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The Journal of Business Ethics was founded by Alex C. Michalos and Deborah
C. Poff and published its first issue in March 1982. It is the most frequently cited
business ethics journal in the world. The Journal has always offered a multidisciplinary and international public forum for the discussion of issues concerning
the interaction of successful business and moral virtue. Its authors and readers
are primarily scholars and students in social sciences and philosophy , with
special interests in the interaction of these disciplines with business or corporate
responsibility. Since the field of business ethics grew simultaneously with the
growth of the Journal, a collection of its most cited articles is tantamount to a
collection of the articles that had the greatest influence in defining the field over
its first 30 years of development. In this anniversary volume, an overview of
citation classics from the Journal is presented, the 33 most frequently cited
articles are reproduced and brief reflections on the impact of the Journal on the
field are given from over 100 scholars who authored citation classics and/or
distinguished papers, as well as those who served on the Editorial Board and/or
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are recognized as leaders in the field.
Ethical decisions can be complicated, but ethics class doesn't have to be!
BUSINESS ETHICS: STAKEHOLDER AND ISSUES MANAGEMENT
APPROACH, 5e, International Edition, helps students get involved and be
prepared, because ethics is everybody's business. This easy-to-follow guide
addresses business ethics in a way you can understand. By using interesting,
current, real-world examples and focusing on stakeholders, this textbook can
help you outline your personal business ethics for years to come, giving you the
practical tools you need to handle moral dilemmas in the workplace and the
world.
Packed with cases, exercises, simulations, and practice tests, the market-leading
BUSINESS ETHICS: ETHICAL DECISION MAKING AND CASES, 11th Edition,
thoroughly covers the complex environment in which managers confront ethical
decision-making. Using a proven managerial framework, this accessible, applied
text addresses the overall concepts, processes, and best practices associated
with successful business ethics programs --?helping you see how ethics can be
integrated into key strategic business decisions. Thoroughly revised, this edition
incorporates coverage of new legislation affecting business ethics, the most up-todate examples, and the best practices of high-profile organizations. It also
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includes 20 new or updated original case studies. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
Traditionally, books on business ethics focus on CSR, companies’ relations with
their stakeholders, and corporate citizenship. More recently, green credentials
and sustainability have been added to that agenda. Unconventionally, this book
argues that business ethics are basic to running business, not a separate
subject. They are inherent to the governance and management of every
organization, not an optional exercise in corporate citizenship. Business ethics
concern behaviour in business and the behaviour of business. Decisions at every
level in a company have ethical implications – strategically in the board room,
managerially throughout the organization, and operationally in all of its activities.
The use, and sometimes the abuse, of corporate power, the process of corporate
governance, raises ethical issues. Business involves risk-taking, whether
decisions are at the strategic, managerial, or operational level. Exposure to
ethical risk needs to be part of every organization’s strategy formulation, policy
making, and enterprise risk management. Designed to be read by both
undergraduates and postgraduates, this book is a primer on ethics in business. It
is also relevant to ethics courses that are now part of many legal, accountancy
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and other professional examinations. The book is not about moral philosophy,
nor does it prescribe appropriate standards of behaviour or recommend
economic, legal or political solutions. Rather it enables readers to recognize
ethical issues in business, to respond appropriately, and to embed ethics in
business processes. The book not only considers what business ethics are, and
why they are important, but offers practical approaches on how to develop a
successful corporate ethics culture.
This book is a study of the core issues in the field of business ethics from both an
historical and a systematic standpoint. It analyzes corporate social responsibility,
stakeholders, ethical codes, corporate cultures, and other issues. But the
analysis takes place within a framework specially designed by the author in order
to integrate the various dimensions of present-day business ethics. This
integration is linked to an interpretation of business ethics as an organizational
learning process in the context of the social and cultural changes caused by the
emergence of a knowledge society. This approach makes it possible to adopt a
focus and language, which can simultaneously take into account ethical concerns
and corporate and organizational development. A previous version of the book
(written in Catalan) was awarded the 1998 Joan Sardà Dexeus prize for best
book on corporate economics by the Catalan Association of Economists.
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"This book provides a comprehensive overview of the most important ethical
issues associated with the expanding world of e-business, and offers relevant
theoretical frameworks to ethical issues in all significant areas of ebusiness"--Provided by publisher.
