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"We have continued to evolve the structure and content of this textbook in step with the rapidly changing world of international business. This includes completely revising several key chapters, including
Chapter 6, on International Trade. This is entirely updated and includes new case studies covering both the trade-war between the US and China and the complex Brexit process. These and other real-world
developments have made a wide range of stakeholders much more aware of the significance of global trade interdependencies than in the past. Chapter 16 on the European Union is also entirely updated to
take account of Brexit and a range of new socio-political and economic events in Europe. Chapter 11 ('MNEs as Responsible Stakeholders') has been removed, making this edition more consolidated,with 20
rather than 21 chapters. In place of Chapter 11 we have inserted new sections, frameworks and case studies on responsible business throughout the book as a fundamental dimension of international
businesstheory and practice across all the other chapters. New case studies, such as 'Businesses and NGOs working together on climate change' in Chapter 4, provideadditional material on this topic.
Chapter 14, on 'Political risk and negotiation strategy' also features new case studies on the 'US-Venezuela oil dispute' and 'Huaweiaccused of spying'"-NOTE: You are purchasing a standalone product; MyManagementLab does not come packaged with this content. If you would like to purchase both the physical text and MyManagementLab search for
ISBN-10: 0133973026/ISBN-13: 9780133866247. That package includes ISBN-10: 0133866246/ISBN-13: 9780133866247 and ISBN-10: 013386703X/ISBN-13: 9780133867039. "For courses in International
Business" Cultural Understanding in International Business"International Business: The Challenges of Globalization "is a comprehensive introduction to the difficulties of global entrepreneurship. By employing
engaging features and real world examples through a concise and focused text, the Eighth Edition presents a fresh take on the subject that is both interesting and invaluable to readers. The material has been
thoroughly updated based on both reader and instructor feedback and ongoing changes in the international business world to ensure that it remains up-to-date and well received by audiences. Focusing on
relating major concepts to concrete examples, this hands-on text is highly relevant to a future career as a global entrepreneur. "International Business" addresses the issue of cultural barriers that arise in
global business, as well as the theory and terminology essential to the process of conducting successful business abroad. Its brief yet inclusive coverage of all major international business topics make it the
ideal introductory text for readers exploring this subject.
A survey of the topics covered in traditional international business, presented at an accessible level. It provides a general introduction, emphasizes the environmental factors and focuses on managerial
implications. Profiles demonstrate how business people have launched their own careers.
This volume brings together important new research in decision science, capturing the crucial role of local context in a globalized, standardized world. Assembling the best work presented at the 2013
Conference of the European Decision Sciences Institute, it considers classic decision science problems from a new perspective, offering insights for improving decision-making in government, business,
healthcare, education, manufacturing, the military, and beyond. The papers in Common Disciplines that Separate Us embrace the duality of globally determined local contexts, offering new approaches to
decision-making related to: Strengthening national economic competitiveness Reforming the public sector and higher education Deploying information technology more effectively throughout government
Making healthcare policy that achieves better outcomes at lower cost Analyzing social networks Improving processes via data visualization, modeling, and simulation Gaining more value from enterprise
business intelligence Offshoring, nearshoring, "right shoring," and other key manufacturing decisions Improving supply chain performance And much more The papers collected here will be valuable to wide
audiences of faculty, researchers, and students in diverse programs covering business, public administration, and economics; and for others interested in the frontiers of decision science.
Directed primarily toward undergraduate and graduate International Business or General Management majors, this text also provides practical content to current and aspiring industry professionals.
International Management explores the manager's role within the dynamic global environment of business management by exploring the political, legal, technological, competitive, and cultural factors that
shape corporations worldwide.
Market-defining since it was introduced, International Business: Competing in the Global Marketplace by Charles W. L. Hill, sets the standard, and is the proven choice for International Business. Hill draws
upon his experience to deliver a complete solution, and has partnered with G. Tomas M. Hult from Michigan State University to continue to deliver a program that is:Integrated—Integrated Progression of
Topics with Results-Driven TechnologyPractical—Focused on Practical Applications of ConceptsRelevant—Timely, Comprehensive Coverage of Theory
Now in its eighth edition, this is the textbook for current and future global leaders wanting to lead competently and sustainably in their business practices. Fully updated, the authors build on their forty years of
teaching, researching and working with managers worldwide to bring students the latest developments in global business practice. Now including end-of-chapter reflection questions to guide topic
comprehension, and directed further resources to assist individual research, this edition also sees the return of Ivey Business School and IMD cases in the book. This edition also includes a new conception of
mindful global leadership as the integrating framework for execution of global strategy, highlighting the importance of a holistic approach to working across cultures and distance. Combining a wealth of
theoretical knowledge with real-world examples from diverse cultures, countries and industry sectors, the practical guidance and well-chosen examples throughout the book bring key concepts to life.
