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Operations Management in Context is a straightforward and accessible text which provides students with a good grounding in the theory and
practice of operations management and its role within organisations. The structure is clear and logical, leading the newcomer to the subject
through the topics in a way to maximise comprehension, highlighting key issues and using case studies and examples from business to
contextualise learning. Chapters are structured to enable incremental and progressive learning with a logical development of the content.
Each chapter is linked and ends with a summary of the key points met in the text to aid revision. Exercises and self assessment questions are
included to reinforce learning and maintain variety, with answers included at the end of the book. The text is accompanied by a lecturer's
supplement. Written in a clear and logical style; ideal for students who are taking the subject for the first time Key issues will be highlighted
and supported by real life case studies and examples from business Self assessment questions and feedback to reinforce learning
With the increasing necessity of today¿s use of telecommunications technologies, businesses need to manage their telecommunications
machines effectively to derive the benefits of telecommunication technology. This book provides readers with the knowledge to develop both
strong business management and technology skills necessary to become successful telecommunications managers. Combines both topics of
business management and technology management skills by using business management tools and techniques to manage a company¿s
telecommunications function, thereby maximizing benefits and minimizing associated costs. A reference manual for individuals working in the
telecommunications field.
This text focuses on managerial issues of operations management for e-commerce businesses. The text is based on empirical evidence
provided by numerous e-commerce organizations and research scholars.
In this textbook, Heizer (business administration, Texas Lutheran U.) and Render (operations management, Rollins College) provide a broad
introduction to the field of operations management. A sampling of topics includes operations strategy for competitive advantage, forecasting,
design of goods and services, human resources, e- commerce, project management, inventory management, and maintenance. The CDROM contains video case studies, lecture notes, Excel OM and Extend software, and additional practice problems. Annotation copyrighted by
Book News Inc., Portland, OR
Although the theory of operations management has been presented in many textbooks published in the last two decades, the subject of eenabled operations management is rather short of easily accessible literature. The approach to operations management described in this
book is unusual with respect to what is found in standard textbooks. Information and Communication Technologies (ICT) impact the ways
firms are organised and managed, and as a consequence change the practical means used to conduct business operations. The features of
this book are threefold. System approach to business modelling: Business activities, controlling functions and associated information systems
are described within a coherent analytical system framework allowing a clear understanding of the various current control and costing
concepts. Operations costing is not usually included in textbooks as part of operations management, but it should be. Cost targeting has
become an integral part of good practice of business management. Validity of models: Apparently simple models are analyzed in depth.
Students must be fully aware of the assumptions made when models are formulated and of their conditions of validity. Applying a model
implies automatically that assumptions of a sort are taken for granted. Logistics, procurement and quality management: These three business
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functions are critical key success factors for managing e-enabled supply chains from suppliers to customers. That is why their main tools are
introduced in this document.
This updated edition of the book blends in new e-commerce technologies. Mobile commerce (M-commerce) and use of cloud computing are
offering a new set of challenges and opportunities for those individuals who know what they are and how they are related to e-commerce.
Their use opens up new markets, expanding the need for larger operations, which in turn requires greater knowledge of the operations
management subjects presented in this book. The book is focused on issues, concepts, philosophies, procedures, methodologies, and
practices of running e-commerce operations. It connects the basic operations management activities undertaken by every organization (e.g.,
inventory management, scheduling, etc.) and translates their application into issues and problems faced in the field of e-commerce. The book
also provides current research findings, strategies, and practices that can help students in the field of operations management run and
improve their e-commerce operations. It covers most of the basic operations management activities and functions and has been designed for
an upper-level undergraduate business, a graduate business or engineering management course on e-commerce operations management
for university students. Students interested in e-commerce operations will find this book a valuable guide to the important aspects of starting
up and running an e-commerce operation. They can learn from reading this book how supply chains, products and processes, human
resources and purchasing functions can supported and enhanced by the use of e-commerce. In addition, students can learn how to
undertake forecasting and scheduling in e-commerce operations. Decision-makers and managers who have to reengineer e-commerce
operations can also use this book as a guide to understanding e-commerce. The Instructor Manual and PowerPoint Slides for the book are
available upon request for all instructors who adopt this book as a course text. Please send your request to sales@wspc.com.