Organizational ethics involves the institutionalized principles, guidelines, and
norms that influence how a company and its employees function in an ethical
manner. Ultimately, these processes collectively influence a firm's 1) overall
sense ofbusiness ethics, 2) management of employees, and 3) interactions with
partners outside of the immediate work environment. Researcher and
practitioners are interested in organizational ethics because the different
approaches used to develop such a context generate many other positive
business outcomes. While the connection between organizational ethics and
employee/stakeholder well-being has been explored, moving forward with a
number of new investigations should push the literature forward. This book seeks
to explore these important topics and present a more comprehensive overview of
organizational ethics and stakeholder well-being in the business environment.
Such inquiry is important because the linkages between business ethics and
stakeholders, if wellmanaged, have the capacity to benefit both companies and
employees. In addition, the content of this book should serve to guide future
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investigations within this area of business ethics.
While skeptics once saw the concept of business ethics as an oxymoron, modern businesses
are proving them wrong. Success depends not only on educating young professionals about
ethical practices, but on the implementation of these practices in all aspects of a company. The
Handbook of Research on Business Ethics and Corporate Responsibilities explores the
fundamental concepts that keep companies successful in the era of globalization and the
internet. Investigating the implementation of best practices and how ethics can be taught to the
next generation of business experts, this handbook is an essential reference source for
students, academics, business managers, or anyone interested in the increasingly
interdisciplinary field of business ethics and its applications in the world today.
The many recent high profile corporate scandals highlight the need for companies to do a
better job of integrating ethics and responsibility into business decisions - and for business
schools to integrate ethics awareness and training into their curricula. This volume sets the
agenda for business ethics and corporate responsibility in the future. It brings together ideas,
challenges, and proposed solutions for thinking about - and implementing - effective ethics
programs in business schools and business organizations. Edited by two highly regarded
business educators, and featuring contributions by leading scholars and administrators,
Business Ethics: New Challenges for Business Schools and Corporate Leaders covers all
dimensions of ethical decision making - individual, organizational, and societal. The thirteen
original chapters offer new and emerging perspectives for creating ethical business leadership
and developing organizational ethics initiatives.
This book – the first of a two-volume series – argues that, today, stakeholder thinking has
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evolved into the study of interactive, mutually engaged and responsive relationships that
establish the very context of doing modern business, and create the groundwork for
transparency and accountability. This book makes it clear that in today's societies successful
companies are those that recognize that they have responsibilities to a range of stakeholders
that go beyond mere compliance with the law or meeting the fiduciary responsibility inherent in
maximizing returns to shareholders. If in the past the focus was on enhancing shareholder
value, now it is on engaging stakeholders for long-term value creation. The process of
engagement creates a dynamic context of interaction, mutual respect, dialogue and change –
not a one-sided "management" of stakeholders. Indeed, the authors believe the very term
"stakeholder management" to be outdated and corporate-centric. Companies can manage their
relationships with stakeholders, but frequently cannot actually manage the stakeholders
themselves, because, as the activist and collaborative initiatives described in this volume
suggest, company-stakeholder relationships are not one-way streets and different institutions
bring different agendas, goals and priorities to the engagement. There are clear implications to
the way in which stakeholder thinking is unfolding today. If in the past corporate "social"
responsibility was simply seen as profitability plus compliance plus philanthropy, now
responsible corporate citizenship – or corporate responsibility – means companies being more
aware of and understanding the societies in which they operate. Corporate responsibility
means recognising that day-to-day operating practices affect stakeholders and that it is in
those impacts where responsibility lies, not merely in efforts to "do good". Companies are now
faced with a wide array of challenges that mean that senior executives and managers need to
be able to deal with issues including greater accountability, human rights abuses, sustainability
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strategies, corporate governance codes, workplace ethics, stakeholder consultation and
management. Stakeholder thinking needs to capture these new realities. The global reach of
multinational corporations has served to highlight the need for the (re)integration of business
into society, relationships into stakeholder relations, and ethics into managerial practice. The
rise in power of global activism involving NGOs, and global business involving multinational
corporations, makes it even more critical today for companies to consider the power and
interests of corporate stakeholders when developing strategic plans. The interactivity and
mutuality of relationships described in this book make it clear that firms and stakeholders share
the power and responsibility to influence both the profit potential of the firm and how the
benefits of the firm's success impact on society. This important volume brings together leading
academic thought on stakeholder thinking for the first time. Unfolding Stakeholder Thinking will
be indispensable to corporate managers, NGOs and academics seeking greater understanding
of the dynamics of stakeholder thinking in a world of rapidly changing responsibilities.A
companion volume, Unfolding Stakeholder Thinking 2, focusing on practical issues such as
relationship management, communication, reporting, and performance, is also available.