Guell's Issues in Economics Today presents economic theory brought to life through current issues with an engaging, conversational style. The 8th edition includes 8 theory chapters introducing the core
topics in microeconomics and macroeconomics, and a selection of 40 short issues chapters, from which instructors can pick and choose the issues of most interest to their students. This format allows
maximum flexibility for instructors to lay a foundation of theory first or dive right into coverage of today's current issues. In addition, issues can be organized along themes such as social policy, health and
education policy, election year issues, international issues, and business issues, or combined with outside content. Guell's 8th edition provides content that is timely and relevant for students, flexible enough
to fit any course design.

The fast-evolving relationship between the promotion of welfare-enhancing competition and the balanced protection of intellectual property (IP) rights has attracted the attention of
policymakers, analysts and scholars. This interest is inevitable in an environment that lays ever greater emphasis on the management of knowledge and innovation and on mechanisms to
ensure that the public derives the expected social and economic benefits from this innovation and the spread of knowledge. This book looks at the positive linkage between IP and competition
in jurisdictions around the world, surveying developments and policy issues from an international and comparative perspective. It includes analysis of key doctrinal and policy issues by leading
academics and practitioners from around the globe and a cutting-edge survey of related developments across both developed and developing economies. It also situates current policy
developments at the national level in the context of multilateral developments, at WIPO, WTO and elsewhere.
The conference committee encourages contributions on this wide range of topics through the use of a variety of rigorous approaches, including theoretical and empirical papers employing
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qualitative, quantitative and critical methods. Action-based research, case studies and work-in-progress/posters are enthusiastically welcomed. PhD research, proposals for roundtable
discussions, practitioner contributions and product demonstrations based on the conference themes are also invited.
GLOBAL STRATEGY is the first textbook of it's kind specifically written for the Capstone Management course for International Business programs and Strategic Management courses with a
global emphasis. While the few other available international strategy texts focus on how to manage larger, multinational enterprises, Mike Peng's GLOBAL STRATEGY, Second Edition, offers
several new perspectives. These include a broadened definition of global strategy; comprehensive and innovative coverage; in-depth and consistent explanations of cutting-edge research; and
an interesting and accessible way to engage students. The text uses the strategy tripod--analyzing strategy from the industry-, institution-, and resource-based views--to answer the question:
What determines the success or failure of firms around the globe? Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
An introduction to international business that emphasizes environmental factors, this text provides concise coverage of key global issues, including the cultural context for global business,
cross-border trade and investment, the global monetary system and competition in the global environment. It is fully updated to 2002.
Market-defining since it was first introduced, International Business 8e by Charles W. L. Hill, continues to set the standard for international business textbooks. In writing the book, Charles Hill
draws on his experience in teaching, writing, and global consulting to create the most thorough, up-to-date, and thought-provoking text on the market. Because many issues in international
business are complex, the text explores the pros and cons of economic theories, government policies, business strategies, organizational structures, etc. Hill’s: International Business is
known for its strong emphasis on strategy, and for maintaining a tight integrated flow between chapters. Hill’s book is practical in nature, focusing on the managerial implications of each topic
on the actual practice of international business. The author’s passion and enthusiasm for the international business arena is apparent on every page as he strives to make important theories
interesting, informative, and accessible to all students.
NOTE: You are purchasing a standalone product; MyManagementLab does not come packaged with this content. If you would like to purchase both the physical text andMyManagementLab
search for ISBN-10: 0133973026 /ISBN-13:9780133866247. That package includes ISBN-10: 0133866246/ISBN-13:9780133866247 and ISBN-10: 013386703X/ISBN-13: 9780133867039.