Operations Management is an area of business concerned with managing the process that converts inputs into outputs, in the form of goods
and/or services. Increasingly complex environments together with the recent economic swings and substantially squeezed industrial margins
put extra pressure on companies, and decision makers are pushed to increase operations efficiency and effectiveness. This book presents
the contributions of a selected group of researchers, reporting new ideas, original results and practical experiences as well as systematizing
some fundamental topics in Operations Management. Although it represents only a small sample of the research activity on Operations
Management, people from diverse backgrounds, academia, industry and research as well as engineering students can take advantage of this
volume.
Business Information Systems: Concepts, Methodologies, Tools and Applications offers a complete view of current business information
systems within organizations and the advancements that technology has provided to the business community. This four-volume reference
uncovers how technological advancements have revolutionized financial transactions, management infrastructure, and knowledge workers.
This volume gathers selected peer-reviewed papers presented at the XXVI International Joint Conference on Industrial Engineering and
Operations Management (IJCIEOM), held on July 8-11, 2020 in Rio de Janeiro, Brazil. The respective chapters address a range of timely
topics in industrial engineering, including operations and process management, global operations, managerial economics, data science and
stochastic optimization, logistics and supply chain management, quality management, product development, strategy and organizational
engineering, knowledge and information management, work and human factors, sustainability, production engineering education, healthcare
operations management, disaster management, and more. These topics broadly involve fields like operations, manufacturing, industrial and
production engineering, and management. Given its scope, the book offers a valuable resource for those engaged in optimization research,
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operations research, and practitioners alike.
Features information on studying at Postgraduate level in the UK, what is involved, what opportunities there are, lists details £75 million of
funding available to Postgraduate students.
As businesses, researchers, and practitioners look to devise new and innovative technologies in the realm of e-commerce, the human side in
contemporary organizations remains a test in the industry. Utilizing and Managing Commerce and Services Online broadens the overall body
of knowledge regarding the human aspects of electronic commerce technologies and utilization in modern organizations. Utilizing and
Managing Commerce and Services Online provides comprehensive coverage and understanding of the social, cultural, organizational, and
cognitive impacts of e-commerce technologies and advances in organizations around the world. E-commerce strategic management,
leadership, organizational behavior, development, and employee ethical issues are only a few of the challenges presented in this all-inclusive
work.
Operations management deals with the design and management of products, processes, services and supply chains. Operations
management is the management of resources to create goods and services that can be sold to make a profit. These resources include
employees, facilities, inventory and time. It is important because it allows a company to make profits if used properly. Operations
management is important to an organization’s managers for at least two reasons. First, it can improve productivity, which improves an
organization’s financial health. Second, it can help organizations meet customers’ competitive priorities. An operations manager plays a vital
role in ensuring that the day-to-day operations of a business run smoothly. They are responsible for ensuring that effective methods are put
into place so that the company of employment runs to its maximum productivity. Due to the broad scope of operations management, it is
important to note that operations managers are not specialists but generalists who can overview the whole situation and take decisions
accordingly.
"This book focuses on isolating what determines the adoption of e-commerce applications that will optimize potential opportunities presented
to small businesses through adoption"--Provided by publisher.
E-Commerce Operations ManagementWorld Scientific
These texts provide students with a state-of-the-art overview of operations management. The goal of these texts is to show the fundamental
principles of operations and how they relate to effectively producing goods and services. New chapters on Operations Technology, the
Internet, and ERP) and E-Commerce and Operations! A free CD-ROM is packaged with every book and comprehensive web site support is
provided.
With its focus on supply chain management and the increased blending of service theory and applications with traditional manufacturing
theory and applications, INTEGRATED OPERATIONS MANAGEMENT: A SUPPLY CHAIN PERSPECTIVE ties together SCM, business
process management, with cross functional understanding. The authors cover creating processes, coordinating processes, and improving
processes.
Contains information on a variety of subjects within the field of education statistics, including the number of schools and colleges,
enrollments, teachers, graduates, educational attainment, finances, Federal funds for education, libraries, international education, and
research and development.