The seventh edition of this pragmatic guide to determining right and wrong in the workplace is
updated with new case studies, exercises, and ancillary materials. Joseph Weiss's Business
Ethics is a pragmatic, hands-on guide for determining right and wrong in the business world.
To be socially responsible and ethical, Weiss maintains, businesses must acknowledge the
impact their decisions can have on the world beyond their walls. An advantage of the book is
the integration of a stakeholder perspective with an issues and crisis management approach
so students can look at how a business's actions affect not just share price and profit but the
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well-being of employees, customers, suppliers, the local community, the larger society, other
nations, and the environment. Weiss includes twenty-three cases that immerse students
directly in contemporary ethical dilemmas. Eight new cases in this edition include Facebook's
(mis)use of customer data, the impact of COVID-19 on higher education, the opioid epidemic,
the rise of Uber, the rapid growth of AI, safety concerns over the Boeing 737, the Wells Fargo
false saving accounts scandal, and plastics being dumped into the ocean. Several chapters
feature a unique point/counterpoint exercise that challenges students to argue both sides of a
heated ethical issue. This edition has eleven new point/counterpoint exercises, addressing
questions like, Should tech giants be broken apart? What is the line between free speech and
dangerous disinformation? Has the Me Too movement gone too far? As with previous editions,
the seventh edition features a complete set of ancillary materials for instructors: teaching
guides, test banks, and PowerPoint presentations.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places,
and events from the textbook are included. Cram101 Just the FACTS101 studyguides give all
of the outlines, highlights, notes, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanys:
9780324589733 .
This book integrates a stakeholder perspective with an issues-oriented approach so students
look at how a business's actions affect not just share price and profit but the well-being of
employees, customers, suppliers, the local community, the larger society, other nations, and
the environment. Fourteen of the twenty-three cases are brand new to this edition, touching on
issues such as cyberbullying, fracking, neuromarketing, and for-profit education and involve
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institutions like Goldman Sachs, Google, Kaiser Permanente, Walmart, Ford, and Facebook.
The text has been updated with the latest research, including new national ethics survey data,
perspectives on generational differences, and global and international issues. Each chapter
includes recent business press stories touching on ethical issues. Several chapters now
feature a Point/Counterpoint exercise that challenges students to argue both sides of a
contemporary issue, such as too-big-to-fail institutions, the Boston bomber Rolling Stone
cover, student loan debt, online file sharing, and questions raised by social media. -Learn to make strong business decisions with a better understanding of business ethics,
sustainability and stakeholder management from a strong managerial perspective. BUSINESS
AND SOCIETY: ETHICS AND STAKEHOLDER MANAGEMENT, 8E, International Edition
demonstrates how the most successful business decision makers balance and protect the
interests of various stakeholders, including investors, employees, the community, and the
environment -- particularly as business recovers from a perilous financial period.The authors
effectively balance strong coverage of ethics and the stakeholder model with a new focus on
one of business's most recent, urgent mandates: sustainability. Coverage highlights the
connection between business and the natural, social, and financial environments, illustrating
how all three must be maintained in balance to sustain current and future generations. New
actual business cases, real applications and today's latest business examples present you with
specific business challenges that test your values and require you to focus your reasoning
skills for ongoing success in today's workplace.

Ethical failures are rooted in leadership failure, the lack of a corporate culture in which
ethical concerns have been integrated, and unresponsiveness to key organizational
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stakeholders. This book seeks to enhance our understanding of the causes of ethical
debacles in an era when ethical missteps can often lead to corporate bankruptcies or
worse. Sims offers practical solutions for mitigating damage and preventing such
problems from happening in the first place. He also explains how to institutionalize
ethics throughout an organization. Sims asserts that organizations wishing to behave
ethically must do more than harbor good intentions. Such companies must implement
policies that inculcate the corporate culture with ethical values. They must also commit
to ethical behavior in all interactions with internal and external stakeholders, including
investors, customers, employees, and the community.