For courses in International Business Cultural Understanding in International Business International Business: The Challenges of Globalizationis a comprehensive introduction to the difficulties
of global entrepreneurship. By employing engaging features and real world examples through a concise and focused text, theEighth Edition presents a fresh take on the subject that is both
interesting and invaluable to readers. The material has been thoroughly updated based on both reader and instructor feedback and ongoing changes in the international business world to
ensure that it remains up-to-date and well received by audiences. Focusing on relating major concepts to concrete examples, this hands-on text is highly relevant to a future career as a global
entrepreneur. International Business addresses the issue of cultural barriers that arise in global business, as well as the theory and terminology essential to the process of conducting
successful business abroad. Its brief yet inclusive coverage of all major international business topics make it the ideal introductory text for readers exploring this subject.
Global Business TodayMcGraw-Hill Education
Grounded in financial statements, Financial Accounting allows accountants to see not only the impact of financial transactions in financial statements, but also the impact of transactions on
overall business decisions. The eighth edition offers new elements designed to sharpen Pratt’s economic decision-making foundation with a more timely, real-world focus. Up-to-date,
expanded, and detailed IFRS coverage is now included. The SEC 2014 roadmap is explored in all chapters. Comprehensive coverage of real-world financial crisis issues is presented.
Accountants will also find more discussions on the increasing role of management’s assessment of internal controls over financial reporting.
Charles Hill's Global Business Today, 8e has become the most widely used text in the International Business market because its: Current–it is comprehensive and up-to-date. Application Rich–it goes beyond
an uncritical presentation and shallow explanation of the body of knowledge. Relevant–it focuses on managerial implications. Integrated–it maintains a tight, integrated flow between chapters, and
incorporates ancillary resources that enliven the text and making it easier to teach. Our research has shown that students and instructors alike enjoy the interesting, informative, and accessible writing style of
GBT – so much so that the writing has become Charles Hill's trademark. The author's passion and enthusiasm for the international business arena is apparent on every page. In addition to boxed material
which provides deep illustrations in every chapter, Hill carefully weaves interesting anecdotes into the narrative of the text to engage the reader.
Help your students launch their careers with modern communication skills For the past two decades, business communication has been in a constant flux, with email, web content, social media, and mobile
devices changing the rules of the game. Business Communication Essentials: Fundamental Skills for the Mobile-Digital-Social Workplace equips students with the fundamental skills for a career in the
modern, mobile workplace. With a balance of basic business English, communication approaches, and the latest technology, the text covers writing, listening, and presentation strategies in a contemporary
manner. In the 8th Edition, Bovee and Thill provide numerous exercises, tools, and online resources to prepare students for the new reality of mobile communications, and emerging trends, for a bright start in
the business.
This book focuses on understanding and managing organizational behavior in an international context, considering the conceptual framework of culture and offering practical advice for navigating cultures in
the workplace. Readers will gain new tools to interpret behavior, helping them to manage international challenges effectively. The authors outline the critical management and adaptation skills necessary to
develop within a globalized organization, teaching the reader how to recruit, coordinate, and evaluate an international team. Updated "Culture Clash" and "Global Innovations" boxes provide important insights
into identifying a core set of values to "customize" management techniques across cultures, focusing particularly on growing countries like India and China. The new edition features a more streamlined
chapter structure, updated discussion questions, and new end-of-chapter cases with self-scoring quizzes for further development. International Organizational Behavior will prove a valuable resource for any
student of organizational behavior, international management, and international business. A companion website provides additional support for instructors, featuring an instructor’s manual, test bank, and
PowerPoint slides.
The most up-to-date text in the market, International Business arms business professionals with a complete exploration of global business issues and practice. It addresses all the recent and on going
worldwide issues regarding the economic and financial crisis as well as the government's role in business and the international business environment. Three new chapters focus on trade and investment
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policies, politics, and law. New examples from around the world are also presented throughout the text. The eighth edition examines the role and impact of culture and also includes numerous current world
maps, helping business professionals develop and refine a global perspective.
A world list of books in the English language.