This four-part overview of electronic commerce offers a more thorough and technical view of the subject than many recent books on the
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subject. The book provides a balance of theories, applications, and hands-on material. Electronic Commerce is divided into four parts:
Electronic Commerce Basics, Electronic Commerce Supporting Activities, Implementation and Management Issues in Electronic Commerce,
and Appendix and Glossary. The book's chapters begin with introductions of leading companies with significant e-commerce expertise and at
least two small case studies. They include 10 or more hands-on exercises, encouraging readers to explore and analyze sites, and a list of key
terms and bibliographic citations. They conclude with 25-30 review questions and 6-10 projects for further investigation. Offers a generalist's
overview of the field and its major players for people with little or no technical background Every chapter starts with an industry profile and
two information boxes, which serve as case studies and point to practical applications Projects and hands-on exercises conclude each
chapter
The growth of the Internet continues to influence our lives and businesses. Irrespective of their type and size, all firms and organizations are
rethinking their strategies and operations. An increasing number of businesses are using e-commerce to gain competitive advantage.
However, doing e-commerce is complex and requires understanding a vast array of topics. This book provides coverage of essential topics in
E-commerce i.e. technology infrastructure, building blocks of e-commerce, online marketing, online payment systems, online business
models, online business environment issues, website usability, e-commerce strategy, mobile commerce, and e-CRM/e-SCM. Compared with
available texts on e-commerce, the perspective of this book is global e-commerce. The book is written in simple language, provides up-todate coverage of material and associated research, and filled with examples to support material presented. This book is useful for undergrad
and graduate students, professionals, and anyone looking to gain a solid foundation to continue their learning of dynamic e-commerce
environment.
Compiles top research from the world's leading experts on many topics related to electronic commerce. Covers topics including mobile
commerce, virtual enterprises, business-to-business applications, Web services, and enterprise methodologies.
"This book assesses the impact of e-business technologies on different organizations, which include higher education institutions,
multinational automotive corporations, and health providers"--Provided by publisher.
This research handbook provides a comprehensive, integrative, and authoritative resource on the main strategic management issues for
companies within the e-business context. It covers an extensive set of topics, dealing with the major issues which articulate the e-business
framework from a business perspective. The handbook is divided into the following e-business related parts: background; evolved strategic
framework for the management of companies; key business processes, areas and activities; and, finally, emerging issues, trends and
opportunities, with special attention to diverse Social Web-related implications. The articles are varied, timely and present high-quality
research; many of these unique contributions will be especially valued and influential for business scholars and professionals interested in ebusiness. Many of the contributors are outstanding business scholars who are or have been editors-in-chief of top-ranked management and
business journals or have made significant contributions to the development of their respective fields.
E-Commerce has brought about many changes in organizations and has had significant impacts on the quality of life that is experienced by
individuals or even indirectly as members of society. The need to have fast and efficient information on products is crucial to our socially
conscious and technologically dependent society; hence, information technology has increased the intolerable burden of handling the
increasing amount of information and human errors which the society is expected to contend with. The Economic and Social Impacts of ECommerce addresses issues associated with the advent of e-commerce, and its significance within society.
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Essay from the year 2006 in the subject Business economics - Supply, Production, Logistics, grade: 5,0 (sehr gut), University of Pécs
(Faculty of Business and Economics), course: Marketing III, 13 entries in the bibliography, language: English, abstract: No innovation or
invention in the last decades had a stronger impact on our daily live than the development of the World Wide Web (www, also called
“Internet”). Personal computers appeared in offices at the beginning of the 1980es in greater quantities. However, each workstation could
used only for its own or within limited networks (for instance within one division of a company). On the other hand, like so often, U.S. military
researcher, the U.S. Defense Advanced Research Projects Agency (DARPA) initiated in 1973 a research program to investigate techniques
and technologies for interlinking packet networks of various kinds. The objective of this research programme was to develop communication
protocols that are essential for the communication between computers and that should allow transparent communication across multiple,
linked packet networks. In 1986, the U.S. National Science Foundation (NSF) initiated the development of the NSFNET which, today,
provides a major backbone communication service for the internet. Later, the networks began becoming public and emerged. By the end of
1991, the Internet has grown to include about 5’000 networks in over three dozen countries, serving over 700’000 host computers used by
over 4’000’000 people. But this was only starting the incredible growth of the web community. Growth rates in Internet access and use of
more than 150 per cent per year are still possible ( i.e.: in 2003 the growth in using Internet was 123.8% in Hungary and 166.7% in Malta). So
it is not a surprise, that in developed Western European countries about 50% of the whole population in surveys mention the use of the web.