In a world economy that is becoming increasingly integrated and interdependent, the
relationship between business and society is becoming ever more complex. The
globalisation of business, the emergence of civil society organisations in many nations,
and new government regulations and international agreements have significantly
altered the job of managers and the nature of strategic decision making within the firm.
The sixteenth edition of Business and Society: Stakeholders, Ethics, Public Policy
draws on the latest research to address the challenges facing business organisations
and their stakeholders. The text builds on its legacy of market leadership by reexamining central issues.
This book may be read continuously from start to finish and will, in itself, provide the
reader with a comprehensive guide to the study of ethics. However, it can also be read
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as individual chapters that stand in isolation from the remainder of the book. In this way,
it is possible to 'pick and choose' those areas that are pertinent to one's particular
needs at the time of reading. Undergraduates can therefore use it as a resource to
support their lectures, assist essay writing and term papers and point them towards
further reading materials. Written by experts, it covers the following areas: The History
of Ethics, Animal Ethics, Business Ethics, Ethics of Care, Contractualism, Egoism,
Enivonmental Ethics, Global Ethics, Kantian Ethics, Law and Rights, Normative Ethics,
Utilitarian Ethics, Virtue Ethics and Ethics and Wellbeing.
Learn to make successful ethical decisions in the midst of the new business realities of
2020 and 2021 with Ferrell/Fraedrich/Ferrell's market-leading BUSINESS ETHICS:
ETHICAL DECISION MAKING AND CASES, 13E. Packed with current examples and
exercises, this edition demonstrates how to integrate ethics into key strategic business
decisions as reorganized chapters clearly present the ethical decision-making process
in today's complex ethical, legal, social and political environments. New scenarios
highlight 2020 economic and pandemic realities and preview ethical challenges you are
most likely to encounter as a new manager. Updates address the processes and best
practices behind successful business ethics programs as well as the latest legislation
and new coverage of global sustainability and corporate social responsibility. New and
original cases provide insights into ethics in familiar organizations, such as Tesla and
TOMS, while exercises reinforce concepts with hands-on applications. Important
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Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
Business and Society: Ethics and Stakeholder Management uses numerous case
histories to help you focus on the relationships between business and society
stakeholders. You will thoroughly examine major stakeholder groups and
individuals--such as the government, consumers, the environment, communities,
employees and owners--as well as ethical and strategic considerations. Once again,
author Archie Carroll has woven cutting-edge research into an easy-to-read,
understandable presentation.
Demonstrate for your students the importance of business ethics, sustainability and
stakeholder management from a strong managerial perspective with Carroll/Buchholtz's
BUSINESS AND SOCIETY: ETHICS, SUSTAINABILITY, AND STAKEHOLDER
MANAGEMENT, 8E. Students learn how effective business decision makers balance
and protect the interests of various stakeholders, including investors, employees, the
community, and the environment -- particularly as business recovers from a perilous
financial period. Proven content emphasizes the social, legal, political, and ethical
responsibilities of a business to both external and internal stakeholder groups. The
authors effectively balance strong coverage of ethics and the stakeholder model with a
new focus on one of business's most recent, urgent mandates: sustainability. This
edition's new sustainability clearly reflects the interconnectivity between business and
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the natural, social, and financial environments, illustrating how all three must be
maintained in balance to sustain current and future generations. A wealth of new real
business cases and Ethics in Practice cases blend with coverage of the most recent
research, laws and examples. Practical applications teach future managers to focus
their reasoning and enhance the precision with which they consider and make ethical
decisions. With this edition's comprehensive package, including a Test Bank correlated
to AACSB standards, dynamic new website and other resources, you can provide your
students with the solid understanding of ethical, sustainability and stakeholder issues
they need for success in business and today's society. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
Ethical decisions do not take place in a vacuum, and many people, faced with their own
interests and standards, need reliable guidelines to address the moral implications of
business decisions. With a unique, highly practical approach to teaching business
ethics, this text focuses on the relationships among various stakeholders, including
individuals, groups, corporations, and even nations. The new fifth edition includes the
latest research, current cases, and practical examples to help students examine the
role of ethics in today's business world, from the boardroom to the classroom. Updates
also include the addition of new, real-world ethical dilemmas presenting actual
encounters by managers and students; an easy, step-by-step guide to implement a
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stakeholder analysis; tips to help students apply ethical principles in their personal and
professional lives; and comprehensive coverage of employee workplace issues and
highly relevant topics such as risk management, preferential hiring, corporate
legitimacy, and moral accountability. The text also explores today's increasingly
interconnected global business environment with coverage of multinational corporations
and important issues such as the digital divide, bribery, corruption, human rights, and
the environment. This text gives students the practical tools they need to handle
complex moral dilemmas in the workplace and the world. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.