Global Business Today has become an established text in the International Business market for its excellent, but concise coverage of the key global issues including the cultural context for global business,
cross-border trade and investment, the global monetary system and competition in the global environment. GBT’s concise chapters give a general introduction to international business – emphasizing the
environmental factors, with less coverage of operations.Charles Hill is renowned for his attention to research trends and that is evident in GBT through a variety of real world examples and cases from small,
medium, and large companies throughout the world.2003 Postscript -. 32 pages make up this postscript edition. In this postscript, we review some important developments that have occurred since the
manuscript for the second edition of this book was sent to the publishers, and we discuss the implications of these developments for international business.One development has been the continuing
globalization of the world economy. Here we update the statistics contained in this book and look at the 2001 slowdown in the rate of economic growth across the three major economics of the world-the
United States, Japan and the European Union. The FDI is revisited and as well. A second important development has been the growing tide of protests against globalization. Here we review the reasons for
the protests and discuss their implications. Another important development was the formal adoption of euro notes and coins by 12 nations of the European Union on January 1st, 2002. In this postscript
edition, the progress of the euro to date is examined. The postscript closes with a review of the economic and political achievements of the twentieth century and a discussion of the outlook for the early years
of the twenty first century.
For courses in business law and the legal environment of business. Help readers understand the legal aspect of business by incorporating critical thinking and ethical analysis The Legal Environment of
Business: A Critical Thinking Approach introduces students to the legal side of business using a clear, well-developed, eight-step critical thinking model. This book uses some of the most significant real-life
legal cases to help students develop their knowledge about the relationship between business and the legal system. Distinguishing itself by emphasizing the critical thinking skills necessary to survive in
today’s competitive global business environment, the text also incorporates ethical analysis and considers the impact of values on legal outcomes. This Eighth Edition has been updated with more current
cases, new suggested readings, and new chapters concerning immigration law and the America Invents Act, which significantly impacts patent law. The text further sets itself apart through additional features
that connect the law to other disciplines beyond business, introduces a balanced mix of current and classic cases, and presents lists to encourage further reading and exploration of various topics.
The internationalization of the human society and mainly of the economy will continue. It will create threats but also big opportunities to most companies. This is where the book makes its contribution, putting
forward suggestions for medium-sized companies to become a winner of internationalization. After a comprehensive introduction to internationalization and to strategic planning, concrete recommendations
are made: The book first looks at going international for new markets. Then it shows how to develop an internationalization strategy for production and sourcing. Finally strategic planning in an international
company is explained. The book is aimed at company executives, master students and participants of EMBA programs. It is intended to serve as a support for developing successful strategies for going and
being international.

For undergraduate and postgraduate students taking modules in international business, international strategy and global business practice. Explore and understand international
business through practical, theory and analytical frameworks International Business, 8th Edition, by Collinson, Narula and Rugman presents data and evidence to assist you to
map trends, make predictions and take on the role of decision makers in business and governments, in order to enable you to lead organizations with real insight in a complex,
global environment. This textbook connects tried-and-tested theory, analytical frameworks, data and case examples to deliver a comprehensive guide to the subject from authors
who keep pace with the ongoing developments in both theory and practice, focusing on the impacts of decisions on both the performance of multinational firms and the societies
and economies they work in. Pearson, the world’s learning company.
Now in its eighth edition, The Cultural Dimension of Global Business continues to provide an essential foundation for understanding the impact of culture on global business and
global business on culture. The highly experienced authors demonstrate how the theory and insights of cultural anthropology can positively influence the conduct of global
business, examining a range of issues that individuals and organizations face as they work globally and across cultures. The cross-cultural scenarios presented in each chapter
allow students of business, management, and anthropology alike to explore cultural difference while gaining valuable practice in thinking through a variety of complex and thorny
cultural issues. The fully updated eighth edition offers: • an expanded focus on organizational activities, with two new chapters that provide greater insight into organizational
culture and change, and customer engagement; • fresh case study material with a range of examples drawn from around the world; • further resources via a companion website,
including a fully updated Instructor’s Manual and new interactive quiz questions for students.
