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"To understand the history and spirit of America, one must know its wars, its laws, and its presidents. To really understand it,
however, one must also know its cheeseburgers, its love songs, and its lawn ornaments. The long-awaited Guide to the United
States Popular Culture provides a single-volume guide to the landscape of everyday life in the United States. Scholars, students,
and researchers will find in it a valuable tool with which to fill in the gaps left by traditional history. All American readers will find in
it, one entry at a time, the story of their lives."--Robert Thompson, President, Popular Culture Association. "At long last popular
culture may indeed be given its due within the humanities with the publication of The Guide to United States Popular Culture. With
its nearly 1600 entries, it promises to be the most comprehensive single-volume source of information about popular culture. The
range of subjects and diversity of opinions represented will make this an almost indispensable resource for humanities and popular
culture scholars and enthusiasts alike."--Timothy E. Scheurer, President, American Culture Association "The popular culture of the
United States is as free-wheeling and complex as the society it animates. To understand it, one needs assistance. Now that
explanatory road map is provided in this Guide which charts the movements and people involved and provides a light at the end of
the rainbow of dreams and expectations."--Marshall W. Fishwick, Past President, Popular Culture Association Features of The
Guide to United States Popular Culture: 1,010 pages 1,600 entries 500 contributors Alphabetic entries Entries range from general
topics (golf, film) to specific individuals, items, and events Articles are supplemented by bibliographies and cross references
Comprehensive index
Orange Coast Magazine is the oldest continuously published lifestyle magazine in the region, bringing together Orange County¹s
most affluent coastal communities through smart, fun, and timely editorial content, as well as compelling photographs and design.
Each issue features an award-winning blend of celebrity and newsmaker profiles, service journalism, and authoritative articles on
dining, fashion, home design, and travel. As Orange County¹s only paid subscription lifestyle magazine with circulation figures
guaranteed by the Audit Bureau of Circulation, Orange Coast is the definitive guidebook into the county¹s luxe lifestyle.
The authors address claims that vertical ownership ties reduce programming diversity, restrict entry of competitors to cable, or
have other socially undesirable effects
Vault brings the insider approach to the telecom and wireless industry. Providing business profiles, hiring and workplace culture
information on more that 25 top employers, including AT & T, Cingular, Nextel, Verizon and more.
Identifying the precise line between lawful premerger coordination and unlawful gun jumping under the relevant statutes can be
challenging - in part because there is limited guidance available for counseling purposes. This volume provides both (1) the
theoretical underpinnings for distinguishing lawful premerger coordination and unlawful gun jumping and (2) practical advice,
drawing upon a variety of resources.
Orange Coast Magazine
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is the essential source for in-depth travel and relocation information to this popular South Carolina vacation destination. Written by
a local (and true insider), it offers a personal and practical perspective of Myrtle Beach and environs. Fully revised and updated,
the 10th edition also features a new interior layout and a new cover treatment.
Four specific trends are driving the DVR industry: consumer content choice, consumer content control, personalization of content
libraries, and the ability to transfer content from device-to-device and person-to-person. "Digital Video Recorders" features a
macro and micro views of the already established yet still burgeoning DVR industry. As part of the NAB Executive Technology
Briefing series, this book gives you a wealth of market knowledge, business models, case studies, and industry insignts explained
in a non-technical fashion. "Digital Video Recorders" discusses the impact of the technology across many different industries and
platforms, explains hardware, software and technology of set-top boxes, DVR infrastructure, on-screen guides, planning and
scheduling, content security, and more. Whether you are an executive in the broadcast, telecommunications, consumer electronic,
or advertising space, you will expand your knowledge on DVR impact, explore new business opportunities, and get a brief
overview of the technical terms needed. You will also be able to accurately analyze and understand the trends, projections and
other data, all of which will help lead to the expedited growth and development of DVR industry.
This guide provides the inside scoop on what to see and do--and what to eat--in one of America's most romantic and exotic destinations.
color maps.
For more than 20 years, Network World has been the premier provider of information, intelligence and insight for network and IT executives
responsible for the digital nervous systems of large organizations. Readers are responsible for designing, implementing and managing the
voice, data and video systems their companies use to support everything from business critical applications to employee collaboration and
electronic commerce.
Object Lessons is a series of short, beautifully designed books about the hidden lives of ordinary things. While we all use remote controls, we
understand little about their history or their impact on our daily lives. Caetlin Benson-Allot looks back on the remote control's material and
cultural history to explain how such an innocuous media accessory has changed the way we occupy our houses, interact with our families,
and experience the world. From the first wired radio remotes of the 1920s to infrared universal remotes, from the homemade TV controllers to
the Apple Remote, remote controls shape our media devices and how we live with them. Object Lessons is published in partnership with an
essay series in The Atlantic.