Traditionally, books on business ethics focus on CSR, companies' relations with
their stakeholders, and corporate citizenship. More recently, green credentials
and sustainability have been added to that agenda. Unconventionally, this book
argues that business ethics are basic to running business, not a separate
subject. They are inherent to the governance and management of every
organization, not an optional exercise in corporate citizenship. Business ethics
concern behaviour in business and the behaviour of business. Decisions at every
level in a company have ethical implications – strategically in the board room,
managerially throughout the organization, and operationally in all of its activities.
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The use, and sometimes the abuse, of corporate power, the process of corporate
governance, raises ethical issues. Business involves risk-taking, whether
decisions are at the strategic, managerial, or operational level. Exposure to
ethical risk needs to be part of every organization's strategy formulation, policy
making, and enterprise risk management. Designed to be read by both
undergraduates and postgraduates, this book is a primer on ethics in business. It
is also relevant to ethics courses that are now part of many legal, accountancy
and other professional examinations. The book is not about moral philosophy,
nor does it prescribe appropriate standards of behaviour or recommend
economic, legal or political solutions. Rather it enables readers to recognize
ethical issues in business, to respond appropriately, and to embed ethics in
business processes. The book not only considers what business ethics are, and
why they are important, but offers practical approaches on how to develop a
successful corporate ethics culture.
Learn to make strong business decisions with a better understanding of business
ethics, sustainability, and stakeholder management from a strong managerial
perspective. BUSINESS AND SOCIETY: ETHICS, SUSTAINABILITY, AND
STAKEHOLDER MANAGEMENT, Ninth Edition, demonstrates how the most
successful business decision makers balance and protect the interests of various
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stakeholders, including investors, employees, the community, and the
environment--particularly as business recovers from a perilous financial period.
The authors effectively balance strong coverage of ethics and the stakeholder
model with an increased focus on one of business's most recent, urgent
mandates: sustainability. Coverage highlights the connection between business
and the natural, social, and financial environments, illustrating how all three must
be maintained in balance to sustain current and future generations. New actual
business cases, real applications, and today's latest business examples present
you with specific business challenges that test your values and require you to
focus your reasoning skills for ongoing success in today's workplace. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
Doctoral Thesis / Dissertation from the year 2011 in the subject Business
economics - Business Management, Corporate Governance, grade: Excellent, ,
language: English, abstract: Business ethics is a matter of increasing importance
and public awareness. Recent scandals and the financial crisis have suggested
that the standard of business ethics is not high and that corporate behaviour
should not solely be oriented to profit goals. Rather, a firm’s ethical conduct
should be part of its focus. While discussions of ethical questions in a market
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economy are mainly related to large firms, this thesis specifically aims at
revealing potential problem issues and solutions for small firms. These firms are
often ignored when moral concerns in business are addressed. This is in contrast
to their importance for the economy and society of almost every country of the
OECD, as they constitute the majority of all companies, and provide a major
share of jobs. The majority of the studies examining business ethics are focused
on large corporations, using quantitative strategies. Few studies related to small
business have been undertaken. The question of how these firms and their
owner-managers could systematically engage in business ethics and ethical
stakeholder management remain unanswered. The thesis develops a tool which
explicitly addresses this topic: the Ethics Integration Guideline. On the basis of a
research paradigm of constructivism, a study was designed which was intended
to elicit, and then to guide, small business owner-managers’ ethical attitudes,
perceptions and experiences. It aimed to develop a structured guideline which
can help small firm owners to integrate ethical considerations into their business
activities. Taking owner-managers’ perspectives into account provides insight
into the small firms’ context. Thus, practical applicability of the guideline is
provided. The results of the research suggested the framework for an Ethics
Integration Guideline comprised of sets of questions and imperatives derived
Page 18/25

Where To Download Business Ethics Stakeholder And Issues Management
Approach
from the interview statements during the research. It turns out that the guideline
differs considerably from approaches applied in large firms. The Ethics
Integration Guideline developed in this research provides a unique tool which
connects research results with user’s individual perspectives and experiences in
his firm. The guideline is flexible, applicable and adaptable to the needs of the
firm in question. It bridges the gap between ethics theory and business conduct.