INTERNATIONAL BUSINESS LAW AND ITS ENVIRONMENT centers on the International Business and Its Environment delivers comprehensive coverage of the legal, cultural,
political, economic, and ethical issues global business managers face. Focusing on the trade, licensing and investment life-cycle that many domestic (new-to-international) and
multinational organizations experience, the authors present the market-entry strategies, increasing levels of penetration into foreign markets, and set of risks that firms encounter
during each life-cycle phase. From protecting and licensing intellectual property to learning the special challenges of doing business in developing countries and non-marketeconomies, the 8th Edition helps students understand the most important and emerging issues in global business law through its cutting-edge cases and real-world examples,
relevant case questions, managerial problems, and ethics activities. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Placing the evolution of alliance capitalism in the context of the globalizing economy, John Dunning explores the consequences of the economic and political events of the past
twenty years for the economic jurisdiction of firms, markets and nation states, their impact on the structural organization of firms and on the domestic policies of national
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governments. The volume includes some personal reminiscences by the author about the evolution of his ideas and writings over the last thirty years and a comparative look at
US and Japanese FDI in Europe. The volume also includes an evaluation of the current, and likely future, foreign MNE activity in Japan. The volume concludes with some
forward-looking insights by the author into the paradoxes at the contemporary globalizing economy and of how these might be managed or resolved.
THE LEGAL ENVIRONMENT TODAY: BUSINESS IN ITS ETHICAL, REGULATORY, E-COMMERCE, AND GLOBAL SETTING, 8th Edition equips students with the working
knowledge of business-related laws recommended by the Association to Advance Collegiate Schools of Business while strengthening the reasoning skills they need to interpret
and apply them. Using carefully selected cases, the text challenges students to analyze and resolve legal issues facing today's businesses. Hypothetical situations and exercises,
ethical discussions, and international considerations illustrate how business law applies to students' everyday lives and their future careers. The Eighth Edition includes an overall
emphasis on how the digital landscape is affecting business law as well as an all-new chapter on Law, Social Media, and Privacy. Chapters also cover the latest on corporate
responsibility, financial and credit card reforms, health-care laws, and much more. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
In 1980, SAGE published Geert Hofstede’s Culture’s Consequences. It opens with a quote from Blaise Pascal: "There are truths on this side of the Pyrenees that are falsehoods
on the other." The book became a classic—one of the most cited sources in the Social Science Citation Index—and subsequently appeared in a second edition in 2001. This new
SAGE Encyclopedia of Intercultural Competence picks up on themes explored in that book. Cultural competence refers to the set of attitudes, practices, and policies that enables
a person or agency to work well with people from differing cultural groups. Other related terms include cultural sensitivity, transcultural skills, diversity competence, and
multicultural expertise. What defines a culture? What barriers might block successful communication between individuals or agencies of differing cultures? How can those
barriers be understood and navigated to enhance intercultural communication and understanding? These questions and more are explained within the pages of this new
reference work. Key Features: 300 to 350 entries organized in A-to-Z fashion in two volumes Signed entries that conclude with Cross-References and Suggestions for Further
Readings Thematic "Reader’s Guide" in the front matter grouping related entries by broad topic areas Chronology that provides a historical perspective of the development of
cultural competence as a discrete field of study Resources appendix and a comprehensive Index The SAGE Encyclopedia of Intercultural Competence is an authoritative and
rigorous source on intercultural competence and related issues, making it a must-have reference for all academic libraries.
This comprehensive handbook has become recognized as the definitive stand-alone energy manager's desk reference, used by thousands of professionals throughout the
industry. Newly revised and edited, this eighth edition includes significant updates to energy management controls systems, commissioning, measurement and verification, and
high performance green buildings. Also updated are chapters on motors and drives, HVAC systems, lighting, alternative energy systems, building envelope, performance
contracting and natural gas purchasing. You'll find coverage of every component of effective energy management, including energy auditing, economic analysis, boilers and
steam systems, heat recovery, cogeneration, insulation, thermal storage, indoor air quality, utility rates, energy systems maintenance, and more. Detailed illustrations, charts and
other helpful working aids are provided throughout. Volume two includes chapters 15-27.