Vault brings the insider approach to the telecom and wireless industry. Providing business profiles, hiring and workplace culture information
on more that 25 top employers, including AT&T, Cingular, Nextel, Verizon and more.

This thorough update to Benjamin Compaine's original 1979 benchmark and 1982 revisit of media ownership tackles the
question of media ownership, providing a detailed examination of the current state of the media industry. Retaining the
wealth of data of the earlier volumes, Compaine and his co-author Douglas Gomery chronicle the myriad changes in the
media industry and the factors contributing to these changes. They also examine how the media industry is being
reshaped by technological forces in all segments, as well as by social and cultural reactions to these forces. This third
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edition of Who Owns the Media? has been reorganized and expanded, reflecting the evolution of the media industry
structure. Looking beyond conventional wisdom and expectations, Compaine and Gomery examine the characteristics of
competition in the media marketplace, present alternative positions on the meanings of concentration, and ultimately urge
readers to draw their own conclusions on an issue that is neither black nor white. Appropriate for media practitioners and
sociologists, historians, and economists studying mass media, this volume can also be used for advanced courses in
broadcasting, journalism, mass communication, telecommunications, and media education. As a new benchmark for the
current state of media ownership, it is invaluable to anyone needing to understand who controls the media and thus the
information and entertainment messages received by media consumers.
This is a comprehensive guide of the law at every level as it applies to cable networks, to cable's satellite competitors,
and to the convergence of these technologies with the broadband Internet.
Provides entries for 500 companies, detailing their history, key competitors, executives, brands, and net income figures
The electronic age is bringing sweeping changes to entertainment and media of all kinds, including publishing,
broadcasting and film. Multimedia, the Internet and other digital media outlets for entertainment and information are being
refined at a rapid rate. Media giants are merging and making big acquisitions. This book covers these exciting
developments and provides profiles on hundreds of leading firms in film, radio, television, cable, new media, and
publishing of all types including books, magazines and newspapers. It contains thousands of contacts for business and
industry leaders, industry associations, Internet sites and other resources. You'll get in-depth profiles of nearly 400 of the
world's top Entertainment & Media firms: our own unique list of companies that are the leaders in this field. Here you'll
find complete profiles of the hot companies that are making news today, the largest, most successful corporations in all
facets of the Entertainment and Media Business, from broadcasters to film production companies, casino operators to
theme park companies, publishers of books and magazines to video game designers, and much more. Our corporate
profiles include executive contacts, growth plans, financial records, address, phone, fax and much more. This innovative
book offers unique information, all indexed and cross-indexed more for each firm! Our industry analysis section provides
an exceptional discussion of business and market trends. The book includes statistical tables covering revenues for
several industry sectors. Purchasers of either the book or PDF version can receive a free copy of the company profiles
database on CD-ROM, enabling key word search and export of key data.
With this new Guide created for the many job seekers drawn to the glamorous and exciting world of media and entertainment.
Since its initial publication in 1978, Stay Tuned has been recognized as the most comprehensive and useful single-volume history of
American broadcasting and electronic media available. This third edition has been thoroughly revised and updated to bring the story of
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American broadcasting forward to the 21st century, affording readers not only the history of the most important and pervasive institution
affecting our society, but also providing a contextual transition to the Internet and other modern media. The enthusiasm of authors
Christopher H. Sterling and John Michael Kittross is apparent as they lead readers through the development of American electronic mass
media, from the first electrical communication (telegraph and telephone); through radio and television; to the present convergence of media,
business entities, programming, and delivery systems, including the Internet. Their presentation is engaging, as well as informative,
promoting an interest in history and making the connections between the developments of yesterday and the industry of today. Features of
this third edition include: *chronological and topical tables of contents; *new material reflecting modern research in the field; *a new chapter
describing historical developments from 1988 through to the current day; *an expanded bibliography, including Web site and museum listings;
*an updated and expanded glossary and chronology; and *extensive statistical data of the development of television and radio stations,
networks, advertising, programming, audiences, and other aspects of broadcasting. Designed for use in undergraduate and graduate courses
on the history of American mass media, broadcasting, and electronic media, Stay Tuned also fits well into mass communication survey
courses as an introduction to electronic media topics. As a chronicle of American broadcasting, this volume is also engaging reading for
anyone interested in old radio, early television, and the origins and development of American broadcasting.
The yearly volumes of Censored, in continuous publication since 1976 and since 1995 available through Seven Stories Press, is dedicated to
the stories that ought to be top features on the nightly news, but that are missing because of media bias and self-censorship. The top stories
are listed democratically in order of importance according to students, faculty, and a national panel of judges. Each of the top stories is
presented at length, alongside updates from the investigative reporters who broke the stories.
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