As the table in the appendix shows, the share of Internet user is going to align nearly the number of landline telephone extensions.
This text provides informative, short introductions to the core concepts of Operations Management. This text contains more than 50 concept
entries and is fully cross-referenced. An outstanding reference for Operations Management students at all levels.
Transforming E-Business Practices and Applications: Emerging Technologies and Concepts presents an integrated view of the latest issues
and technologies evolving from business transactions and support.
??E-Commerce Strategy: Text and Cases provides the fundamental literature required for graduate students and practitioners to understand
electronic commerce. Each chapter provides clearly designed learning objectives and review questions to highlight the major topics and
goals. This book covers many of the new innovations and technologies that have been established for e-commerce site development. Unlike
similar books, topics such as e-channel adoption, factors affecting e-commerce adoption, and strategy design are reviewed in greater depth.
Additionally, the book examines areas not normally covered like open source, online research, and peer-to-peer systems. E-Commerce
Strategy: Text and Cases is divided into two parts. Part 1 examines the evolution of e-commerce, analyzes different sectors such as B2B and
m-Commerce, and explores the challenges they face. Case studies of well known companies reinforce the concepts learned to demonstrate
both successes and failures in the field. Part 2 deals with developing strategies in e-Commerce and looks at future trends including Web 2.0.
Overall, the useful guidelines provided should prove valuable to students and researchers in the field.
The second edition of this textbook comprehensively discusses global supply-chain and operations management, combining value creation
networks and interacting processes. It focuses on the operational roles in the networks and presents the quantitative and organizational
methods needed to plan and control the material, information and financial flows in the supply chain. Each chapter starts with an introductory
case study, and numerous examples from various industries and services help to illustrate the key concepts. The book explains how to
design operations and supply networks and how to incorporate suppliers and customers. It also examines matching supply and demand,
which is a core aspect of tactical planning, before turning to the allocation of resources for fulfilling customer demands. This second edition
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features three new chapters: “Supply Chain Risk Management and Resilience”, “Digital Supply Chain, Smart Operations, and Industry 4.0”,
and “Pricing and Revenue-Oriented Capacity Allocation”. These new chapters provide the structured knowledge on the principles, models,
and technologies for managing the supply-chain risks and improving supply-chain and operations performance with the help of digital
technologies such as Industry 4.0, additive manufacturing, Internet-of-Things, advanced optimization methods and predictive analytics. The
existing chapters have been updated and new case studies have been included. In addition, the preface provides guidelines for instructors on
how to use the material for different courses in supply-chain and operations management and at different educational levels, such as general
undergraduate, specialized undergraduate, and graduate courses. The companion website www.global-supply-chain-management.de has
also been updated accordingly. In addition, the book is now supported by e-manuals for supply-chain and operations simulation and
optimization in AnyLogic and anyLogistix. Providing readers with a working knowledge of global supply-chain and operations management,
with a focus on bridging the gap between theory and practice, this textbook can be used in core, special and advanced classes. It is intended
for broad range of students and professionals involved in supply-chain and operations management.
Fashion has been steadily moving from the brick and mortar to the digital market. As such, it is increasingly vital to research new methods
that will help businesses to grow and succeed in this new sphere. Advanced Fashion Technology and Operations Management is a pivotal
reference source for the latest development management strategies, fashion marketing, international business, and fashion entrepreneurship.
Featuring extensive coverage across a range of relevant perspectives and topics, such as online shopping behavior, digital fashion, and ecommerce, this book is ideally designed for professionals, entrepreneurs, students, and researchers.
Key Concepts in Business Practice is one of a range of comprehensive glossaries with entries arranged alphabetically for easy reference. All
major concepts, terms, theories and theorists are incorporated and cross-referenced. Additional reading and Internet research opportunities
are identified. More complex terminology is made clearer with numerous diagrams and illustrations. With over 500 key terms defined, the
book represents a comprehensive must-have reference for anyone studying a business-related course or those simply wishing to understand
what business practice is all about. It will be especially useful as a revision aid.