Integrating business law with ethics and effective management, Bagley's MANAGERS AND THE LEGAL ENVIRONMENT: STRATEGIES FOR THE 21ST CENTURY, 8E equips
future managers with the legal knowledge and risk management techniques essential for success in global business. Renowned for its cutting-edge coverage and strategic
approach, this book offers one of the most comprehensive yet easy-to-understand presentations of today's global legal environment of business. Proven learning features such
as Inside Story and Perspective boxes illustrate how the law impacts daily management decisions and business strategies, and A Manager's Dilemma feature challenges readers
to consider such issues as whether to outsource labor to a country known for poor working conditions and the ethics of structuring a business to avoid domestic taxes. Fulfilling
AACSB requirements, the eighth edition addresses the legal, political, regulatory, and ethical dimensions of business. Reflecting the latest developments and decisions, the text's
up-to-date coverage includes the regulation of commercial speech, the disclosure of corporate political spending, the application of the Fourth Amendment to cell phone location
data, the patentability of human genes, employees' use of social media, regulatory responses to climate change, the fiduciary duties of managers of limited liability companies,
the FCC's proposed rules on net neutrality, the constitutionality of Obamacare, the use of race in college admissions, the Defense of Marriage Act, NSA surveillance programs,
the right of college football players to unionize, and more. Important Notice: Media content referenced within the product description or the product text may not be available in
the ebook version.
An overview of what knowledge management is, the theoretical basis behind it, and practical insights into how it can be implemented effectively in a professional setting. Starting with a
discussion of how knowledge management has evolved, how it adds value for organisations, and how it's success can be measured. The book then covers best practice and the key activities
associated with doing knowledge management, including knowledge strategy, managing knowledge loss and knowledge sharing. Finishing with a discussion of knowledge management’s role
in international business and what future developments are expected in the field. Practical insights are drawn from around the world, with case studies such as how NASA forgot how to send a
man to the Moon, Acer: The smiling Asian tiger, and why Saudi Arabia’s experts do not learn from overseas experts. The book is supported by online resources for lecturers and students,
including PowerPoint slides, an instructor’s manual, access to SAGE journal articles, and scorecards for measuring usefulness of knowledge management tools. Suitable reading for
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undergraduate and postgraduate business and management students on knowledge management & organizational learning modules.
Global Marketing Management, 8th Edition combines academic rigor, contemporary relevance, and student-friendly readability to review how marketing managers can succeed in the
increasingly competitive international business environment. This in-depth yet accessible textbook helps students understand state-of-the-art global marketing practices and recognize how
marketing managers work across business functions to achieve overall corporate goals. The author provides relevant historical background and offers logical explanations of current trends
based on information from marketing executives and academic researchers around the world. Designed for students majoring in business, this thoroughly updated eighth edition both
describes today's multilateral realities and explores the future of marketing in a global context. Building upon four main themes, the text discusses marketing management in light of the drastic
changes the global economy has undergone, the explosive growth of information technology and e-commerce, the economic and political forces of globalization, and the various
consequences of corporate action such as environmental pollution, substandard food safely, and unsafe work environments. Each chapter contains review and discussion questions to
encourage classroom participation and strengthen student learning.
"Global Information Society: Operating Information Systems in a Dynamic Global Business Environment is a collection of new ideas, latest technology applications and experiences in global
information systems development and operations. It contributes significantly to the academic, research and corporate business communities."--BOOK JACKET.
A comprehensive reference guide covering five areas of business including, finance and banking, accounting, marketing, management, and information systems.
Handboek voor de uitvoering van ICT-projecten volgens een internationale, gezaghebbende standaard.
The full text downloaded to your computer With eBooks you can: search for key concepts, words and phrases make highlights and notes as you study share your notes with friends eBooks are
downloaded to your computer and accessible either offline through the Bookshelf (available as a free download), available online and also via the iPad and Android apps. Upon purchase, you
will receive via email the code and instructions on how to access this product. Time limit The eBooks products do not have an expiry date. You will continue to access your digital ebook
products whilst you have your Bookshelf installed. Cultural Understanding in International Business International Business: The Challenges of Globalization is a comprehensive introduction to
the difficulties of global entrepreneurship. By employing engaging features and real world examples through a concise and focused text, the Eighth Edition presents a fresh take on the subject
that is both interesting and invaluable to students. The material has been thoroughly updated based on both student and instructor feedback and ongoing changes in the international business
world to ensure that it remains up-to-date and well received by audiences. Focusing on relating major concepts to concrete examples, this hands-on text is highly relevant to a future career as
a global entrepreneur. International Business addresses the issue of cultural barriers that arise in global business, as well as the theory and terminology essential to the process of conducting
successful business abroad. Its brief yet inclusive coverage of all major international business topics make it the ideal introductory text for students exploring this subject.
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