting Accounts Payable
Accounting Asset Accounting Bank Accounting Closing Operations Overview of
the Innovations in SAP FI 6.0
This book guides B2B leaders along a step by step path to uncommon growth
through three transformative shifts: The Digital Selling Shift to digital demand
generation, The Digital Customer Experience Makeover to digital customer
engagement, The Digital Proposition Pivot to data-powered, digital solutions. The
Definitive Guide is informed by the work of Fred Geyer at Prophet, a leading
digital transformation consultancy, and Joerg Niessing at INSEAD, a global
standard-bearer for business education. Rich case studies from Maersk,
Michelin, Adobe, and Air Liquide with best practices from IBM, Salesforce.com,
Thyssenkrupp, and scores of leading B2B companies illustrate how putting
customers at the heart of digital transformation drives uncommon growth. Fred
and Joerg map the route from customer insight to in-market implementation for
each transformational shift in four steps: Where to Play - Identify top customer
growth opportunities, How to Win - Build the strategy to win customer preference,
What to Do - Effectively deliver the strategy, Who is Needed - Assemble the team
to make it happen. The two biggest barriers to successful digital transformation,
effectively using customer data and enabling employees, are addressed by
outlining a clear path to navigate forward based on best practices from other
leading companies. The guide has won rave reviews from B2B leaders: "This
book illuminates the secret sauce of digital transformation in the B2B space" –
David Aaker, renowned brand strategist and bestselling author. "A thoughtprovoking exploration of three crucial transformational shifts for B2B companies"
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– Vincent Clerc, CEO, Maersk Ocean & Logistics "This is a great guide to
applying best practices to the formidable challenge of digital transformation in
complex markets and supply chains." – Dr. Lars Brzoska, Chairman of the Board
of Management, Jungheinrich AG. "By providing case examples and step by step
assistance in determining where to play, how to win, what to do and who to win,
this book fulfilled my need for inspiring and pragmatic transformation guidance" –
Lindy Hood, Chief Customer Experience Officer, Zurich Financial North America
Essential Guide to Marketing Planning takes you step-by-step through the
planning process. Packed with real-life examples, up-to-date marketing ideas and
a detailed sample plan, Marian Burk Wood's friendly no-nonsense approach
gives you exactly what you need to succeed. It offers you practical guidance in
how to research, prepare and present a great marketing plan.
Denmark Investment and Business Guide Volume 1 Strategic and Practical Information
Denmark Investment and Business Guide - Strategic and Practical Information
What is economics? What can - and can't - it explain about the world? Why does it matter? HaJoon Chang teaches economics at Cambridge University, and writes a column for the
Guardian. The Observer called his book 23 Things They Don't Tell You About Capitalism,
which was a no.1 bestseller, 'a witty and timely debunking of some of the biggest myths
surrounding the global economy.' He won the Wassily Leontief Prize for advancing the frontiers
of economic thought, and is a vocal critic of the failures of our current economic system.
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Business in Denmark for Everyone: Practical Information and Contacts for Success
Electrolux Gas Producer UnitsInstruction Manual, All ModelsInstruction Manual for
Installation, Use and Maintenance of Electrolux Kerosene Operated RefrigeratorsLT
ModelsCatalog of Copyright Entries. Third Series1965: July-DecemberCopyright Office,
Library of Congress
Winner of Choice Magazine - Outstanding Academic Titles for 2007 Sustainability
promises both reduced environmental impacts and real cash savings for any
organization - be it a business, non-profit/NGO or government department. This easy-touse manual has been written by top business consultants specifically to help managers,
business owners, organizational leaders and aspiring environmental
managers/sustainability coordinators to improve their organization's environmental,
social and economic performance. The authors demystify 'sustainability', untangle the
plethora of sustainability frameworks, tools and practices, and make it easy for the
average person in any organization to move towards sustainability. Organized by sector
(manufacturing, services and office operations, and government) and common
organizational functions (senior management, facilities, human resources, purchasing,
environmental affairs and compliance, marketing and public relations, and finance and
accounting), the authors show how organizations can incorporate sustainability into
their everyday work through the application of useful tools and self-assessments.
Climate change is the greatest challenge facing humanity: drastic reduction of carbon
emissions is vital if we are to avoid a catastrophe that devastates large parts of the
world. Governments and businesses have been slow to act and individuals now need to
take the lead. The Earth can absorb no more than 3 tonnes of carbon dioxide emissions
each year for every person on the planet if we are to keep temperature and rainfall
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change within tolerable limits. Yet from cars and holiday flights to household appliances
and the food on our plates, Western consumer lifestyles leave each of us responsible
for over 12 tonnes of carbon dioxide a year - four times what the Earth can handle.
Individual action is essential if we want to avoid climate chaos. How to Live a LowCarbon Life shows how easy it is to take responsibility, providing the first
comprehensive, one-stop reference guide to calculating your CO2 emissions and
reducing them to a sustainable 3 tonnes a year.
Global consumption of raw materials currently goes beyond the earth's regenerative
capacity, but the circular economy offers a more sustainable model which also provides
new business opportunities. Mastering the Circular Economy is an introduction to
circularity from a business and value chain management perspective. With many
reflections and exercises throughout, the book draws a direct link between relevant
recent theory and practice and offers students and practitioners a deeper
understanding of the topic. It looks at both the macro and micro context of the circular
economy, from the government and societal view to the impact of new business models
in an individual company. Starting from the corporate imperative of moving from linear
to circular business models, Mastering the Circular Economy covers the associated
opportunities and challenges for organizations, from regulation and risk to value chain
collaboration, reverse logistics and product quality. Part two of the book helps students
to pull together everything they've learned and see how the concepts play out in the
real world by guiding them through application in the online business simulation game
The Blue Connection (free basic access is included with the book). Readers are
continuously asked to reflect on the choices they would make in different roles to
demonstrate a full understanding of the strategic and operational implications of the
circular economy.

Business Insider calls The ENTREPRENEUR’S GUIDE “perhaps the most
useful business book you can ever read” and lists it among twenty-five must-read
books for entrepreneurs. THE ENTREPRENEUR’S GUIDE TO LAW AND
STRATEGY, 5E examines stages of starting a business -- from start-up and
growth to public offering, while highlighting legal preparations and pitfalls. Cuttingedge examples show how legally astute entrepreneurs can strategically increase
realizable value, deploy resources, and manage risk. The book discusses leaving
a job, hiring former coworkers, competing with a former employer, workplace
legislation, product liability, and bankruptcy. You examine current issues
including today’s workforce in the “gig” economy, “crowdsourcing” capital and
social media, computer hacking and identity theft. Legal discussion integrates
with core strategic concepts, such as Porter’s Five Forces, the resource-based
view of the firm, the value proposition, activities in the value chain and more.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
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