Thus, it contributes to professional practice in small firms – a sector which is
commonly underestimated in its importance to the welfare of a society.
Business EthicsA Stakeholder and Issues Management ApproachBerrett-Koehler
Publishers
Business and Society: Ethics and Stakeholder Management, 5th edition employs
a stakeholder management framework, emphasizing business' social and ethical
responsibilities to both external and internal stakeholder groups. A twin theme of
business ethics to illustrate how ethical or moral considerations are included the
public issues facing organizations and the decision making process of managers.
The text is written from a managerial perspective that along with the twin themes
of stakeholders and ethics, shows how to identify stakeholders, incorporate their
concerns into the organization's strategy and operations, and also integrate
ethical wisdom into their decision making process. In addition, 35 case histories
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are included to help connect theory and practice through timely and interesting
examples.
Business and Society: Ethics and Stakeholder Management, First Canadian
Edition, employs a stakeholder management framework, which emphasizes the
social and ethical responsibilities of a business to both external and internal
stakeholder groups. A managerial perspective is embedded within the book?s
dual themes of business ethics and stakeholder management. The ethics
dimension is central because it is becoming increasingly clear that ethical or
moral considerations are woven into the fabric of the public issues faced by
organizations.
The book will appeal to corporate managers who must manage issues and
controversies involving outside groups and organizations The book shows
practitioners how to ground their strategic advice on the kind of empirical
research that reveals the socio-political dynamics of the issue. It is the first book
to approach issues management from a blended application of advances in
institutional theory, social movement theory, stakeholder theory and social
network analysis.
Business Ethics provides a thorough review and analysis of business ethics issues using
several learning tools: Strategic Stakeholder Management as the Theme: All chapters use a
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strategic stakeholder approach as a unifying theme. The text is thus the first text that adopts
this approach. Most business ethics scholars and practitioners agree that successful ethical
companies are the ones that can strategically balance the needs of their various stakeholders.
By adopting this approach, students will be able to see how the various aspects of business
ethics are connected. Theory-based and Application-based: All chapters have important
applicable theories integrated with discussion of how such theories apply in practice. Unlike
other texts that are either too theoretical or too practical, this text provides the appropriate
blend of theory and practice to provide deeper insights into the concepts covered in the
chapter. Global Perspective: Unless most other texts, this text provides a global perspective on
business ethics. Most chapters include material pertaining to ethics in global contexts. Included
are cases about companies in a wide range of countries including Japan, U.K., China and India
among many others. Cases: The text contains over 30 real world global cases. Each chapter
ends with a short two page case as well as a longer case that varies in length. Each has
discussions questions at the end. Finally each of the four parts ends with a Comprehensive
Case; proven teaching cases from The Ivey School and other sources.
Recent corporate scandals have brought attention to business ethics, yet there are few books
available that cover an important aspect of this topic. In this timely study of organizational
ethics and stakeholder theory - which holds that business is beholden not only to shareholders
but also to customers, employees, suppliers, management, and the community - Robert
Phillips challenges the idea that the theory has no ""moral underpinnings"" and suggests useful
ways to define which groups are or are not legitimate stakeholders. This study is based on the
work of John Rawls, the most widely cited moral and political philosopher of the 20th century.