The internet has become a flexible platform upon which global retail brands can expand and grow. With a greater emphasis on and
opportunity for new market opportunities in the digital sphere, the global retail market is undergoing an era of rapid transformation as new
web-based retail models emerge to meet the needs of the modern consumer. E-Retailing Challenges and Opportunities in the Global
Marketplace explores the transformations occuring in the virtual marketplace as consumer needs and expectations shift to the new age of
online shopping. Emphasizing the difficulties business professionals face in the digital age in addition to opportunities for market growth and
new product development, this publication is a critical reference source for business professionals, product strategists, web managers, IT
specialists, and graduate-level students in the fields of business, retail management, and advertising.
This edited book is a compilation of research studies conducted in the areas of business, management and economics. These cutting-edge
articles will be of interest to researchers, academics, and business managers.

Businesses consistently work on new projects, products, and workflows to remain competitive and successful in the
modern business environment. To remain zealous, businesses must employ the most effective methods and tools in
human resources, project management, and overall business plan execution as competitors work to succeed as well.
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Advanced Methodologies and Technologies in Business Operations and Management provides emerging research on
business tools such as employee engagement, payout policies, and financial investing to promote operational success.
While highlighting the challenges facing modern organizations, readers will learn how corporate social responsibility and
utilizing artificial intelligence improve a company’s culture and management. This book is an ideal resource for
executives and managers, researchers, accountants, and financial investors seeking current research on business
operations and management.
This text presents both a logical path through the activities of operations management and an understanding of the
strategic context in which operations managers work. It features worked examples of techniques discussed in the text.
Service Operations Management, Second Edition provides a global perspective on service operations, with expanded
coverage of service operations for not-for-profit agencies, charities, NGOs and utilities, alongside commercial companies.
With new, updated case studies and original research embracing big-data analytics and neurolinguistics in building
customer service systems, this book will be an invaluable tool for postgraduate and MBA students of service operations
and undergraduates specialising in hospitality, tourism and public sector management.
Operations Management in Context provides students with excellent grounding in the theory and practice of operations
management and its role within organizations. Structured in a clear and logical manner, it gradually leads newcomers to
this subject through each topic area, highlighting key issues, and using practical case study material and examples to
contextualize learning. Each chapter is structured logically and concludes with summary material to aid revision.
Exercises and self-assessment questions are included to reinforce learning and maintain variety, with answers included
at the end of the text.
This text is an unbound, three hole punched version. In Operations Management: An Integrated Approach, Binder Ready
Version, 6th Edition, Dan Reid and Nada Sanders have strengthened their commitment to improve the teaching and
learning experience in the introductory operations management course. The text provides a solid foundation of
Operations Management with clear, guided instruction and a balance between quantitative and qualitative concepts.
Through an integrated approach, the authors illustrate how all business students will interact with Operations
Management in future careers.
This book takes a pedagogical approach that is participative and interactive, involving the case study method of learning.
Chapters start with an Indian case study of a well known company. This is used as a capstone case for the chapter. The
student will find this an easy learning experience as data and additional information for these enterprises is readily
available. The selection of such cases makes classroom learning truly suited to the Indian business environment.The
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value driven approach to Operations Management is used in structuring the text into three modules. The first module
discusses the infrastructure function of Operations Management. Infrastructure function is considered to be product,
process, capacity and location. Module Two describes the structure of the operations function. This includes quality and
other product transformation processes. Module Three focuses on the organization, people and processes i.e. the job,
the work, and the workplace. In addition, most of the mathematical techniques have been separated into supplements
attached to the relevant chapters. Software solutions for the techniques have been explained in the text. Every
mathematical technique is exemplified with a number of solved problems. Unlike many Production and Operations
Management texts, this book covers E-commerce, Industrial Safety, Maintenance, Environmental Management (Green
Productivity) and new technological trends in the discipline. These sections should add to the significance of exploring
how firms can gain competitive advantage and promote sustainable development at the same time. The last section of
the book comprises of a selection of cases from The Indian Institute of Management at Ahmedabad. The cases
encompass the entire spectrum of Indian Industry the private and the public sectors, professional and family managed
business organizations, service and manufacturing industries, single industry and conglomerates. The cases relate to
Operations Strategy, Supply Chain Management, Capacity Planning, New Products, Manufacturing Technologies, etc.
The Case Studies are of world class. Prof. Tirupati, one of the authors of the case studies, according to Management
Science, has penned one of the top 100 management articles in the 50 years.The book is comprehensive, lucid and easy
to read and understand. It should be of great value both to students and faculty.
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