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NEW EDITION, REVISED AND UPDATED This is a pragmatic, hands-on, up-to-date guide to
determining right and wrong in the business world. Joseph Weiss integrates a stakeholder
perspective with an issues-oriented approach so students look at how a business's actions
affect not just share price and profit but the well-being of employees, customers, suppliers, the
local community, the larger society, other nations, and the environment. Weiss uses a wealth
of contemporary examples, including twenty-three customized cases that immerse students
directly in recent business ethics dilemmas and ask them to consider how they would resolve
them. The recent economic collapse raised ethical issues that have yet to be resolved—there
could not be a better time for a fully updated edition of Weiss's classic, accessible blend of
theory and practice. New to the Sixth Edition! New Cases! Fourteen of the twenty-three cases
in this book are brand new to this edition. They touch on issues such as cyberbullying,
fracking, neuromarketing, and for-profit education and involve institutions like Goldman Sachs,
Google, Kaiser Permanente, Walmart, Ford, and Facebook. Updated Throughout! The text has
been updated with the latest research, including new national ethics survey data, perspectives
on generational differences, and global and international issues. Each chapter includes recent
business press stories touching on ethical issues. New Feature! Several chapters now feature
a unique Point/Counterpoint exercise that challenges students to argue both sides of a
contemporary issue, such as too-big-to-fail institutions, the Boston bomber Rolling Stone
cover, student loan debt, online file sharing, and questions raised by social media.
Readers gain a strong understanding of the importance of business ethics, sustainability, and
stakeholder management from a strong managerial perspective with Carroll, Brown and
Buchholtz’s BUSINESS AND SOCIETY: ETHICS, SUSTAINABILITY, AND STAKEHOLDER
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MANAGEMENT, 10E. Readers see, first-hand, how the most successful business decision
makers are able to balance and protect the interests of various stakeholders, including
investors, employees, consumers, the community, and the environment. They review the
importance of business decision making particularly now, as businesses recover from a
perilous financial period. Readers are able to examine in detail the social, legal, political, and
ethical responsibilities of a business to all external and internal groups that have a stake, or
interest, in that business. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Business ethics is a form of the art of applied ethics that examines ethical rules and principles
within a commercial context, the various moral or ethical problems that can arise in a business
setting, and any special duties or obligations that apply to persons who are engaged in
commerce. Business ethics can be both a normative and a descriptive discipline. As a
corporate practice and a career specialisation, the field is primarily normative. In academia
descriptive approaches are also taken. The range and quantity of business ethical issues
reflects the degree to which business is perceived to be at odds with non-economic social
values. Historically, interest in business ethics accelerated dramatically during the 1980s and
1990s, both within major corporations and within academia. For example, today most major
corporate websites lay emphasis on commitment to promoting non-economic social values
under a variety of headings (e.g. ethics codes, social responsibility charters). In some cases,
corporations have redefined their core values in the light of business ethical considerations.
Catching business ethics in action, however, remains a seldom-spotted nugget for in reality it
depends on the characters of the characters.
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A number of disparate but interconnected forces such as deregulation and globalization, rapid
advances in communications technology and the rise in the power of the consumer and civil
society have now combined to bring corporate responsibility to prominence in many corporate
boardrooms. In this information age, the ramifications of not addressing best practice in
environment, workplace, marketplace and community could range from bad press coverage to
complete market exclusion. These are perilous times for the social construct of modern
capitalism.In today's society successful companies will increasingly be those that recognize
that they have responsibilities to a range of stakeholders that go beyond compliance with the
law. If in the past the focus was on enhancing shareholder value, now it is on engaging
stakeholders for long-term value creation. This does not mean that shareholders are not
important, or that profitability is not vital to business success, but that in order to survive and be
profitable a company must engage with a range of stakeholders whose views may vary greatly.
If in the past corporate social responsibility was simply seen as profitability plus compliance
plus philanthropy, now responsible corporate citizenship means companies being more aware
of and understanding the societies in which they operate. This means senior executives and
managers being able to deal with a wide range of issues including greater accountability,
human rights abuses, sustainability strategies, corporate governance codes, workplace ethics,
stakeholder consultation and management.The aim and scope of Perspectives on Corporate
Citizenship is to help capture and distil these and other emerging trends in terms of content,
context and processes, in one concise volume. With contributions from the *crème de la
crème* of leading thinkers from around the world, Perspectives on Corporate Citizenship is
essential reading for students, scholars and all serious thinkers on one of the most critical
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Copyright: a29822a230a6109441b165f169cb7036

Page 25/25

Copyright : matula.hu

